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ABSTRACT: Organic farming in India is the 2.59% (1.5 million Hectares) of organic cultivation area in world. 
The problems faced by farmers in organic farming are way different from the Traditional farming practices. As 
the organic farming is the sustainable solution for health of consumer and environment, the issues should be 
dealt with. This paper presents an analysis of problems faced by the farmers in organic farming, status of 
organic farming and it’s methods to support from the government. This paper will uplift the possible solutions 
to overcome the challenges in this sector.  

 

  Keywords: organic farming, agriculture, main problems, sustainability, organic farmer.  

 
INTRODUCTION: 
Organic farming has good impact on environment. Organic farming is more beneficial for human welfare. 
Organic farming is combining the concepts of tradition, innovation and science. Organic farming started at 
early 20th century. Organic farming has different fertilizers such as compost manure and green manure. 
Crop rotation and mixed cropping are very necessary to maintain the good fertility of soil. The organic food 
demand in all the countries are growing high. Till 2019, Approximately 70000000 hectares (170000000) 
acres worldwide were doing farming organically. Population in the world is increasing rapidly hence we 
need to maintain the agriculture production more. Organic farming techniques are present from past 
thousand of years. All organic practises were followed in agriculture. Cows excrement is the best fertilizer 
and which Enriches the soil. Cows and bullocks are not only raised for milk consumption but also for 
farming purpose. Organic farming basically avoids other inputs such as pesticides, fertilizers etc. Organic 
farming slowly gaining the importance in the society and creating  a huge demand for the organic products 
farmers are getting more benefited because of the premium price of the organic products.  In the year 1940, 
in Japan the microbiologist called Masanobu fukukoka. Who works on soil science and pathology, and left his 
job as a research scientist, and went back to his native farm, and contributed for the next 30 years in order 
to develop no-till organic method for growing grain, which  is popularly known as “fukukoka farming". India 
has almost 7lakh Organic producers hence we can contribute  and emerge in the world but initially the 
farmers are facing the problems in yield reduction in the initial years because of shift from inorganic 
farming to the organic farming, hence they are facing a gap between availability of organic source of 
nutrients and lack of pest disease occur. Hence farmer is asking for the support price for organically grown 
crops and market infrastructure as main problem in promoting organic farming.  
 
Methods of organic farming: 
Soil management:  
Soil management is very important when you do organic farming. Soil management techniques and 
practises are needed to protect and conserve soil resources. New microorganisms will be developed in the 
soil. Crop rotation is very important to maintain the fertility of the soil. It mainly helps in maintaining the 
nutrient balance of soil. 
Weed management: 
weed plants will compete with our crop plants. Weed management is very important factor to be 
considered. Weed growth can be stopped by using plastic films and the process is called as mulching. 
Mulching will protect the soil from weeds. Organic crop rotation results in weed suppression. 
Crop diversity: 
Monocropping was followed in ancient times. Now we make use of polyculture that means growing multiple 
crops at the same place. Hence it improves the soil health and benefit soil microorganisms. 
World scenario: 
Organic product demand is more at developed countries. Organic farming practices are followed from 162 
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countries. Totally 37 million hectares of land is managed in organic methods with 1.8 million farm 
households. The largest area which practices organic methods are Oceania (12.1 million hectares which is 
almost 33 percent of global organic farmland). Europe being the second consists of (10.6 million hectares) 
followed by Latin America (6.8 million hectares). 
 
The ten countries with the largest areas of organic agricultural land : 

 
Source: FIBL survey 2018 

 
It can be seen from the above table that Australia has the largest area of organic agriculture land (27.15 
million hectares) followed by Argentina with 3.01 million hectares and china with 2.28 million hectares of 
organic agriculture land. India has contributed around 1.49 million hectares of organic agriculture land. 
 
Organic farmland 2017 table: 
 

 
Source: FIBL survey 2019. 

 
In 2017, Increase in organic land area at all continents is found and the data is collected. Totally at the end of 
year 69.8 million hectares of land were organically farmed. The above figure represents almost twenty 
percent growth it has increased. Only 14 countries are reporting that 10 percent or more of their land is 
under organic management. 
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India scenario: 
In India organic agriculture is followed from several years traditionally, due to green revolution and 
modernization has led to the more usage of chemicals. 
In organic agriculture the yield is reduced and due to more usage of chemical inputs, soil fertility is 
decreased environmental awareness is very low. Presently many private agencies and few states started the 
promotion for organic farming India. Few state departments and government departments at central and 
state level are promoting organic farming. 
The traditional cultivated land without any use of chemical fertilizers and pesticide are eligible for 
certification. The main challenge is certifying the farms, since all farmers have small holdings (60% of all 
farms in India are less than one hectare). Small farmers are not able to pay the price for certification; since 
these farmers are not educated they don’t know how to maintain the records. India has ranked top on the 
list for largest number of organic producers, with nearly 8, 35,000 organic producers. 
 
The ten countries with the largest number of organic producers 2017:  

 
Source: FIBL survey 2019 

 
Suggestions for organic farming in India: 
We all know that Indian civilization was “prosperous” because India for than 50 centuries it had top soil. 
(Top soil means we can grow any type of crop in that land). If we see our Indian culture it’s always divine 
humped cows which made the rich fertile soil through Gomaya (dung) and Gomutra (urine). Recently Padma 
Sri awardee Subhash Palekar came with an idea after several years of research on Gomaya and Gomutra 
from all Indian cow breeds he found that all desi cows have natural medicinal properties from it’s urine and 
dung. 
Subhash Palekar came to the conclusion that only desi cow dung and urine is effective, but not Jersy 
Holstein-Friesian breeds (foreign cow breeds), we should not use Jersy breed dung and urine because they 
are harmful bacteria present in their dung. Subhash Palekar tested Gomaya and Gomutra from all desi cow 
breeds on every crop, the result was positive all time. If we take one gram of Gomaya contains about 3000 to 
5000 million beneficial microbes. Fresh dung and old urine of desi cow should be used for farming. All 
medical elements like phosphorus, potassium, copper, nitrogen, manganese, boron are inherited in desi cow 
dung. So in organic farming only desi cow’s dung and urine is effective. Hence fertilizers or pesticides are 
not used in this method; desi cow dung is main component to enrich the soil. 
 
Organic pest control methods: 
1.Insecticide: 

 Desi cow urine (10 litres). 
 Desi cow dung (5 kg). 
 Neem leaves    (10 kg). 
 Water                (200 litres). 

2.fungicide: 
 Black pepper powder (200 grams). 
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 Desi cow milk               (5 litres). 
 Water                          (200 litres). 

Farmer can prepare both  Insecticide and Fungicide himself. Hence farmer can control the crop pests. 
 
Problems and solutions for farmers: 
1) Why farmers are not able to fix a price for their product produced in farms? 

Farmers are not able to sell their produce at their own price because all products are fixed or 
govern by market. Government of India is coming up with minimum support price for some agriculture 
products. 
The farmer is not getting good price because of the following reasons: 

 Demand supply: The sugar industries have more sugar stored in their inventory hence the sugar 
price is less, hence industries are not able to pay for the farmers. 

 Middle man or dealers: producer will not get higher price per the product they produce. End user 
has to pay 2times the higher price because of middleman and dealers. 

 Farmer understanding: farmer will see the market price of a particular goods. Hence the farmers 
will increase the area of a particular goods. Hence the inflow is more in the market due to this 
prices will be reduced. 

 Quality of products: farmer will think of getting good yield rather than getting good quality of 
products. 

 Availability of products: when the papaya farmer gets low price because of the availability of 
papaya increases. 

 Productivity of the particular products: if some viral or pest infection are infected for a crop or 
season then price will surge automatically due to low supply or production. 

2) Organic farming will reduce the yield, why? 
 It may vary to the crops and geography. Sometimes insufficient supply of nutrient demand to the 

crops. Sometimes yield may reduce due to weeds present nearby. Due to insects the yield loss 
occurs. 

3) Why organic farming is not encouraged by government? 
 The government should motivate and educate the farmers. Government should encourage by giving 

necessary details to the farmers about organic farming and it’s uses. 
4) Organic products are not beneficial for farmers, it’s more over beneficial to dealers and retailers for 
making profit, why? 

 The dealers and retailers will pay less price than the market price to the farmers. Farmer doesn’t 
get the market price which is required to make profits. The huge profits are earned by the dealers 
and retailers. hence dealers and retailers are more benefited by organic products. 

5) Organic farming method is a long term process, how can a small farmer make a profit in short term. 
 Small farmer will have difficult times in organic farming if we consider in short term. 

Small farmer has to wait for few years then the investment will be reduced hence he can gain profit 
in long term process. Crop rotation is must to gain profits and less risk. 

6) Why government is not creating local farmers market? 
 Government is not creating local farmers market because they face many problems like land 

acquisitions and infrastructure developments. The government’s market interventions like 
procurement of food grains through food corporation of India or market intervention scheme have 
mostly helped large farmers, even that too, partially. The dominant small and marginal farmers 
have been bypassed by the market Interventions. 

7) Why farmers are not able to cure virus related diseases in plants organically? 
 Few virus diseases like ring spot virus in papaya, mosaic virus are very difficult to control when 

they are attacked to the crops. Organic solutions don’t really cure the virus it may avoid virus 
infection to some extent. 

8) What are the reasons that a farmer is not able to create a market himself? 
 Farmer who are from poor economic background and financially backwards are not able to create a 

market for himself. Farmer doesn’t have money to invest in creating market to himself. Small 
farmers don’t have time to think over the situations they are facing and how to comeback from the 
situations. 

9)  Organic farming requires more physical effort and time consuming than the chemical farming. 
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 Organic farming is a long term process it requires more time and efforts compared to chemical 
farming. To do organic farming we need to collect the animal waste, which acts as a good fertilizer 
for the plants. More physical efforts and skills are required for organic farming. 

10) How farmers can eliminate the middleman and dealers? 
 co-operative set-up will eliminate the middleman and dealers in the market. In co-operative setup 

farmer will get at least 60% of market price of their produce. warehouses should be built or 
available near to the farms. Hence farmer can store their products and search for better market 
prices. Farmer can search for new start-up’s who will purchase their products for better price. So 
farmer must make use of technology to eliminate middleman and sell directly to the start-up’s.  

11) how can small farmer support his family financially, when he adopts organic farming. 
 For small farmers it’s very difficult to adopt organic farming. Since small farmers can’t wait for over 

a period of years and financially he cannot support his family within a short period. 
12) why farmer profession is not taken up by young generation people? 

 Current generation young people are mainly focused on education and getting a job in MNC 
companies. In India all parents ambition is to make their children’s either a doctor or engineer but 
only few parents and students think off farmer profession. Why youth is not attracted because it 
requires more physical work and they think it’s a poor man’s job. Hence young generation people 
must get motivate to become a farmer. 

 
Advantages of organic farming: 

 Farmer input cost/production cost is reduced in organic farming when you compare to 
conventional farming. 

 Organic fruits and vegetables are more tasty and nutritious because they are grown as per the 
time; no chemicals are used in their growth stage. 

 Organic farming will protect environment and doesn’t make use of chemicals. The chemicals are 
harm to the environment and soil. 

 
Disadvantages of organic farming: 

 people has to pay more price for the organic food than other food products. When you compare 
with conventional farming. 

 Organic farming methods and practises are very difficult to follow and require skilled labours. 
 Organic farming methods requires more time to grow their crops hence we may not be able to meet 

the world’s demand. 
 
Conclusion: 
As farmers are facing huge problems in organic farming we tried to give some solutions and made them 
understand that may help the farmers. However government should take initiative to help and reach out 
every farmer in india. 
 
References: 

1. Chriki-Adeeb R and Chriki A. Bayesian Phylogenetic Analysis of Rhizobia Isolated From Root-Nodules of 
ThreeTunisian Wild Legume Species of the Genus Sulla. J Phylogen Evolution Biol. 2015;3:149.  

2. Jia RZ, et al. Identification and Classification of Rhizobia by Matrix-Assisted Laser Desorption/Ionization Time- 
Of-Flight Mass Spectrometry. J Proteomics Bioinform. 2015;8:098-107.  

3. Evans AT. Phylogeny and Diversity of Rhizobial Bacteria. J Phylogen Evolution Biol. 2015;3:111. 
4. Hewedy OA, et al. Phenotypic and Genotypic Diversity of Rhizobia Nodulating Faba Bean from Various Egyptian 

Locations. J Bioprocess Biotech. 2014;4:170.  
5. Asadujjaman M, et al. Determination of Protein, Lipid and Carbohydrate Contents of Conventional and Non-

Conventional Feed Items Used in Carp Polyculture Pond. Fish Aquac J. 2014;5:109. 
6. Islam MA, et al. Determination of Protein, Lipid and Carbohydrate Contents of Conventional and 

NonConventional Feed Items used in Carp Polyculture Pond. J Aquac Res Development. 2015;6:301. 
7. Teshome Z and Kibret K. Characterization of Soil Management Groups of Metahara Sugar Estate in Terms of 

their Physical and Hydraulic Properties. Adv Crop Sci Tech. 2015;3:159.  
8. Starkey CE, et al. Use of Hppd-inhibiting Herbicides for Control of Troublesome Weeds in the Midsouthern 

United States. Adv Crop Sci Tech. 2016;4:205. 
9. Sims GK. Bioavailability in Biodegradation and Function of Herbicides. J Bioremed Biodeg. 2014;5:144.  
10. Deivasigamani S. Influence on Certain Herbicides for the Control of Water Hyacinth (Eichhornia Crassipes 



UGC Approved: 43602                                                                                                e ISSN 2348 –1269, Print ISSN 2349-5138 
http://ijrar.com/                                                                                                                                                                                             

    6         IJRAR- International Journal of Research and Analytical Reviews                                                   Special Issue 

(Mart.) Solms) and its Impact on Fish Mortality. J Biofertil Biopestici. 2013;4:138.  
11. Anil Kumar S and Swaranjit Singh C. Adsorption and Desorption Behavior of Chlorotriazine Herbicides in the 

Agricultural Soils. J Phylogenetics Evol Biol. 2013;4:154.  
12. Hubbard M, et al. The biochemistry behind biopesticide efficacy. Sustainable Chemical Processes. 2014;2:18.  
13. Bailey KL, et al. Social and economic drivers shaping the future of biological control: a Canadian perspective on 

the factors affecting the development and use of microbial biopesticides. Biol Control. 2010;52:221-229. 
14. Kumar S and Singh A. Biopesticides for integrated crop management: environmental and regulatory aspects. J 

Biofertil Biopestici. 2014;5:121.  
15. Kotikal YK and Math M. Insect and Non-Insect Pests Associated with Drumstick, Moringa oleifera (Lamk.). 

Entomol Ornithol Herpetol. 2016;5:180. 
16. Singh AU and Sharma K. Pests of Mushroom. Adv Crop Sci Tech. 2016;4:213.  
17. Fitches E, et al. Fusion proteins containing insect-specific toxins as pest control agents: snowdrop lectin 

delivers fused insecticidal spider venom toxin to insect haemolymph following oral ingestion. J Insect Physiol. 
2004;50:61–71.  

18. David M. et al. Practicality of Biochar Additions to Enhance Soil and Crop Productivity. Agriculture. 2013;3:715-
725.  

19. Shenbagavalli S and Mahimairaja S. Characterization and effect of biochar on nitrogen and carbon dynamics in 
soil. IJABR. 2012;2:249-255.  

20. Kaur P, et al. Insights into PPR Gene Family in Cajanus cajan and Other Legume Species. J Data Mining 
Genomics Proteomics. 2016;7:203. 

21. Oluwole OB, et al. Nutritional Properties and Toxicological Assessment of High Nutrient Biscuit Developed 
from Blends of Some Cereals and Legume. J Nutr Disorders Ther. 2015;5:176. 

22. Chriki-Adeeb Rand Chriki A. Bayesian Phylogenetic Analysis of Rhizobia Isolated From Root-Nodules of 
ThreeTunisian Wild Legume Species of the Genus Sulla. J Phylogen Evolution Biol. 2015;3:149.  

23. Antonious GF. Recycling Organic Waste for Enhancing Soil Urease and Invertase Activity. Int J Waste Resour. 
2016;6:219.   

24. Brar SK and Sarma SJ. Bio-Hydrogen Production: A Promising Strategy for Organic Waste Management. Hydrol 
Current Res S. 2013;5:002. 
 

  



National Conference on Management, Technology & Innovation in the VUCA world “Role in Value Creation” 
 Organized by New Horizon College of Engineering 

Special Issue                                                  IJRAR- International Journal of Research and Analytical Reviews   7 

A DESCRIPTIVE STUDY ON THE BUYERS’ PREFERENCE TOWARDS THE 
PURCHASE OF MOTORCYCLE IN VOLATILE ENVIRONMENT WITH 

REFRENCE TO CLASSIC MOTORS IN CHENNAI CITY 
 

Dr. M.S. VIJAYA RAO1, JAISHREE. S2 & MADHU CHANDAN ARAMMAGALA3 

1Associate Professor, Department of Management Studies 
New Horizon College of Engineering, Bangalore-560103 

2Student, Department of Management Studies 
New Horizon College of Engineering, Bangalore-560103 

3Student, Department of Management Studies 
New Horizon College of Engineering, Bangalore-560103 

 

 

 
ABSTRACT: The research work titled “A descriptive study on the buyers’ preference towards the purchase of 
motorcycle in volatile environment with reference to Classic Motors in Chennai. The research was carried to 
study the influence of the medium in creating awareness about the motor cycles in this volatile and uncertain 
environment. The study of consumer behaviour is complex and uncertain in nature due to impact of various 
factors like change in fashion, style, pattern and awareness etc. 
Primary data collection was made through structured questionnaire and sample was collected among the 
motor cycle in Chennai. The respondents are chosen as per convenience. SPSS was used to obtain results for 
statistical analysis. Percentage analyses, Chi-square tests, independent samples test, ANOVA were used for 
analysis in the study. 
From the study some interesting findings such as there exists a relationship between age of customer and the 
person who makes the purchasing decision. When the customer is below 25 years of age, in most cases 
purchasing decision are made by his/her parents. 
When a purchase decision is made in volatile environment, customers attach more significance to the 
comfortableness while driving the vehicle besides other factors like price, quality, mileage, etc. Further when a 
motor cycle is bought on full settlement of cash more significance is attached to the price of the vehicle. Most of 
the buyers make use of loan facilities for buying motor cycles. Considering the volatility and uncertainty nature 
of the environment, the buyers may change their decisions with regard to purchase of motorcycles.  

 

  Keywords: Buyers Preference, purchase decision, post purchase behaviour, volatility, uncertainty.  

 
INTRODUCTION 
The Indian industrial sector has undergone profound regulatory changes in recent times as a consequence 
of the economic reforms program put together in between 1988 and 2001. Consequent to these reforms 
some of the industries that have been influenced the most have been the consumer durables industry, the 
automobiles industry and certain financial services. In an evolving industry especially in emerging 
economies like India, it is extremely important to formulate optimal policies on competitions in order to 
promote both competition as well as growth. 
India is the second largest manufacturer of two wheelers in the world. It stands next only to Japan and china 
in terms of the number of two wheelers produced and sold respectively. 
Here in this study, the researcher carried out the study to analyse about the number of two wheelers and 
how many people are using two wheeler, what motivates and influence them to buy two wheeler, what is 
the most preferable choice in two wheelers in case of motor cycles and scooters and the most recent two 
wheelers choice in the market, the satisfaction level, who influenced them and the reasons to purchase 
motorcycle. 
 
OBJECTIVES OF THE STUDY 

 To determine the factors that influence purchase of Motor cycles by the customers. 
 To determine the relative significance of various attributes of motor cycles in determining purchase 

behaviour of customers. 
 To study the significance of various advertising media in influencing the purchase of motor 

cycle among the customers. 
 To study the factors of the motor cycle that contributes to post-purchase behaviour or 
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satisfaction level of customers. 
 
SCOPE OF THE STUDY 
The study is to analyse the Buyer's preference of customers towards the purchase of motorcycle in Classic 
Motors, Chennai. The study covered only the area of North Chennai. So, the information and the conclusion 
derived from the study are only relevant to this area alone. 
 
LIMITATIONS OF THE STUDY 

1. Numbers of respondents were restricted due to the time factor. 
2. The study is restricted to North Chennai where the Dealer is located. 
3. The study cannot be generalised as the study is limited to the customers who purchase from 

Classic Motors. 
 
REVIEW OF LITERATURE 

The study carried out by Omesh (2011), reveals that most of the customers are aware of popular 
brands in motor cycles. The customers give more importance to fuel efficiency than to other factors. They 
believe that the brand name tells them something about the product quality, utility, technology and the like. 
The consumers prefer to purchase motor cycles which offer high fuel efficiency, good quality, technology, 
durability and reasonable price. 

According to Dabawala (2010), in current market scenario, respondents give maximum no. of 
weight age to price then after they consider mileage and colours respectively. The availability of credit in no 
way influences the purchasing behaviour. 

According to Pankaj (2009), while buying a motor cycle economy is the main consideration in terms 
of price of the motor cycle and its fuel efficiency. Hero Honda is considered by his respondents as the most 
fuel efficient motor cycles on Indian roads. Young people in the age group of 18 to 30 years prefer stylish 
motor cycles. 
According to Neoh, Osman, Ramayah, Mohamad (2007), the durability of the vehicle, its price, maintenance 
cost, and advertisements play considerable roles in influencing the purchase behaviour of the customers. 
 
RESEARCH METHODOLOGY 
 

RESEARCH DESIGN 
The Research Design adopted in the study is Descriptive Research Design as the study describes the 
characteristic features of the customers, the reasons for the purchase of motorcycle. From the review factors 
like price of the motor cycle, fuel efficiency, maintenance cost, easy driving, durability has been identified. 
This study is carried out to ascertain the distinguishing roles played by the demography of buyers in 
attaching relative significance to various attributes of the motor cycles. 
 

SAMPLING METHOD 
The sampling technique used here is non-probability sampling. Non-probability sampling is a sampling 
technique where the samples are gathered in a process that does not give all the individuals in the 
population equal chances of being selected .To be most specific in choosing a non-probability sampling 
method the researcher has adopted a convenience sampling method. Convenience sampling is a non-
probability sampling technique where subjects are selected because of their convenient accessibility and 
proximity to the researcher. 
 

SAMPLE SIZE 
Information was collected from a sample size of 150 respondents in Chennai which included both males and 
females. All of the above were completed in all respects. Therefore, data has been tabulated from the 150 
completed forms. 
 

DATA COLLECTION 
The data collection methods are of two type’s namely primary and secondary data collection method. 
Primary data are those which are collected for the first time and so are in crude form. Primary data are 
always collected from the source. The primary data method adopted by the researcher is survey method. 
A secondary data research project involves the gathering and/or use of existing data for purposes other 
than those for which they were originally collected. These secondary data may be obtained from many 
sources, including literature, industry surveys, compilations from computerized databases and information 



National Conference on Management, Technology & Innovation in the VUCA world “Role in Value Creation” 
 Organized by New Horizon College of Engineering 

Special Issue                                                  IJRAR- International Journal of Research and Analytical Reviews   9 

systems, and computerized or mathematical models of environmental processes. Secondary data’s collected 
through company annual reports, websites and company newsletters. 
 
STASTICAL TOOL FOR DATA ANALYSIS 
The following tools are used for analysis of data. 

 Percentage analysis, Chi-square test, ANOVA. 
 

DATA ANALYSIS AND INTERPRETATION 
 

PERCENTAGE ANALYSIS 
 

TABLE NO.1 
AGE OF THE RESPONDENTS 

AGE IN YEARS NO.OF RESPONDENTS PERCENTAGE 

18-20 6 4% 

21 - 25 67 44.67 % 

26- 30 65 43.33% 

ABOVE 30 12 8% 

TOTAL 150 100% 

 
INFERENCE: 
From the above table and chart it is inferred that 4% of the respondents fall under age group of 18 to 20 
years of age, 44.67% of the respondents fall under age group of 21 to 25 years of age and 8% of the 
respondents are above 30 years of age. 

 
TABLE NO.2 

DISTRIBUTION OF MOTOR CYCLE BRANDS AMONG RESPONDENTS 

MOTOR CYCLE BRAND NO. OF RESPONDENTS PERCENTAGE 

BAJAJ 30 20% 

HERO HONDA 27 18% 

HONDA MOTOR 24 16% 

HERO 22 14.67% 

YAMAHA 12 8% 

ROYAL ENFIELD 5 3.33% 

DO NOT POSSES 30 20% 

TOTAL 150 100% 

 
INFERENCE: 
From the above table and chart it is inferred that 20% of the respondents has Bajaj motor cycle, 18% of the 
respondents are has Hero motor cycles, 16% of the respondents are has Honda motor cycles, 14.67% of the 
respondents are has Yamaha motor cycles, 8% of the respondents are has Royal Enfield motor cycles, 
3.33%, of the respondents and do not have motor cycles, 20% of the respondents. 
 

TABLE – 3 
OCCUPATION OF THE RESPONDENTS 

OCCUPATION NO. OF REPONDENTS PERCENTAGE 

Students 93 62% 

Salaried 44 29.33% 

Business men 13 8.67% 

TOTAL 150 100% 
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INFERENCE: 
From the above table and chart it is inferred that 62 % of the respondents are students, 29.33% of the 
respondents are salaried and 8.67% of the respondents are businessmen. 
 

TABLE NO.4 
INCOME OF REPONDENTS 

INCOME IN Rs. PER MONTH NO. OF RESPONDENTS PERCENTAGE 

15000 21 14% 

15001-25000 71 47.33% 

25001-35000 40 26.67% 

ABOVE 35001 18 12% 

TOTAL 150 100% 
 

INFERENCE: 
From the above table and chart it is inferred that 14 % of the respondents Income is Rs.15000 per month, 
47.33% of the respondents earn between Rs.15001 to Rs.25000, 26.67% of the respondents are earn 
between Rs.25001 to Rs.35000, and 12% of the respondents and earn above Rs.35000 per month. 
 

TABLE NO.5 
DECISION MAKER 

DECISION MAKER NO. OF RESPONDENTS PERCENTAGE 

Decision by parents 105 70% 

Own decision 32 21.33% 

Nearer or dearer ones 13 8.67% 

TOTAL 150% 100% 
 

INFERENCE: 
From the above table and chart it is inferred that 70% of the respondents say that the decision to purchase 
the bike is made by their parents, 21.33% of the respondents make their own decision to purchase the bike 
and 8.67% of the respondents say that the decisions are made by their near and dear ones to purchase the 
bike. 
 

TABLE NO.6 
MODE OF PURCHASE 

MODE OF PURCHASE NO.OF RESPONDENTS PERCENTAGE 

Purchased on full settlement 72 48% 

Purchased on loans 78 52% 

TOTAL 150 100% 
 

INFERENCE: 
From the above table and chart it is inferred that 48% of the respondents are aware through Purchased on 
full settlement and 52% of the respondents are aware from Purchased on loans. 

 
TABLE NO.7 

MEDIUM OF AWARENESS 

MEDIUM OF AWARENESS NO. OF RESPONDENTS PERCENTAGE 

T.V 84 56% 

NEWSPAPERS 37 24.67% 

FRIENDS 16 10.66% 

OTHER MEDIA 13 8.67% 

TOTAL 150 100% 
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INFERENCE: 
From the above table it is inferred that 56% of the respondents are aware through T.V, 24.67% of the 
respondents are aware through newspapers 10.66% of the respondents are aware through friends and 
8.67% of the respondents are aware from other sources. 
 
STASTICAL ANALYSIS 
Chi-Square tests 
 

TEST NO.1 
Chi-square between test Age and Ownership 
Ho: There is no significant relationship between age and motor cycle ownership of the respondents 
H1: There is a significant relationship between age and motor cycle ownership of the respondents 

 
TABLE NO. 8 

Chi-square test Between Age and Bike Ownership 
 

   Asymp. Sig. Exact Sig. Exact Sig. 

 Value Df (2-sided) (2-sided) (1-sided) 

Pearson Chi-Square 2.407(b) 1 .121   

Continuity Correction(a) 1.815 1 .178   

Likelihood Ratio 2.433 1 .119   

Fisher's act Test    .154 .089 

Linear-by-Linear Association 2.391 1 .122   

N of Valid Cases 150     

a. Computed only for a 2x2 table 
b. 0 cells (.0%) have expected count less than 5. The minimum expected count is 14.80. 
 
INFERENCE: 
Since the 2-sided Asymp. Sig value is > 0.05, the null hypothesis is accepted. That is there is no significant 
relationship between age and motor cycle ownership of the respondent 
 
TEST NO.2 
 

Chi-square test between Occupation and Ownership 
Ho: There is no significant relationship between occupation and motor-cycle ownership of the Respondents 
H1: There is a significant relationship between occupation and motor-cycle ownership of the Respondents 
 

TABLE NO 9 
Chi-Square Tests between Occupation and motor cycle ownership 

   Asymp. Sig. Exact Sig. Exact Sig. 

 Value Df (2-sided) (2-sided) (1-sided) 

Pearson Chi-Square .028(b) 1 .866   

Continuity Correction(a) .000 1 1.000   

Likelihood Ratio .028 1 .866   

Fisher's Exact Test    1.000 .521 

Linear-by-Linear Association .028 1 .867   

N of Valid Cases 150     

a. Computed only for a 2x2 table 
b. 0 cells (.0%) have expected count less than 5. The minimum expected count is 11.40. 
 
INFERENCE: 
Since the 2-sided Asymp. Sig value is > 0.05, the null hypothesis is accepted. That is there is no significant 
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relationship between occupation and motor-cycle ownership of the respondents 
 
Independent samples t-test 
 

TEST NO. 1 
Age and attributes of Motor Bike 
H0: There is no significant difference between age and attributes of Motor cycle with respect to buyer’s 
preference towards purchase of the bike. 
H1: There is significant difference between age and attributes of Motor cycle with respect to buyer’s 
preference towards purchase of the bike. 
 

TABLE NO 10 
T-test for significant difference between attributes of the Motor Bike and age group of the 

Respondents 

Attributes of Motor Bike Age group in years Mean S.D t value P value 

      

Price Upto 25 3.64 1.39 1.16 0.244 

 More than 25 3.45    

      

Maintenance Upto 25 3.57 1.40 3.65 0.135 

 More than 25 3.53    

      

Style Upto 25 3.91 1.26 3.01 0.122 

 More than 25 3.99    

      

Durability Upto 25 3.22 1.38 3.65 0.361 

 More than 25 3.17    

      

Mileage Upto 25 3.47 1.22 2.65 0.635 

 More than 25 3.55    

      

Easy Driving Upto 25 3.22 1.29 3.20 0.426 

 More than 25 3.11    

      

Brand Image Upto 25 3.11 1.66 1.68 0.122 

 More than 25 3.11    

      

Colour Upto 25 2.81 1.28 2.01 0.247 

 More than 25 2.79    
 

INFERENCE: 
Since P value is greater than 0.05, the null hypothesis is accepted at 5% level of significance with regard to 
attributes of the Motor Bike and Age group of the respondents. So there is no significant difference between 
age and attributes of Motor cycle with respect to buyer’s preference towards purchase of the bike. 
 

TEST NO. 2 
Independent samples T-test 
Age group and attributes of Showroom 
H0: There is no significant difference between age group and attributes of Showroom with respect to 
buyer’s preference towards purchase of the bike. 
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H1: There is significant difference between age group and attributes of Showroom with respect to buyer’s 
preference towards purchase of the bike. 
 

TABLE NO. 11 
T-test for significant difference between attributes of the Showroom and age group of the 

Respondents 

Attributes of the Showroom Age group in years Mean S.D t value P value 
      

Availability Upto 25 3.80 1.19 1.42 0.153 
 More than 25 3.93    
      

Knowledge Upto 25 3.18 1.30 2.86 0.172 
 More than 25 3.24    
      

After sales Service Upto 25 3.41 0.85 2.54 0.145 
 More than 25 3.38    
      

Other Services Upto 25 3.18 1.35 3.12 0.177 
 More than 25 3.18    
      

Infrastructure Upto 25 3.05 1.21 1.87 0.695 
 More than 25 3.25    
      

 
INFERENCE: 
Since P value is greater than 0.05, the null hypothesis is accepted at 5% level of significance with regard to 
attributes of the Showroom and Age group of the respondents. So there is no significant difference between 
age and attributes of Showroom with respect to buyer’s preference towards purchase of the bike. 
 
ANOVA 
NULL HYPOTHESIS (H0): There is no significant difference between the age of the respondents and 
distribution of ownership 
ALTERNATIVE HYPOTHESIS (H1): There is significant difference between the age of the respondents and 
distribution of ownership 
 

TABLE NO. 12 
ANOVA for significant difference between the age of the respondents and distribution of Ownership 

Age of the  
respondent 

(years) 
N Mean 

Std. 
Deviation 

Std. Error 

95%  Confidence  
Interval  
for Mean Minimum Maximum 

Lower  
Bound 

Upper  
Bound 

18-20 6 1.00 .000 .000 1.00 1.00 1 1 

21-25 67 1.00 .000 .000 1.00 1.00 1 1 

26-30 65 1.00 .000 .000 1.00 1.00 1 1 

Above 30 12 2.20 .422 .133 1.90 2.50 2 3 

Total 150 1.12 .383 .038 1.04 1.20 1 3 
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TABLE NO.13 
ANOVA for F value 

 
Sum Of 
Squares 

Df 
Mean 

Square 
F Sig. 

      

Between 
12.960 3 4.320 259.200 

.000 
Groups  

      
Within 
Groups 

1.600 96 .017   

Total 14.560 99    
 
INFERENCE: The table value of F is 259.200, since the calculated value of F is more than its table 
value the null hypothesis is rejected. Hence we conclude that there is significant difference between 
the age and distribution of ownership. 
 
FINDINGS 

 4% of the respondents fall under age group of 18 to 20 years of age , 44.67% of the respondents fall 
under age group of 21 to 25 years of age and 8% of the respondents are above 30 years of age. 

 20% of the respondents has Bajaj motor cycle, 18% of the respondents are has Hero motor cycles, 
16% of the respondents are has Honda motor cycles, 14.67% of the respondents are has Yamaha 
motor cycles, 8% of the respondents are has Royal Enfieldmotor cycles, 3.33%,of the respondents 
and do not have motor cycles, 20% of the respondents. 

 62 % of the respondents are student, 29.33% of the respondents are, 26.67% of the respondents are 
salaried, and 8.67% of the respondents are while the rest are businessmen. 

 14 % of the respondents are Income earn up to Rs.15000 per month, 47.33% of the respondents are 
earn between Rs.15000 to Rs.25000,26.67% of the respondents are earn between Rs.15000 to 
Rs.25000,12% of the respondents and earn above Rs.35000 per month. 

 80% of the respondents are possess ownership, 20% of the respondents and Do not possess 
ownership. 

 70% of the respondents say that the decision to purchase the bike is made by their parents, 21.33% 
of the respondents make their own decision to purchase the bike and 8.67% of the respondents say 
that the decisions are made by their near and dear ones to purchase the bike. 

 48% of the respondents are aware through Purchased on full settlement and 52% of the 
respondents are aware from Purchased on loans. 

 56% of the respondents are aware through T.V, 24.67% of the respondents are aware through 
newspapers 10.66% of the respondents are aware through friends and 8.67% of the respondents 
are aware from other sources. 

 There is no significant relationship between age of the respondents and motor cycle ownership 
 There is no significant relationship between occupation and motor-cycle ownership of the 

respondents 
 There is no significant difference in the ratings of attributes of motor cycles due to age of 

respondents. 
 There is no significant difference in the ratings of variables of showrooms due to age of the 

respondents. 
 There is significant difference between the Age and distribution of ownership of the 

respondents. 
 
SUGGESTIONS 
On the basis of the findings, the following suggestions are made: 

 Advertisements play a significant role in creating awareness about motor cycles among customers. 
So they can be effectively employed to exploit this potential. 

 In most cases the purchase decisions are made by parents. A detailed study on the factors parents 
are looking in a motor cycle can be carried out so as to bring the motor cycle brands closer to the 
parents and buyers. 
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 Credit availability influences the purchasing decision significantly. Most of the customers 
 make use of loan facilities to buy motor cycles. Motor cycle brand promoters can create attractive 

credit facilities to attract customers. 
 Mass media play a significant role in creating awareness about the features of motor cycles. In 

particular Television play a vital role in brand promotion. Motor cycle brand promoters can employ 
these media for brand promotion. 

 Age of the consumer has a significant relationship on decision-making. Parents make purchasing 
decisions in most cases when the age of the buyer is up to 25 years of age. Thus when the motor 
cycle is actually meant for person up to 25 years of age the preferences of parents shall be taken 
care of. 

 Salaried people are more price sensitive than students. This distinction shall be taken care while 
promoting motor cycles which are particularly targeting salaried people. 

 There exists a relationship between the person who makes the decision and the weight age he 
attaches to easiness in driving. Further study can be carried out to utilise this opportunity. 

 
CONCLUSION 
The study is carried out to ascertain the roles played by various demographic factors like age of the buyer, 
occupation, income level, credit availability, role of media in attaching relative significance to various 
attributes of motor cycles. From the study it is clear that the advertisements play a significant role in 
creating awareness about motor cycles among customers. There exists a relationship between the person 
who makes the decision and the weight age he attaches to easiness in driving. Credit availability influences 
the purchasing decision significantly. Most of the customers make use of loan facilities to buy motor cycles. 
Mass media play a significant role in creating awareness about the features of motor cycles. In particular 
Television plays a vital role in brand promotion. Age of the consumer has a significant relationship on 
decision-making. Parents make purchasing decisions in most cases when the age of the buyer is up to 25 
years of age. Salaried people are more price sensitive than students. As fashion, fad, style, takes the central 
stage of volatile dynamic environment. The organization need to consider advertising in different media to 
attract and retain the customers. 
To conclude, the results show that the companies are playing on the peripheral cues to maintain their Total 
Relationship Management and connect to the customers both present and potential. 
Consumer behaviour is complex in nature, understanding and influencing forms a critical issue with regard 
to purchase or sale of motor bikes, so the study provides insight in understanding the nature of consumer 
behaviour and providing the solution for needs and wants of customers and provides the scope for further 
research in the study. 
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ABSTRACT: High level of corruption in a country can lead to poor public governance. Quality of public 
governance is an indicator of growth of an economy.  The linkage between high level of corruption, poor 
governance and low level of global competitiveness is a severe issue curtailing the growth of Indian economy. 
This study intends to design a conceptual model for improving the performance of Indian public sector by 
incorporating pay for performance plan. The proposed model is emerged out of the analysis of public 
governance practices prevailing in countries with low level corruption. The model highlights the significance of 
performance management centred governance system in the public sector with a systematic performance linked 
compensation plan. The model also recommends the inclusion of a control on high job security. The authors 
postulate that introduction of a structured performance linked compensation system can minimise the 
corruption in Indian public sector in a VUCA world.  

 

  Keywords: Corruption, Public Governance, Performance Appraisal Justice, Pay for performance, Job Security  

 
Introduction  
Growing public sector is an attribute of an economy’s growth. Performance of public sector is crucial for the 
functioning of a government irrespective of the structure of the ruling system. Governmental role in 
managing the public sector is a key indicator of the effectiveness of its governance systems. Wong (2012) 
narrates governance as “the processes by which authority is exercised in the management of a country’s 
economic and social resources” and “the capacity of governments to design, formulate, and implement 
policy and deliver goods and services”.  Indian public sector is famous for its political interference and 
perennial low performance.Prevalence of corruption is capable of fuelling the ill performance Indian Public 
Sector. Factors like lack of effective monitoring mechanisms for performance evaluation, seniority linked 
promotions and high job security without performance linkage are acting like a vicious circle in India. 
Growth patterns of various countries are interweaved with high level of public sector governance, low level 
of corruption and effective systems for evaluating the public sector performance. This study purports to 
analyse the Indian public sector in a global framework with an objective to postulate a conceptual 
framework for enhancing the performance.    
 
Literature Review  
India’s ranking of 0.10 in governance (on a scale of -2.5 to 2.5) is dangerously lower than global economies 
in terms of quality of government run services and quality of officials those who are managing the public 
services. (Indicators, W. G.,2016).  India’s global competitiveness position of 40 among 140 countries is an 
indication of the poor performance of the governance systems (Schwab and Sala, 2016).  India’s rank of 40 
in global corruption perceptions index is among highly corrupted countries (Transparency International 
Index, 2018). Corruption among the employees in public sector is a more severe issue in developing 
countries than developed countries.    
Comparing the ratings of India and other countries like Singapore USA, UK, France and Japan (Table 1, 2 and 
3), it is evident that there can be a relationship between corruption and poor governance and resultant low 
rating of competitiveness. Corruption can undermine the efficiency of public investment and diminishing of 
growth potential of an economy (Gupta, Davoodi&Tiongson, 2000). Corruption can jeopardize the public 
governance and growth of an economy. Posani and Aiyer (2009) narrate the widespread corruption, 
indifference, inefficiency, absenteeism and absolute failure of public services in India. So, there are enough 
studies to support the view that Indian public sector is ill performing due to various reasons such as 
corruption, ineffective management and poor governance systems.  In order to revamp the performance of 
Indian public sector, it is essential to redraft the public corporate governance system in India. 
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Table 1 
Worldwide Governance Indicators (1996-2016) 

Government Effectiveness of Countries 

Country Percentile Rank ( 0-100) Governance Score ( -2.5- +2.5) 

INDIA 57.21 0.10 

CHINA 67.79 0.36 

U.S.A. 91.35 1.48 

U.K. 92.79 1.61 

SINGAPORE 100.00 2.21 

JAPAN 95.67 1.83 

FRANCE 89.90 1.41 
Strong:  +2.5, Weak: -2.5 
Source: http://info.worldbank.org/governance/wgi/index.aspx#home 
 

Table 2 

Global Competitiveness Report( 2017-18) 

Country Rank (out of 140) Score ( 1-7) 

INDIA 40 4.59 

CHINA 27 5.00 

U.S.A. 2 5.85 

U.K. 8 5.51 

SINGAPORE 3 5.71 

JAPAN 9 5.49 

FRANCE 22 5.18 
Source:http://www3.weforum.org/docs/gcr/2017-2018/Global_Competitiveness_Report_2017-2018.pdf 

 
Table 3 

Corruption Perceptions Index 2017 
Country CPI Score 2017 Rank (0 highly corrupt to 100 

very clean) 

INDIA 40 81 

CHINA 41 77 

U.S.A. 75 16 

U.K. 82 8 

SINGAPORE 84 6 

JAPAN 73 20 

FRANCE 70 23 

Source:  http://www.transparency.org/cpi2017#downloads 
 
Corporate governance in private sector can be effectively performed by monitoring the performance 
deviations from expected levels whereas public corporate governance involves evaluation of the equity and 
effectiveness in service delivery (Hodges, et al., 1996).Research findings in the area of public sector 
governance support the view that corruption can affect the quality of public sector governance. Overall poor 
performance of the public sector in Indiahas been a concern to the government for long. Public sector 
organizations are continually in search of ways to improve the performance of its human capital to obtain 
competitive advantage.In order to revamp public sector, the focus must be on performance restructuring. 
Public sector needs to be managed with an intention to fulfil the expectations of citizens without diluting the 
fundamental performance dimensions. 
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Performance Appraisal Justice  
Performance appraisal (PA) is one of the paramount human resource managementpractices in organizations 
as it yields important decisions fundamental to diversehuman resource actions and outcomes (Jawahar, 
2007; Murphy and Cleveland, 1995;Steensma and Visser, 2007). The aim ofperformance appraisal is not 
only on evaluating employee performance but also on the improvement of performance;performance 
appraisal includes various practiceslike the appreciation of employees’ accomplishments and 
providingthem feedback for personal and professional growth. The notion of “fairness” has been recognized 
as the foremost aspects of employees’ responses to performance appraisal meetings (Bretz et al., 1992; 
Erdogan, 2002). Insightof performance appraisal justice can direct to contentment with performance 
ratings, PA system, rater andappraisal feedback (Cawley et al., 1998; Jawahar, 2007; Korsgaard and 
Roberson, 1995;Thurston and McNall, 2010) and to employees’ outlook of instrumental power overthe 
appraisal process thus improving their sense of psychological safety, self-worthand group standing (Kahn, 
1990; Taylor et al., 1995). 
Seven decades old Annual Confidential Report (ACR) system is still considered as the basis for promotions 
and career related decisions in public sector organizations of several countries irrespective of the per capita 
income level of the country such as Switzerland, India and Sri Lanka. This yearly appraisal system is 
confidential and carried out for determining the eligibility for seniority-based promotions. In 2009, Japan 
has introduced a new performance evaluation system by replacing the senioritylinked appraisal to abilities 
and performance focused system (Koike, 2013).From the above mentioned studies, we can postulate the 
possible relationship between factors such as objective, modus of operandi and performance appraisal 
linked feedback and employee performance.   

Compensation and corruption  
Lack of adequate compensation for employees is causing corruption in Chinese public sector and (Feng and 
Johansson, 2018). They also detected a positive correlation between low pay packages and firm 
performance. In the absence of adequate compensation, employees may get tempted to accept bribes. 
Acceptance of bribe by employees in a rule centred governance structure, the possibility of bypassing of 
rules will be high. Ignorance of rules will negatively affect the firm performance.          
 
Performance Management  
Public sector performance is traditionally governed by rules and regulations mandated by legislators. 
Performance of public sector has been a widely neglected discretionary parameter in compensation 
decisions. Several researchers have challenged the rule based governance in public sector and advocated for 
a performance management doctrine (Kettl, 1997; Pollitt &Bouckaert, 2011). Performance driven system 
will make the executives more target oriented and accountable for deliverables instead of rule adherence 
(Moynihan, 2008). A structured performance management system can positively link performance 
indicators, targets and target achievement of an organization(Boyne, 2010).  
 
Pay for performance 
Pay system is the most prominent force which has an impact on the employee behaviour in an organisation 
(Beer and Gery, 1972). Pay practices act as a communication tool to the employees. It communicates to them 
what is valued and rewarded in the organisation (Belcher and Atchinson, 1976).  Indian private-sector firms 
have adopted a more rational approach than their public-sector counterparts in a few HR functional areas 
like compensation and training&development (Barla, 2011). In UK, rigorous research into the growth of pay 
for performance practices, which changed from a system of individual appraisal to a blend of goal-setting, 
appraisal and performance linked pay (French, 2005)has contributed to ashift from a slender focus on 
employee motivation. Buchanan (1974) found that commitment of public sector managers was less 
compared to private sector managers. He argued that broad public sector goals lead to weak performance-
outcome link. In order to revamp public sector, the focus must be on performance restructuring. Ahrens 
(2013) identified that pay for performance by way of introducing special rewards for excellence in 
performance was instrumental for the success of public sector governance in Dubai. Incentives linkage to 
public sector employees can lead to improves performance (Pollitt, 2013). From the above referred studies, 
it is evident that pay for performance is a factor which can influence the quality of Public sector governance 
in India.   
 
 



National Conference on Management, Technology & Innovation in the VUCA world “Role in Value Creation” 
 Organized by New Horizon College of Engineering 

Special Issue                                                  IJRAR- International Journal of Research and Analytical Reviews   19 

Job security  
Job Security is an assurance that an individual will keep his or her job without the risk of becoming 
unemployed. Private sector jobs are generally believed to offer low job security. Private sector follows a hire 
and fire policy. The employees have to prove everyday to be on the job.This puts lots of pressure on the 
employee to keep up-to-date with the latest technology, pursue career development initiatives and provide 
the best customer service to the consumers. Due to the high job security in government sector, there is not 
much pressure on the employee to perform.Not all the employees in public sector are self-motivated to 
perform to their optimum. A fair performance appraisal and performance-based pay can convert the public 
sector into a result-oriented sector. High Job security tied up with seniority without any provision for 
rewarding performance excellence is an inbuilt demerit within the structure of public sector (Manuel, 
2007). It can be inferred that performance linkage to promotion and pay decisions can influence superior 
performance in Indian public sector.  

Methods 
Development of a conceptual model for restructuring the performance of Indian public sector by adapting 
feasible and proven models from other countries in such a way to suit Indian situations. The method 
adopted in this study is a critical review of previous researches in the area of public sector performance 
analysis. Based on the previous researches conducted in various countries with low level of corruption and 
good governance, the authors postulate a new conceptual framework for improving Indian public sector.   
 

Fig 1: Conceptual Framework  

 

 
 
 
 

 

 

 

 
Findings  
Rule based public governance without any performance linkage is a handicap of Indian Public sector. High 
level of job security will act as a negative catalyst in public sector performance. Implementation of 
Performance Appraisal in a fair manner coupled with pay for performance with a linkage to job security is a 
predictor of effective public sector governance.  
 
Discussion and Recommendations  
Introduction of pay for performance plan with a control mechanism for regulating the high job security can 
minimize corruption in Indian Public sector. Pay for performance plan will act as a motivational force for 
public sector employees. It is desirable to conduct a study among various stakeholders in public sector for 
analysing the match between stakeholder expectations and the reality.   
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ABSTRACT: The research investigates the overconfidence existing between the investors in the large scripts in 
India. There are various factors that are used to determine the stock prices but here we take into account how 
the firm’s growth has triggered the investors in the recent times. With the results obtained from the regression 
analysis, the results showed that the firm’s growth does not influence the confidence of the investors and it 
rather had a significant effect on the long term performance. Afterward the result also showed that the long 
term performance and the firm’s growth are positively related. It also reflects that the investors in the large cap 
scrips are not overconfident and do not use only a single factor to determine the value of the stocks.  

 

  Keywords: Volume, long term performance, firm’s growth, overconfidence, investors.  

 
INTRODUCTION 
The capital market has been making giant strides.The increase in average trading volume was 267% in the 
period of 2011-2016. In 2016 the trading frequencies of the stocks in the Indian market was around 23 
million times which means the average of buying and selling was 8 days.The evidence indicated tremendous 
progress of the market in India but also indicated many worries about speculative trading behaviour.In the 
recent decades we can witness the move away from a completely judicious worldview towards the one 
where the behaviour has influenced by mental predispositions.The other factors adding towards these were, 
a evidence on how the psychological bias changes the behaviour and also hard to indulge in full balanced 
models of security volumes and returns. In any case, pomposity has been reported among specialists and 
experts, incorporating those in the back calling. For instance, carelessness is seen among corporate 
budgetary officers and among expert brokers and speculation investors. Individuals will in general be 
overoptimistic about their life prospects.It doesn’t imply that carelessness is the main marvel in behaviour 
finance , nor that it is taken in as a universally handy clarification for every single budgetary inconsistency. 
However, arrogance appears to probably be a key factor in monetary basic leadership. Pomposity is a broad 
mental wonder, and is accordance with a cascading affect. For example, it includes one’s position on a 
populace and over confidence in the accuracy of one’s belief.A process that helps the pompous convictions is 
self attribution inclination, where investors appreciate their own talent for the success in the past and 
blaming bad luck for failures. 
 
Review of literature: 
Bondt and Thaler(1987) on overcompensation speculation in capital market, particularly on numerous 
budgetary occasions. In their examination, they said that financial specialist will in general go overboard to 
unforeseen occasions as opposed to the entire of the base-information of the organizations. The eruption 
conduct would make the stock costs left far from its essential qualities. In this manner, the stock costs were 
ascending at the brief timeframe though in the long-lasting because of an alteration of the accessibility data 
it if it were backtracking, it is called stock price inversion. Past work showed the marvels of stock value 
inversion in numerous money related occasions, for example, IPOs(Agarwal 2008,Ritter 1991, Thomadakis 
2012 )SEOs( Wadwa 2016). Numerous researchers contended that the stock value inversion at money 
related occasions because of the current of financial specialist overcompensation in capital 
market(Vakrman,Kristoufck 2015). This exploration additionally inspect the eruption speculation in capital 
market, yet not just confined on monetary occasions like IPOs and SEOs. Daniel (1998) said that 
overcompensation conduct happened because of financial specialist exaggerated on ongoing data in capital 
market. Along these lines, there isn’t just limited on money related occasions, but instead the speculation 
movement in the market. Numerous past work additionally suggests that the financial specialist 
carelessness and stocks’ cost over-response on venture movement in capital market (Bousaidi 2013). Yet, 
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the current work not completely clarified how the data in the private signals influenced on the 
presumptuousness conduct. For instance Agarwa(2018) and Bousadi(2013), they utilized exchanging 
volume, value inversion, and exchanging instability to catch the financial specialist pomposity and stocks’ 
value overcompensation. “Higher trading volume of stocks has a mean of higher enthusiasm from financial 
specialist to buy the stocks on account of remissness of their private information”. In any case, pomposity is 
a normal for individuals (Odean at 1998)), and speculator level characteristics are commonly not accessible 
for different classes of financial specialists on a wide scale. As it were, our paper is butt-centric ogous to a 
few late examinations that utilization common reserve information to explore advertise wide marvels. For 
test Chen al (2004) look at the connection between expansiveness of possession and resulting stock returns, 
and they measure broadness of proprietorship by utilizing the quantity of common finances holding a 
stock.Frazini (2006) dissects the connection between demeanor impact and post income declaration float. 
He develops a proportion of capital additions overhang dependent on the port-folios of value common 
assets. Our paper parallels and supplements the writing on CEO pomposity (Ben-David et al. 2007; Mal-
mendier and Tate 2005, 2008).Intuitively, on the off chance that we begin with the equivalent earlier 
convictions, yet now we dissent, this proposes somewhere around one gathering has data that the other 
party ought to consider all the more completely ,Auman(1976). In a comparative soul, sound financial 
specialists ought not put down wagers with one another; the way that the other speculator is happy to take 
the contrary part of my exchange ought to propose to me he aware of something I don’t have a clue 
(Grosman 1976,Tirole 1981). 
 
Methodology 
 

 
The main objective of the paper is to analyse the impact of volume traded and the long term performance 
due to firm’s growth of the large scrips and the correlation between the different     variables.Firm’s growth 
is taken from 2008-2018 and long term performance is calculated by 2 years stock performance after having 
high growth. The period of data collection is from 2008 to 2018.The study helps to find out that whether 
firms growth is one of the many converters that has influenced the sentiment of many investor to buy more 
stocks in market.This also examine whether firms growth is the main factor that caused declining 
performance in the future.Secondary data was obtained from financial statements of the 
companies,Investopedia  Webpage for a period of 10 years  
The data collected are volume of shares traded and the firm growth.The stratified Random sample is 
adopted and companies are chosen depending on whether they have been listed from the beginning of the 
period of study. Out of the 100 companies in large cap scrips 75 companies were selected for the 
study.Therefore 75 companies were selected on the basis of whetherthe company was listed since before 
2008 (As the period of study was 2008- 2018). 
 
Analytical tools 
In finance, investing and other disciplines, regression is a statistical techniques which is used to find the 
impact of the relationship between two variables.Linear and multi linear regression are the two types In 
linear regression there is one dependent variable and one independent variable while in a multiple linear 
regression, there is one dependent variable and two or more independent variables.  
Linear Regression :𝑌 = 𝛽 + 𝛽𝑋 + 𝑢 
Multiple Regression:  𝑌 = 𝛽 + 𝛽𝑋1 + 𝛽𝑋2+. . . . . +𝛽𝑋𝑡 + 𝑢 
X-dependent variable 
Y-independent variable 
In this study, firms growth, volume, long term performance are the independent variable and Volume of 
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shares traded (VOL) is the dependent variable.  
The analysis of this examination partitioned into two stages. Stage 1, this examination break down the 
connection between firms development and stocks exchanging volume to analyze which data have activated 
numerous investors to wound up pompous. To manage it, we utilize simple regression analysis. 
𝑇𝑟𝑎𝑑𝑖𝑛𝑔𝑉𝑜𝑙𝑢𝑚𝑒 = 𝛽 + 𝛽. 𝐹𝑖𝑟𝑚𝑠𝐺𝑟𝑜𝑤𝑡𝑕 + 𝛽. 𝑃𝐴𝑇 
Trading volume is the measure of stocks that was exchanged at multi day after firms experienced most 
elevated firms’ development. In this exploration deals development use as an intermediary of Firms Growth. 
Winning after duty (EAT) in model 1 as a control variable of the connection between firms ‘development 
and exchanging volume. 
We analyse relation between firms growth and long term performance 
𝐿𝑜𝑛𝑔 − 𝑡𝑒𝑟𝑚𝑝𝑒𝑟𝑓𝑜𝑟𝑚𝑎𝑛𝑐𝑒 = 𝛽 + 𝛽. 𝐹𝑖𝑟𝑚𝑠𝑔𝑟𝑜𝑤𝑡𝑕 + 𝛽. 𝑃𝐴𝑇 
Long term performance is three-year execution of most astounding development firms. In model 2, this 
examination likewise use EAT as a control variable. To gauge long haul execution, we utilize month to month 
stock return amid two years after experienced most noteworthy deals development. 
The study uses correlation analysis to examine the relationship between firm’s growth, long term 
performance and volume. 

Table showing the regression result 
Empirical results and interpretation 

 

Variables Co-Efficient Probability 

Firm’s growth -0.484481 0.2001 

Dependent Variable- Volume of Shares traded  
 

Table showing the regression result 

Variables Co-Efficient Probability 

Firm’s growth 2982.533 0 

Dependent Variable- long term performance  
The significant at 1% level for all the variables.So, Firms growth,PAT, VOL , long term performance are 
stationary. Table (1)& Table (2) results represents that the growth of the firm is significant on its relation 
with the long term performance traded and significant in relation with the long term performance. It 
indicates that majority of the investors are not over confident with respect to the firm’s growth.Firms 
growth & volume have very low negative correlation.The results of above table show that the growth of the 
firm is insignificant on its relation with the volume of shares traded and significant in relation with the long 
term performance. It indicates that majority of the investors are not overconfident with respect to the firm’s 
growth.As the correlation test show that whenever the sales growth is  higher the firm’s growth is also 
higher. 
 
Conclusion 
The study has been undertaken to analyse the overconfidence of the investors with single factor and how 
that affects the long term performance.Daniel at 1998  clarified the cost of overprice stock would be 
amended later on because of spreading data accessibility in the market, in this manner, its cost would be 
once again into its intrinsic value. In other stated, the cost of overprice stocks would decrease later on, in 
which as a rule called stock price reversal.This investigate contends that speculator who has presumptuous 
behaviour may have not considered many basic level information of the organisation  but as you can see the 
results show the higher the firms growth it would result in a more positive long term performance.This 
examination directed to inspect the current of careless conduct in capital market and stock price reversal 
later on. We estimate that investor presumptuousness does not influence securities exchange to blow up 
and keep its inherent qualities, it proxied by higher exchanging volume of stocks. Higher exchanging volume 
does not make stock costs expanding, moreover, its costs dependably relate to its inherent qualities later on. 
In another word, there are stock costs declining later on. This exploration additionally endeavored to 
examine the factor which has activated numerous investors to act carelessly. Besides, investigate whether it 
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cause on the declining stock costs performance later on. Thereafter, we distinguish the crucial factor of the 
organizations which can push to the declining performance later on. 
The exact consequences of this examination demonstrated that numerous investors in capital market don’t 
act arrogantly on huge top scrips. It appeared by the exact outcome in the first hypothesize, which said 
firm’s growth has an inconsequential negative connection on higher exchanging volume of stocks. 
Speculator will in general act overconfidence on higher development firms, thus financial specialist ask 
more on its stocks then the stock costs increment responsively and avoid inborn values.Afterward, later on, 
because of spreading of the accessibility data, stock costs will be revised and it back to its natural values..But 
contrasted with the Indian stock market(large top scrips) it generally compares to the ebb and flow relating 
inherent value.Although this examination restricted just on firms’ development as the just a single data 
which may have influenced the presumptuous conduct. The exact consequences of this exploration offer 
learning to numerous financial specialists. Speculation choices are transient arranging as well as long haul 
arranging. They should consider and break down much total key data of the organizations cautiously. For 
instance, take a gander at how the organizations financing its business and after that estimating its risk of 
the business . Don’t pompous on the main great and accomplishment of past execution, for example, higher 
firm’s growth, and so forth. Understanding and breaking down cautiously in general of central pieces’ data 
of the firm, investor liberated on self-attribution inclination on basic leadership. For future research, 
numerous researchers can present other data which have shown on the overconfidence conduct. 
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ABSTRACT: Organizational culture defines the way employees complete tasks and interact with each other in 
an organization. In the VUCA world the cultural paradigm comprises various beliefs, values, rituals and symbols 
that manage the operating style of the people within a company. Corporate culture binds the workforce 
together and provides a direction for the company. From time to time, the biggest challenge for any 
organization in the VUCA world is to change its culture, as the employees are already accustomed to a certain 
way of doing things. 
 Organization culture is linked to employee productivity. Organization culture impacts the way each 
employee views performance. High-performance cultures foster high performing team members – think of it as 
positive peer pressure, a tactic long-used by all the corporate. 
Good organizational culture creates good society as well as good citizens. So the impact of culture plays a major 
contribution in any society. Organizational culture is the binder that combines people together and makes them 
part of the organization experience. A strong corporate culture refers to how broadly and steeply employees 
hold the companies’ strong values and beliefs. Organizational culture guides the sense-making process. It aids 
employees understand what happens and why things happen in the organization. Culture of corporate also 
makes it simple for them to understand what will be expected of them and to join with colleagues who are well 
versed with the culture and believe in the organization.  

 

  Keywords: Organization Culture, Productivity,  

 
Introduction: Organization culture of an organization, we refer to the behaviour patterns and standards 
that bind it together. An organization’s culture encompasses everything it does and everything it makes. A 
company’s culture tells the people who work for it what is right and wrong, what to believe, what not to 
believe, how to react and how to feel. And its actions speak louder than its words.  
People are constantly surrounded by culture. It forms the strong background of working area, ruddiness 
everything in an organization. Organizational culture also gives a powerful tool for regulating behavior by 
affecting how we attach benefit to our world and how we perceive events. The culture of a workplace makes 
the organization what it is. Culture is the sum of attitudes, customs and beliefs that distinguish one group of 
people from another. 
Organizational culture is no different from ethnic culture except it usually includes people from all different 
backgrounds and histories. These cross-cultural connections can blossom into ingenuity and understanding 
that promote a better workplace and arguably a better world community. An office culture creates a unique 
brand for a company which helps them stand out amongst the rest of their competitors. It also defines 
standards and set procedures that give the company and furthermore the employees direction as they 
conduct their daily business. Culture unifies people and allows them to learn from one another and strive to 
be the best they can be. No company exists without a culture, but every company operates under a different 
type of one. 
 
How Organization Culture Affects Productivity 
Organizational culture and productivity are closely related. Productivity is the art of getting the company’s 
products or services to the customer at the lowest possible cost. But it is more than that - it is related to 
quality, to customer needs and to labour relations. In other words, productivity and good management are 
inseparable. 
Productivity is a result of motivation, and motivation thrives in a good climate. In VUCA World, Corporate 
has to transform this fragile good climate into a long-lasting culture for success.  
Organization culture can help in turn the following areas for improving the productivity: 
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1. Organizational Clarity: The degree to which the goals and plans of the organization are clearly 
perceived by its members. To promote organizational clarity, involve all members of the 
organization in the goal-setting and planning process. 

2. Decision Making Structure: The main purpose of structure is to facilitate decision making, there 
should be a free flow of information for decision making throughout the organization, and that the 
structure for disseminating that information allows positive outcomes. 

3. Organizational Integration: Cooperation among various units of the organization. To achieve the 
objectives form groups of people from various disciplines, which sidestep hierarchical structures. 

4. Leadership Style to Culture: Leadership style should suit the culture. Develop Organizational 
culture where entrepreneurial traits can enhance innovation is lead and ultimately productivity is 
increased 

5. Organizational Vitality: It is measured by the boldness of its goals and its responsiveness to 
changing conditions. Employees should be allowed to make mistakes. System should encourage 
employees to take risks for the betterment of the organization without the threat of punishment 
and find ways of helping them learn from their mistakes. 

6. Compensation: The compensation system should reinforce a success orientation. Develop a system 
of compensation that is equitable, competitive and related to long- and short-term performance. 

7. Human Resource Development: Provide opportunities within the organization for people to 
develop to their full potential. What employees have for them lately will give credit to employees 
who are seeking opportunities outside and for their career progress. Corporate need to act and 
develop HRD for the culture of success. 

 
Research Methodology: 
Sampling Design:  Convenience sampling method is used 
Sample Size: A total of 30 respondents were chosen from the consulting firm 
 
Data collection tools and techniques- 
Both primary and secondary sources were used to collect data. To collect primary data through field survey, 
a structured questionnaire was designed. The questionnaire was administered to consultants working in HR 
Consulting firms. 
 
Objectives of the Study: 

 To assess the existing Organization culture and to find its relation to employees satisfaction. 
 To study the leadership style and Team work of the Employees 

 
Literature Review: 

1. Muhammad Arif Khattak, Nadeem Iqbal and Ansir Ali Rajut (2013), in their paper “Impact of 
Culture on the Employee Performance” emphasized that the desire for employees to be given 
favourable working conditions in order to deliver their best in order to ensure rapid growth and 
development of the organization. The organization that have adapted to the democratic leadership 
style gives employees more room to participate in the decision making process and this gives them 
a chance to advance in their careers. 

2. Dimitrios Belias and Athanasios Koustelios (2014), have done a study on “Organizational 
Culture and Job Satisfaction”. The purpose of the study was to provide a critical review of the 
relation between organizational culture and the levels of job satisfaction experienced by employees. 
The review shows that contemporary job-related phenomena like job satisfaction are related to 
their perceptions of their working environment, relations with colleagues, institution aims and 
strategies and success criteria. In addition, the employees’ preference of organizational culture is 
likely to be affected by demographic characteristics, especially gender. It can be supported, 
therefore, that measuring and analyzing an institution’s organizational culture in combination with 
its employees’ demographic and individual characteristics may lead to valuable conclusions, so that 
job satisfaction is promoted. 

3. Sonja Treven, Matjaž Mulej and Monty Lynn (2008), in their study “The Impact of Culture on 
Organizational Behavior” focused on two approaches to the scrutiny of the culture - Hofstede's 
dimensions of cultural values and Hall's approach to high- and low-context cultures. In the second 
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part, they devote their attention to the interaction of culture and organizational behaviour. They 
also describe how culture affects the ethics and motivation of employees in companies, the way of 
communicating, success of conflict solving and organizational change. The authors also analyze the 
ethics of interdependence. 

4. Muya James Nganga and Wesonga Justus Nyongesa (2012), in their study “The Impact of 
Organisational Culture on Performance” emphasised that every organization has a culture-good 
or bad. In order to aid long-term performance, there are three main criteria needed to develop a 
suitable culture: It must be strategically relevant; it needs to be strong in order that people care 
about what is important; and the culture must have an intrinsic ability to adapt to changing 
circumstances. Culture is clearly an important ingredient of effective institutional performance. 
There is a close relationship between an organization’s culture and its performance.  

5. Syed Munir Ahmed Shah, Mohammad Salih Memon and Dr. Minhon Khan Laghari (2011), in 
their paper “The Impact of Organizational Culture on the Employees’ Job Satisfaction” 
examined that organizational culture affects the employee’s job satisfaction and told that they are 
the most significant determinants and primary components to drive performance in the 
organization  

6. Fakhar Shahzad, Rana Adeel Luqman, Ayesha Rashid Khan and Lalarukh Shabbir (2012), in 
their paper “Impact of Organizational Culture on Organizational Performance”. In their 
Research they showed  that if employee are committed and having the same norms and value as per 
organizations have, can increase the performance toward achieving the overall organization goals. 
Balance Scorecard is suggested tool to measure the performance in the performance management 
system.  

7. HamidAzad andish, Mojtaba Yousefipour, Hamidreza Shahsavaripour and Abdolreza 
Ghorbanipour (2013), “Organizational Culture and its Impact in Organizations”.Culture of an 
organization is often comes from what is already established in the organization and is useful for 
the organization. Organizational culture has always been very important for organizations, 
managers and leaders each organization has its own way of achieving success, arrangement and 
runs. Every culture has such profound weakness and a strength that varies depending on the 
organization. Activities of any organization is largely associated with the corporate culture and any 
kind of current activities and decisions within the context of its culture, so outside of the range, they 
will have less functionality. 

8. Yafang Tsai (2011), “Relationship between Organizational Culture, Leadership Behavior and 
Job Satisfaction”. Organizational culture refers to the beliefs and values that have existed in an 
organization for a long-time, and to the beliefs of the staff and the foreseen value of their work that 
will influence their attitudes and behavior. Administrators usually adjust their leadership behavior 
to accomplish the mission of the organization, and this could influence the employees’ job 
satisfaction. It is therefore essential to understand the relationship between organizational cultures, 
leadership behavior and job satisfaction of employees. 

 
Data Analysis & Interpretation 

FREQUENCY ANALYSIS 
1. I am clear with the organizations goals, values, ethics and long-term 

purpose. 

 Frequency Percent Valid Percent Cumulative 
Percent 

Valid 

Strongly disagree 1 3.3 3.3 3.3 

Neutral 7 23.3 23.3 26.7 

Agree 15 50.0 50.0 76.7 

Strongly agree 7 23.3 23.3 100.0 

Total 30 100.0 100.0  
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INTERPRETATION: 
It is seen that the frequency column reports that 15 of the respondents have agree to the given statement. 
This is equivalent to 50% of the total respondents’. In the given histogram shows the distribution of the total 
respondents.   

2. I_continuously_track_my_progress_against_the_stated_goals 

 Frequency Percent Valid Percent Cumulative 
Percent 

Valid 

Strongly disagree 1 3.3 3.3 3.3 

Neutral 4 13.3 13.3 16.7 

Agree 18 60.0 60.0 76.7 

Strongly agree 7 23.3 23.3 100.0 

Total 30 100.0 100.0  
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INTERPRETATION: 
It is seen that the frequency column reports that 18 of the respondents have agree to the given statement. 
This is equivalent to 60% of the total respondents’. In the given histogram shows the distribution of the total 
respondents.   
 

3. Organization_vision_creates_motivation_for_me 

 Frequency Percent Valid Percent Cumulative 
Percent 

Valid 

Disagree 2 6.7 6.7 6.7 

Neutral 5 16.7 16.7 23.3 

Agree 18 60.0 60.0 83.3 

Strongly agree 5 16.7 16.7 100.0 

Total 30 100.0 100.0  

 
INTERPRETATION: 
It is seen that the frequency column reports that 18 of the respondents have agree to the given statement 
and 2 of the respondents have disagreed to the given statement. This is equivalent to 60% of the total 
respondents’ agree and 6.7% of the total respondents’ disagree.. In the given histogram shows the 
distribution of the total respondents.   
 

4. My_capabilities_are_viewed 

 Frequency Percent Valid Percent Cumulative 
Percent 

Valid 

Neutral 10 33.3 33.3 33.3 

Agree 14 46.7 46.7 80.0 

Strongly agree 6 20.0 20.0 100.0 

Total 30 100.0 100.0  
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INTERPRETATION 
It is seen that the frequency column reports that 14 of the respondents have agree to the given statement 
and 10 respondents are neutral on it. This is equivalent to 46.7% of the total respondents’ agree and 33.3% 
are neutral on the given statement. In the given histogram shows the distribution of the total respondents.   
 

5. When_disagreements_occur_I_work_to_achieve_winwin_solutions 

 Frequency Percent Valid Percent Cumulative 
Percent 

Valid 

Neutral 10 33.3 33.3 33.3 

Agree 13 43.3 43.3 76.7 

Strongly agree 7 23.3 23.3 100.0 

Total 30 100.0 100.0  

 

 
INTERPRETATION: 
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It is seen that the frequency column reports that 13 of the respondents have agree to the given statement, 
10 respondents are neutral on it and 7 respondents strongly agree on the statement. This is equivalent to 
43.3% of the total respondents’ agree, 33.3% are neutral and 23.3% of them strongly agree on the given 
statement. In the given histogram shows the distribution of the total respondents in achieving the win-win 
situation.   

6. I_view_failure_as_an_opportunity_for_learning_and_improvement 

 Frequency Percent Valid Percent Cumulative 
Percent 

Valid 

Strongly disagree 1 3.3 3.3 3.3 

Neutral 3 10.0 10.0 13.3 

Agree 18 60.0 60.0 73.3 

Strongly agree 8 26.7 26.7 100.0 

Total 30 100.0 100.0  

 

 
INTERPRETATION: 
It is seen that the frequency column reports that 18 of the respondents have agree to the given statement 
and 1 of the respondents have disagreed to the given statement. This is equivalent to 60% of the total 
respondents’ agree and 3.3% of the total respondents’ disagree.. In the given histogram shows the 
distribution of the total respondents.   
 
PERCENTAGE ANALYSIS: 
MARTIAL STATUS 

Marital Status No of the Respondents Percentage (%) 

Married 7 23% 

Unmarried 23 77% 

Total 30 100 

 
Interpretation: 
From the above table it is found that out of 30 respondents, 7(23%) of the respondents are married, 
23(77%) of the respondents are Unmarried. 

Maximum 23(77%) of the respondents are unmarried. 
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EXPERIENCE 

Experience No of the Respondents Percentage (%)  

Less than 1 year 21 70% 

01-2 years 3 10% 

2-4 years 3 10% 

5-10 years 3 10% 

Total 30 100 

 
Interpretation: 
 From the above table it is found that out of 30 respondents, 21(70%) of the respondents are, Less 
than 1 year, 3(10%) of the respondents are having experience 1-2years, 3(10%) of the respondents are 
having 2-4 years experience and remaining 3(10%) of the respondents are having above 5-10 years 
experience.  
 Maximum 21(70%) of the respondents are having Less than 1year of experience.  

 
 
AGE 

AGE No of the Respondents Percentage (%) 

220-25 23 77% 

326-35 7 23% 

Total 30 100 
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From the above table it is found that out of 30 respondents, 23(77%) of the respondents are age 
between 20-25 years, and remaining 7(23%) of the respondents are age between 26-35 years.. 

Maximum 23(77%) of the respondents are age between 20-25 years. 

 
 

QUALIFICATION 
Qualification No of respondents Percentage(%) 

Post Graduation 28 93% 

Under graduation 2 7% 

Total 30 100% 
 

Interpretation: 
From the above table it is found that out of 30 respondents, 28(93%) of the respondents having 

educational qualification up to post graduation, and remaining 2(7%) of the respondents educational 
qualification is under graduation. 
Maximum 28(93%) of the respondents are belong to educational qualification as Post Graduation. 
 

 
 

DESIGNATIONS 
Designation No of respondents Percentage (%) 

Consultant – Talent Acquisition 20 67% 

Team Lead 4 13% 

HR Executive 6 20% 

Total 30 100 
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Interpretation: 
 From the above table it is found that out of 30 respondents, 20(67%) of the respondents are 
working as consultant – talent aquisition, 4(13%) of the respondents are Team leads and remaining 6(20%) 
of the respondents are working as HR Executive in the organization. 
 
Maximum 20(67%) of the respondents are working as Consultant – Talent Acquisition. 

 
 
FINDINGS: 
Percentage Analysis: 

 Maximum 23(77%) of the respondents are unmarried. 
 Maximum 21(70%) of the respondents are having Less than 1year of experience. 
 Maximum 23(77%) of the respondents are age between 20-25 years. 
 Maximum 28(93%) of the respondents are belong to educational qualification as Post Graduation. 
 Maximum 20(67%) of the respondents are working as Consultant – Talent Acquisition. 

 
Frequency Analysis: 

 It is found that 50% of the respondents agree with the organizational clarity on goals, ethics and 
longturm purposes of the organization. 

 It is found that 60% of the respondents agree with the tracking their progress against the stated 
goals of the organization, ethics and long-term purposes of the organization. 

 It is found that 60% of the total respondents agree that the organization vision creates motivation 
to work and 6.7% of the total respondents disagree on the given statement. 

 It is found that 46.7% of the total respondents agree and 33.3% of the respondents are neutral on 
the given statement, i.e 50% of the total responses are not clear on capabilities monitored by the 
organization. 

 It is found that about 56.6% of the total responses strive to achieve the win- win situation on 
disagreements whereas 33.3% of the respondents are neutral in such situations. 

 
SUGGESTIONS 

 The overall work of the employees in the organization shall be improved by motivating the 
employees and clearly defining the company goals. 

 The shared vision on organization’s future shall be made aware to all the employees in the 
organization by encouraging team work. 

 The employees shall view failure as an opportunity for learning and improvement and the 
organization should pay way for such opportunities. 

 During the occurrence of disagreements the employees shall work hard to achieve “win-win” 
solutions in the organization. 
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 In training programmers practical sessions must receive greater emphasize. 
 Now, only the employees who belong to committees can participate in decision-making. The 

management may encourage all the employees to participate in decision-making process. 
 The clear and consistent sets of values in the organization are recommended to be maintained. 
 The management may enhance the frequency of employee’s feedback on their performance. 
 The employees should have a clear idea about the company’s goal and it’s the responsibility of the 

organization to make the employees aware of organization’s goals. 
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ABSTRACT: This paper gives an insight of the factors contributing to the individual’s Financial Literacy. There 
are many factors which influences the financial literacy of Individuals. Some of the important factors which 
researchers have identified were Information, Education, Personal Finance and Policy. This paper acknowledges 
the importance of the above factors and their contribution in improving the Financial Literacy level of an 
individual.  

 
Introduction 
Financial Literacy took prominence after the subprime crisis. The reason for this is that Financial Literacy 
played a major role in the economy stability of a nation.Following this event there was lot of scope for 
research in financial literacy during late 2000’s. It was during this tenure Financial literacy historical aspects 
was thoroughly studied and various concepts were redefined to understand in detail the true importance of 
financial literacy and in the later part financial security was said to be the definition of financial literacy. A 
country’s overall financial condition and its future fiscal deficit outlook is an indispensable part of Financial 
Literacy. Based on personal finance and the saving behavior of an individual, the contribution towards the 
nation was huge. Based on this crisis Scholars suggested the need for research in the area of Financial 
Literacy and consumer protection while dealing with the financial instruments. Major question which arised 
during this research was: How to educate a consumer and help them realize their Financial Goals? A clear 
definition was required to define how exactly an individual can be educated be it homemaker, or a 
retirement plan, reducing an individual’s debt, increasing human capital through education or to start a new 
venture or a business. The Cooperative System Society off USA has answered this question by stating that 
Financial Literacy goal is Financial Security of a consumer or individual.Assuming Financial Security as a 
Goal if a nation wants to concentrate on Financial Literacy then there are various macro factors which have 
to be closely examined and the effectiveness of these factors has to be studied. This paper gives an 
explanation about the impact of the macro components and its effect after integration on Financial Literacy.  
The components defined in this paper are Role Of Information, Role Of Education, Personal Finance and The 
Role of Policy. 
 
Role of Information 
Information has to be designed in such a manner that it should help the consumer in opting for financial 
decisions. To elaborate this nutrition panel of USA provides complete information thorough “Labels” which 
are attached with the packaging foods supplied to the consumer. These labels providewhether the food 
quality has the complete nutrition or is not nutritious. These findings were done based on the study 
conducted by (Burton, Biswas and Netemeyer 1994; Ford et al 1996; Kozup, Creyer and Burton 2003; Levy, 
Fein and Schucker 1996). Similarly, while relating this to the financial products available in the market in 
USA the labels are in the form of brochures and documents related to the financial products. Brochure 
provides information of a financial product and provides compliance information of regulation. Now the 
question is, will the brochure suffice the information which is required by a consumer? 
Majority of the times consumers refer to the brochure and are either distracted or confused, reason being 
the information included in a brochure usually has a lot of information which leads to distraction or 
confusion among the consumers (Nisbet, Zukier and Lemley 1981). Consumers usually prefer heuristic 
approach when it is about financial products it might be risk aversion or the returns part of it(Benartzi and 
Thaller 1999; Foxall and Pallister 1998; Martenson 2005). As to which Heuristic approach is best suited is 
the area which requires further Research.  Consumers sometimes prefer to have additional information on 
the financial products referred to them seeing this requirement US Federal Reserve’s developed an internet-
based support in 2007 for credit card consumers to provide additional and detailed information. Research 
and policy actions seem to support the presentation of financial products to reduce decision making 
burdens. These are again related to the nutritional “LABELS” used in package of the foods, no matter how 
good or bad the nutrition is the labels provide the detailed information to the consumers. When the 
information is related to the financial products it is not possible to provide the complete information 
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because various financial products have different risk aversion for example if the credit card brochure is 
compared to savings account brochure it is completely different various other financial products like debt 
instruments or mortgages or mutual funds. Financial products brochures information differs from 
instrument to instrument so it is not possible to design a universal brochure for the consumers. 
However, to see a common element for all these financial instruments and to design a brochure it is risk of 
interest rates, principal amount and the future value. The main problem however is savings, investment and 
annuity products have different risk when compared to credit products. These credits are again 
differentiated to open end credits like credit cards and line of credits. Other type are known as closed end 
credits which includes mortgages, vehicle loans and installment loans, these type of products are imposed 
with adjustable rates when compared to fixed rates. Due to these differences recent research has shown 
avenues and explorations are required. The complexity involved in these instruments has made companies 
to use aggregate attributes to describe products and services (Chernev 2005). Other approach is to use “Fact 
Box” for financial products which include “risk”, “benefits” and “expenses”, this approach will assist 
consumers, government, private firms and educators in improving financial literacy by providing a 
consistent context.  
 
Role of Education 
Labels or brochures are key in providing information but that is not the only factor to motivate consumer 
for investment. There are basic questions which consumer needs to know like what is the key information a 
consumer needs, based on an individual’s taste, preference and situation which is the product to be 
preferred, Use the output to make decisions about what financial product to purchase. Education is the 
factor which assists the consumer to make a concrete decision as to which financial product to purchase and 
what are the advantages. The concept of financial education is not new; programs have existed since early 
twentieth century. Various organizations have preferred financial education for consumers, financial 
institutions, community group, schools and colleges and employers have made a mandate for financial 
education even after this there is inconsistency in the results. 
Even after so many financial educational programs why there is high rate of delinquencies, charge off and 
foreclosure? Are there too many organizations and programs so that the impact is diminished? Or due to 
abundance amount of financial education it makes consumer difficult in finding trustworthy source for the 
investment?  Keeping all these barriers in mind when a financial education is designed or developed a key 
question comes into picture as to what is the key core concept of financial literacy. It is actually a numerical 
ability or manipulating numbers on the perspective of a consumer. It is also set of critical thinking skills of 
an individual to weigh pros and cons when making a financial decision based on one’s personal needs, 
values and goals.  For this to happen there should be motivational factors and these factors might be the 
marketplace or met cognition and persuasive knowledge (Brown and Krishna 2004; Friestad and Wright 
1994) and the motivation to act in one’s self interest. Another factor which influences a consumer is 
awareness and understanding of micro economics factor of an economy.   
 
Personal Finance 
In a present complex market, a great amount of motivation, ability and opportunity is required by an 
individual to sort out the relevant and irrelevant data necessary for an investment to be done. Once the data 
is available and in case if it is relevant consumer faces high amount of pressure of time and limited financial 
resources and in other cases it is simply the consumer does not intend to make an optimal decision of his 
financial constraints. Sometimes even after the optimal decision is done the chances of implementing the 
same will be a major problem. 
The role of third party therefore becomes a crucial component of personal finance (Hogarth 2006) proposed 
a medical model for financial products in which a procedure was explained on financial health self-analysis 
and treatment. According to this model basic diagnosis like opening a savings account, but according to 
Servon and Kaestner elaborated saying that even though basic knowledge of savings account and its 
operation is basic diagnosis of a consumer a thorough training for the consumer is required. As a second 
step for this medical model it states that in some cases when a consumer cannot self diagnose his financial 
product he is supposed to take assist of a third party or a financial advisor who can advise on insurance, 
annuities, mortgages etc.  
 
Role of Policy 
Financial markets are complex in nature and disclosures, education and personal advisors are not the only 
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optimal solution, because all the components go hand in hand including policy. One of the policies which has 
recently been developed is employers making a policy where it is mandate to save the part of the income. 
Some companies go a step further and increase the percentage of savings year on year.  
Another policy model would be to adopt a driver license model in which a consumer has to demonstrate 
some level of financial literacy and their understanding of financial products like mortgages, credit card, 
stock, bond, mutual fund or annuity. Alternatively, governments should come up with policies in which the 
consumers have to be counseled and advised on repayment of mortgages and annuities. Although all these 
policies have been defined priory a detailed research on the policy framework and its success rate is 
required.  
 
Integration will be Evident for Success? 
Although many financial educational programs define successful outcomes as obtaining a bank account, 
buying a home, building a saving habit but the measuring financial security is more elusive. Most of the 
research concludes that integrating these factors will lead to success of an individual but the true success is 
measured when it is concluded that a consumer is able to meet his goals financially. Various models defines 
that money is included and also is one of the factor to measure success but the question arises whether only 
money is the term to be measured in terms of a financial literacy success, Net worth increase is the only 
factor which will be measured in terms of success but in reality this does not hold good because to measure 
financial literacy success even happiness, satisfaction and a sense of financial security are to be attained.  
Various models were developed based on the convenience of the researchers for the better understanding of 
financial literacy, it started with disclosures or “Labels” for financial productsdeveloped to assist consumers 
but the outcome was negative in nature although it had all the information of the financial product but while 
making a decision consumer always tend to have confusion or distraction due to lot of information included 
in the brochures. The concept of “Fed Boxes” for mortgage loans and “Schumer box” was developed for 
credit cards, even these models failed to live up to the expectations of the consumers due to poor standards 
of these models. A Common model was developed in which researchers planned to develop a common 
brochure for all the financial products but it was not successful because of the complex nature of various 
financial instruments which has different characteristics and working when compared to each other. In the 
later stages “Fact Box” was developed which included benefits, risk and expenses of all the financial 
products although it seemed to be successful to certain extent but complete implementation was a failure 
because of the administrative costs. 
 
Conclusion  
To design a successful financial literacy program using the major components stated in this paper it is very 
much important that the consumer takes more responsibility in future. It is very much necessary on the 
parts of agencies and government it regulates the expenses and the programs which are designed are 
mandated to consumers who are actively participating in the financial instruments. There is more research 
required when it comes to providing current and future policy solutions. So it is very important to include 
Policy, Education, Personal Finance and information all the components as tools to consumers for a better 
financial decision no single component is important. These components play a vital role in providing 
financial literacy, financial security and consumer self protection. 
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ABSTRACT: The decade has seen a plethora of initiatives by technology savvy start-ups leveraging on new 
business models like marketplace/aggregator business model on one side and investors are increasingly 
showing their fancy for funding on these on the other side. This has been a disruptive innovation in this decade 
for the marketers and consumers alike. But its unprecedented contribution to the employment generation 
problem of our country is overlooked upon. This paper unravels the opportunity for these new age disruptive 
technologies as a catalyst for economic and entrepreneurial growth in our country.  

 

  Keywords: Aggregator Business Model, Market Place Business model, E- Commerce  

 
INTRODUCTION 
The market place today is dominated by new economy business platforms like Ola, Techmeme, Feedly, 
Airbnb, Makemytrip, Uber , Zomato, Pharmeasy, Oyo and similar other new business models. It is interesting 
to see that the erstwhile unmatched demand is connected to its supply side through better products with 
enhanced value and far quicker delivery of service.   A study by CB Insights, 2017 highlighted that more than 
30 private marketplace firms are currently valued at more than a billion dollars. A similar trend prevails in 
the aggregator business models too. This has indeed seen the mushrooming of Airbnb and Uber lookalike 
ranging from ‘Airbnb for food with strangers’ (BonAppetour), ‘Airbnb for 3D printing‘ (3D Hubs) to ‘Airbnb 
for toilets’ (Airpnp) to Airbnb for  long term vacay homes (Tripping.com), ‘Airbnb for Europe (Housetrip). 
These analogies in many case remains ambiguous.As the end users are being spoilt for choice, we see the 
birth of innovative services aggregated through this new business model increasingly delighting the 
consumers at large and making billionaires out of start-ups. In India, this model is being utilized by many 
new and existing businesses, and is being adopted by various start-ups from multifarious industries, 
especially those in the transportation and logistics space. 
Theoretical Foundation 
Definition of Aggregator Business Model: Aggregator Business Model is a network model where the firm 
collects the information about particular good/service providers, make the providers their partners, and sell 
their services under its own brand. Since the aggregator is a brand, it has to provide services which have a 
uniform quality and price. This is done by signing up a contract with the partners. The good/service 
providers never become aggregator’s employees and continue to be the owners of the good/service 
provided. Aggregator just helps them in marketing in a unique win-win way. 
There are other business models like the marketplace business model where the firm only acts as a 
mediator and doesn’t own the products or services provided. Hence, the prices are determined by the sellers 
themselves. Marketplace only charges a commission as they are providing sellers with a platform (with a 
huge network) to sell. Examples of online marketplace are Amazon.com, Flipkart.com, Hotels.com, etc. 
It is a well known fact that E-commerce fosters the aggregation of existing products and services through an 
online platform to drive better utilization of these assets for their owners and amplify their reach to 
customers. While few categories like fashion, transport and food already have their respective category 
leaders, others such as grocery, home services and logistics are rapidly getting disrupted by some amazing 
technology innovations.Täuscher, K., &Laudien, S. M. (2018) have identified  6 differentiable taxonomic 
clusters on which marketplace  models work upon: (1) ‘efficient product transactions’, (2) ‘digital product 
community’, (3) ‘product aficionados’, (4) ‘on-demand offline services’, (5) online services’ and (6) ‘peer-to-
peer offline services’. The taxonomy can serve entrepreneurs and managers in designing, implementing, or 
evaluating these types of organizations. 
As technology savvy start-ups are leveraging on this new business model on one side investors are 
increasingly showing their fancy for funding on market place/aggregator models.  The decade has seen a 
plethora of such initiatives: IIT Delhi alumni Samar Singla launched Chandigarh-based online 
autorickshaw aggregator Jugnoo in November 2014  to help auto-rickshaw drivers reduce their unused 
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inventory (auto-rickshaws) hours as around 65 per cent of their time is spent waiting for passengers. 
Helping auto-rickshaw drivers monetize their waiting time through technology, Jugnoo has grown at 
breakneck speed, faster than other similar players. In around 10 months, the start-up has already raised 
Series A funding of $5 million from e-tailerPaytm and venture capital firm Snow Leopard Ventures, acquired 
three companies: Mumbai-based cab hailing service BookMyCab, restaurant discovery app Bistro Offers and 
mobile-only services start-up Yelo. 
No wonder this market place model has been a disruptive innovation in this decade for the marketers and 
consumers alike. But its unprecedented contribution to the employment generation problem of our country 
is overlooked upon. A KPMG, 2016 study reveals; for every job that is created by the e-commerce industry, 
further 3-4 jobs can get created in downstream industries, E-tail and allied ecosystem is expected to create 
1.45 million employment opportunities by 2021, led primarily by more than 1 million jobs projected to be 
created by logistics and warehousing sector, Online seller base is projected to grow to 1.3 million by 2020 
an is expected to add more than 10 million net new jobs, Internet penetration projected to increase from 
current 32% in 2015 to 59% in 2020 ,Online shoppers (as a % of internet users) to grow from 12% in 2015 
to 40% in 2020, Online spending per online shopper set to increase from USD 239 in 2014 to USD 299 in 
2018. Apart from the direct employment contribution that has been made by the e-tail players, what is 
noteworthy is the indirect/adjacent employment generated in the allied industries like logistics, 
warehousing, IT/ ITeS, sellers and SMEs, and other support industries (like payment solutions, marketers, 
and advertisers).The study also states that two of the leading e-tail players have increased their combined 
workforce from less than 10 to 40,000+ employees, within 6-9 years of inception. Global e-commerce 
players entering the Indian market have also expanded their workforce to make the most out of the industry 
growth.  
India’s e-commerce journey has always elicited comparison with China’s e-commerce industry growth. If the 
same parallel has to be drawn in terms of the employment opportunities created by the e-commerce 
industry in China, the statistics look very promising for India’s e-commerce story. As per a recent survey 
conducted by the China Association for Employment Promotion, CEAP (part of the Ministry of Human 
Resources and Social Security):  >10 million people are directly employed by the e-commerce industry in 
China with e-tail as the largest contributor24 and >90 % of the retail e-commerce shopsare owned by 
individuals, employing about 6 million people, making the industry a big catalyst for small-scale 
entrepreneurs.As various data published by major industry research agencies show an interesting future for 
this new economy model of digital platforms, the model now needs to explored as to how it can be used as a 
catalyst for entrepreneurship and employment generation. 
 
Study Objectives 
The objective of this paper is to explore some new areas of digital platforms and see the possibility of 
leveraging along the value chain for entrepreneurship ideation and understand the employment 
opportunities being created in this sector. It also tries to identify up skilling initiatives needed in this sector 
for employment generation and progression.  
 
Design of the Study 
The paper is based on acase study approach. Aggregator business models will be examined and implications 
prescribed for adoption and adherence. 
 
Discussion and Implications 
Case Study 1: Health Care Aggregator Model 
The health care sector in our country does not grow in tandem to the GDP of our country. Indian Medical 
Health Association has found that our spending on health care is very dismal about 1.2 % of our GDP. It is 
17% in US and 5.5 % in China. Presently, India has just 0.7 doctors and 1.1 beds for every 1,000 of its 
citizens.The government aims to increase the healthcare spending to 2.5 percent of the GDP by the end of its 
12th five year plan, and to 3 percent by 2022. Much of this will be done through public private partnerships 
and using tech to increase the reach and multitude of healthcare services.Healthcare market in India 
is poised to grow from $100 billion in 2016 to $280 billion in 2020, creating huge opportunity for healthcare 
and healthtech companies and start-ups. 
Some of the popular digital platforms for health care services are  
LiveHealth- ( making medical reports smarter):From collecting samples, managing patient records, 
diagnosing them and generating reports, to billing and inventory; LiveHealth intervenes at each step, 
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making the process smarter and more efficient. Using AI to process millions of medical records and ERP 
transactions, LiveHealth soon plans to help doctors and patients make informed decisions. 
Lybrate –(providing instant support from doctors using phone): 
The Delhi-based startup helps patients find doctors near their location,and connect with them instantly. 
Founded by Saurabh Arora and Rahul Narang in 2013, Lybrate helps patients communicate with a network 
of doctors, while keeping their anonymity intact. 
Practo – (building a one-stop healthcare platform) 
What started in 2007 as a SaaS platform for doctors has, over the past 10 years, evolved into a one-stop 
destination for appointments, consultations, health records, insurance, and ordering medicines online. With 
a team of over 1,500 people, the Bengaluru-based health-tech company is today active in 38 Indian cities, 
and in Singapore, Indonesia, the Philippines, and Brazil. With over 1,00,000 doctors supporting the massive 
scale of operations, Practo currently caters to 25 million patients every year. 
Portea – (bringing doctors and medical professionals at the patient’s doorstep): 
The Bengaluru-based startup offers home visits from doctors, nurses, physiotherapists, and technicians for 
patients. Using remote diagnostics, point-of-care devices, and remote monitoring equipments; doctors and 
medical professionals can monitor patients who can't travel to hospitals. The patient data is uploaded using 
smartphones to an EMR platform, which uses predictive analytics to understand health trends in the patient. 
Started in 2013, Portea currently operates across 21 cities in India. 
AddressHealth – (making pediatrics affordable and holistic) : 
The Bengaluru-based startup provides primary paediatric healthcare service to schoolchildren. Taking a 
holistic approach, children are screened for hearing, vision, dental health, anthropometry, alongside a 
complete medical examination. With four standalone clinics across the city and numerous school-based 
clinics, AddressHealth makes use of tech at each step to make healthcare holistic and affordable for children. 
The startup has also designed curriculums for students to instill healthy behaviours, both mental and 
physical, in their formative years. 
Implications: 
These healthcare aggregators have evolved themselves from simply assisting patients and providing 
diagnostic services within the country to paving way for medical tourists flying from abroad. They have now 
become a great asset, as well as a major player in the industry. These conglomerates are supporting medical 
tourism by offering state-of-the-art services to the patients from abroad. 
 
Case study 2:Data Aggregator Models 
Data aggregation across industry verticalshelps companies assess their competition, understand their target 
market and improve customer satisfaction. Today, there are companies focused on data aggregation as a 
speciality, which means ready to use data is accessible to everyone who wants to use it for a multitude of 
use cases. What you can do with the data is only limited by your imagination. Here are some great business 
ideas based on data aggregation that one can consider. 
Fashion trends analysis and forecasting 
The fashion industry is extremely dynamic in nature. Retailers often find it intimidating to predict the 
frequent changes in trends and demands. This creates a huge opportunity for a new business – Fashion 
trend analysis and forecasting. A robust solution that can accurately predict the upcoming trends and 
changes can help the fashion retailers optimise their production, stock volumes and get ready to utilise the 
changes.  
Global search engine for discount sites 
Finding great deals around a place one recently visited can be difficult. Sites similar to Groupon could be 
available in different geographies and they could be offering great discounts and deals too. Creating a search 
engine for such sites could solve this problem once and forever. The site details and deals can be aggregated 
and displayed on your search engine using web crawling and other scraping techniques. This makes it easy 
for users to find deals and discounts no matter where they are in the world by hitting this website. The only 
challenge here would be site data aggregation which can be solved by relying on a web scraping service. 
Educational video aggregator 
Today, it’s possible to find online courses on anything you want to learn in the form of videos, eBooks or 
blog posts. It is easy to get overwhelmed by all this content on the web which varies in quality and difficulty 
level when it comes to learning something new. This is where an aggregator website that can collect courses 
from all over the web and categorise them becomes relevant. This categorization will help the users by 
giving them ideas and pointers on where and how to start their online course. These resources can be 



UGC Approved: 43602                                                                                                e ISSN 2348 –1269, Print ISSN 2349-5138 
http://ijrar.com/                                                                                                                                                                                             

    44         IJRAR- International Journal of Research and Analytical Reviews                                                   Special Issue 

arranged on the basis of their difficulty level, quality, type, length and many other similar aspects. 
Predictive analytics solution for hiring 
Hiring is a huge challenge for big and small companies alike. Hiring the right candidate is a tricky task and 
can go wrong many a times. The blame for a bad recruit usually goes to the HR. Creating a HR solution that 
works on big data and predictive analytics can solve this problem to a great extent and help companies save 
costs associated with bad hiring. The portal should extract all the available data about the candidate from 
the web and the predictive analytics system can assess candidate’s skill set against a given organization/job 
profile and provide the organization with valuable inputs on how good the hire would be. This can help 
companies improve the quality of their hires and thus move towards higher efficiency. 
Media aggregator platform 
Finding relevant news is only a few clicks away, thanks to the search engines like Google. Google, will suffice 
the needs of a common user, it’s is not very convenient when you take productivity into account. Academic 
researchers and journalists or anyone who wants to keep up with the industry news in real time could use 
the help of a platform that can aggregate the news data in a predefined format to improve the ease of 
consumption. Monitoring the media for critical keywords can be made possible with this solution. Such a 
solution will also help the users save data historically and build their reports within a short period of time. 
Implications: 
As the amount of data available on the web keeps increasing by several folds each day, new use cases and 
business ideas based on data aggregation will also come into picture. These are some of the practical and in-
demand use cases with which you could start a business. Since aggregating data from the web has been 
made easier by the web crawling companies, you wouldn’t run out of data for your business, ever. 
 
Conclusion and Future Research 
The aggregator model is a real boon to its various stakeholders and it is also not without its limitations. 
Before selecting any aggregator, one must do a comparative analysis with other options available. For eg: 
Keep in mind that the aggregator is supposed to propose multiple hospitals and associated doctors. If they 
fail to do that and recommend only one hospital, there is a possibility that they may be doing business for 
just one hospital. This is a red flag and one has to discontinue availing the services of such agencies. One has 
to keep in mind that if the handler boasts of 100 percent guaranteed success rates, they don’t necessarily 
extend that guarantee to life-threatening ailments. It can be evinced that new aggregators of services are 
welcomed in this age of Artificial Intelligence, Data Mining, Cloud Computing and Deep Learning etc. 
The future studies can focus on the financial sustainabilitys of these models. 
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ABSTRACT: Human resource is one of the peculiar resources no organization runs without this resource so it is 
very necessary to keep them motivated and satisfied for that purpose, grievance handling mechanism is very 
necessary. This research is about how grievance handling mechanism in organization effect on employee 
performance, Grievance is any kind of dissatisfaction or discontent towards employee and employment 
relationship. The process involved in solving problems of employees is called grievance handling mechanism. 
This study mainly focuses on how the problems are solved in organization, individual employee perception 
towards grievance handling committee and procedure, the survey is mainly conducted through primary data 
that is collecting information through questionnaire. This study shows that grievance handling mechanism is 
satisfactory in the organization but the few development in infrastructure and few changes in higher authority 
behavior will leads to even more better position of the company as their will be a increase in employee 
performance.  

 

  Keywords: Human resource, grievance, employee, performance.  

 
INTRODUCTION 
Grievance is any kind of dissatisfaction discontent or problem that arises in between employee and 
employment relation. If the employee has a any complaint in working environment it is the duty of the 
organization to handle those grievances and redress them, in case if those grievances left without redressed 
the employees felt injustice and dissatisfaction and that further reflects on the performance of employees, so 
the grievances need to be handled timely and fair justice should be given to each and everyone. 
The grievance handling mechanism plays very important role in maintaining healthy working environment 
in organization. Grievance handling mechanism is a procedure through which the company redresses the 
problems or grievances of his employees. For the effective working of organization, it is very necessary to 
timely redressal of grievance. 
There may be a various reason for cause of grievances, among them the main causes are management style, 
working conditions, practices of supervisor, social distance, personal issues etc., and there is also a different 
form of grievance they are factual, imaginary and disguised. factual means there is a real problem raised in 
between a employee and employment relationship, for example if the management promises to give 
something to their employees after some time but the management fails to keep its promise at that point of 
time there is felling of dissatisfaction and injustice arises and that leads to grievance. The next form is 
imaginary this kind of grievance rises because of the false perception of the employees, in fact there is no 
problem and as such but because of the wrong information, negative attitude of employees made them to 
feel there is problem these are called as imaginary grievances, and the other form is disguised this is a form 
in which the employees doesn’t know the reason for their grievances these kind of grievances is based on 
employees psychological need and perceptions. 
There is also a various method to find out this grievances like through direct observations, keeping gripe 
boxes in organization premises to receive complaints, following exit interview method in which the 
organization may interview their outgoing employees to find out the reasons for grievances, and some other 
methods are open door policy, opinion survey etc.,  
If the grievance of the employees not solved then that leads to harmful situations like the productivity of 
employees may became less, quality of work is not accountable that leads to increased production cost, 
increases in labor turnover rate, increases in absenteeism, employee morale may come down, collectively 
we can say that the neglecting the employees grievances results in adverse effect of the organization 
productivity, so it is very necessary to listen to the employees problem and to handle them in time. 
 

STEPS IN GRIEVANCE HANDLING PROCEDURE  
 Informal action.  
 Investigation.  



UGC Approved: 43602                                                                                                e ISSN 2348 –1269, Print ISSN 2349-5138 
http://ijrar.com/                                                                                                                                                                                             

    46         IJRAR- International Journal of Research and Analytical Reviews                                                   Special Issue 

 Grievance meeting.  
 Decision.  
 Appeal.  

 

Informal action: if the issues of grievance are relatively minor, in the preliminary stage the employer’s 
should discuss with their employees and made attempt to solve the grievance informally. If the grievance 
matter is serious and not able to resolve through informal meetings such cases need special attention.  
In case of these kind of grievance the employee need to write a written complaint to concerned authority 
about their grievance, and this is called has formal grievance handling procedure. 
 

Investigation: once the complaint is received from the employees it is the responsibility of the higher 
authority to study the problem and to find out the root cause of the grievance. A clear investigation should 
be carried on problem before taking any major decisions.  
 

Grievance meeting: once the grievance investigation is done then the employer should conduct grievance 
meeting in order to provide an opportunity to employees to explain their grievance  
 

Decision: with considerable evidence the employer will need to decide whether to uphold to reject the 
grievance. The decision must be communicated to employees in formal way.  
 

Appeal: If the grievance issues are rejected the employee should be ready for an appeal.  
 
TYPES OF GRIEVANCES  
Mainly there are three types of grievance  

 Individual grievance: These kinds of grievances are filed by individuals. Such cases deal with 
problems regarding collective bargaining, discipline and human rights.  

 Group grievances: These kinds of grievances are filed by an union members. In these cases, the 
employee’s same department facing same problem will file a case through union members.  

 Policy grievance: The policy grievances can be filed by both the employees;these kinds of 
grievances are filed when there is a violation in agreements which affect the employees. 

 
LITERATURE REVIEW 
Dr S Gomathi (2014)1published in Mediterian journals of social science they says that the problems of the 
organization depends on attitude of higher authority and their attitude and a roach in handling the 
employee grievance, so they suggest that the higher authority must be very careful about their attitude and 
approach towards employees grievance. 
Dr V MohanaSundaram, N.Sarayana (2013)2in their article named “employee grievance” they says that an 
organization is made up of people and it is run on the functions of people along with money and machineries 
so without these factors the organization cannot exist, so for the effective use of these factors for attainment 
of common goal of the organization it very necessary to address the grievance of people.  
 
OBJECTIVES OF THE STUDY 

 To know the grievance handling mechanism of an organization.  
 To understand the effect of grievance redressal on employee performance  
 To analyze the main causes for grievance.  

 
SCOPE OF THE STUDY 
The scope of the study is extended to the employees of Nandini high tech product plant, channarayapatna; 
Hassan District.., this study is applicable to a set of employees of the same nature. This study has significant 
importance in the present as well as in future. The topic selected for the study is an important key to make 
the employees satisfied and motivated to work for the organization whereby the employees will also look at 
their career positively. 
 
RESEARCH METHODOLOGY 
Data Collected  

 Primary data: Primary data is collected through direct interaction with employees and through 
questionnaire.  
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Timely meetings conducted for grievance redressal 

 

 

no 

44% 

 

 

                                                        yes 56% 

 Secondary data: Secondary data is collected through company reports and websites like 
www.kmfnandini.com 

 Research plan: The research is carried out through structured questionnaire method including 
closed ended, likert scale questions.  

 Sampling technique: Random sampling method has been used.  
 
Sample Size  

 A sample size of 50 respondents is taken into consideration for the purpose of collecting data. 
 
ANALYSIS AND INTERPRETATION 

 Responses regarding timely meetings are conducted for grievanceredressal 
Sl No Particulars Response % 

01 Yes 28 56% 

02 No 22 44% 

03 Total 50 100% 

 

Interpretation: 56% of the people said that there will be timely meetings conducted for Grievance 
redressal and 44% says no to the above statement. 
 
 Responses regarding Behavior of supervisors towards employeegrievance 

Sl no Particulars Response % 

1 Highly satisfied 0 0% 

2 Satisfied 16 32% 

3 Neither satisfied nor dissatisfied 28 56% 

4 Dissatisfied 6 12% 

5 Highly dissatisfied 0 0% 

6 Total 50 100% 
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Interpretation: regarding supervisor behavior 56% of the employees stand by neutral they are neither 
satisfied nor dissatisfied, 32% of the employees are satisfied, 12% of the employees are dissatisfied. 
Chi square test and Hypothesis test Assumptions: 
H0= There is no significance between supervisor’sbehaviortoward employee grievance  
Employees performance. 
H1= There is a significance between supervisors’behavior towards employeegrievance and employee 
performance. 
 

Particulars O E (O-E) (O-E)2 (O-E)2/E 

Highly satisfied 0 10 -10 100 10 

Satisfied 16 10 6 36 3.6 

Neutral 28 10 18 324 32.4 

Dissatisfies 6 10 4 16 1.6 

Highly dissatisfied 0 10 10 100 10 

Total 50    57.6 
 

Degree of freedom=n-1, 5-1=4 
Therefore the 4 value in chi square table at 0.05 significance is 9.488 
E=50/10 =10 
Chi square= ∑ (O-E) 2÷E 

    =57.6 
Calculated value= 57.6 Table value=9.488 

 

Interpretation: since the calculated value is higher than table value reject the Null hypothesis and accept 
the Alternative hypothesis that is employees are satisfied by supervisor’s behavior towards employee 
grievance. 

 

 Responses regarding Is committee shows positive approach during grievancehandling 

Sl no Particulars Response % 

1 Strongly agree 1 2% 

2 Agree 12 24% 

3 Neither agree nor disagree 20 40% 

4 Disagree 15 30% 

5 Strongly disagree 2 4% 

6 Total 50 100% 

0% 

supervisor behaviour 
towards employee 

grievance 

60% 

 

50% 

 

40% 

 

30% 

 

20% 

 

10% 

Supervisor behavior towards employee grievance 
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Interpretation: 40% of the employees stay neutral for the statement and 30 % of the people disagree to the 
statement that the committee shows positive approach during grievance handling and 24% agree that they 
show positive approach and 2% of the employees strongly disagree and only 1% strongly agrees. 

 
Chi square and hypothesis test. Assumptions: 
H0 = the positive approach of the employers during grievance handling does not affect on employees 
H1 = the positive approach of the employers during grievance handling affect on employees 
 

Particulars O E (O-E) (O-E)2 (O-E)2/E 

Strongly agree 1 10 -7 49 4.9 

Agree 12 10 -2 4 0.4 

Neutral 20 10 -10 100 10 

Disagree 15 10 -5 25 2.5 

Strongly disagree 2 10 -10 100 10 

Total 50    27.8 

 
Degree of freedom=n-1, 5-1=4 
Therefore the 4 value in chi square table at 0.05significance is 9.488 
E=50/10 =10 
Chi square= ∑ (O-E) 2÷E 

    =27.8 
Calculated value= 27.8  
Table value=9.488 
 
Interpretation: since the calculated value is higher than table value reject the Null hypothesis and accept 
the Alternative hypothesis that the positive approach of the employers during grievance handling affect on 
employees. 
 

 Responses regarding complications inworkplace? 

Sl no Particulars Response % 

1 Strongly agree 11 22% 

2 Agree 15 30% 

strongly agree neutral    disagree strongly 

agree disagree 

10% 

5% 

0% 

Committee shows 
positiveApproach during 
grievance handling 

45% 

40% 

35% 

30% 

25% 

20% 

15% 

Committee shows positive approach during grievance handling 
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15% 

 

10% 

 

5% 

 

0% 

strongly agraegereeneutradlisagree 

complications in 

workplace 

40% 

 

35% 

 

30% 

 

25% 

 

20% 

Complications in workplace 

3 Neither agree nor disagree 18 36% 

4 Disagree 6 12% 

5 Strongly disagree 0 0% 

6 Total 50 100% 

 

 
Interpretation: 36% 0f the employees stay neutral for the statement of is there any complications in 
workplace, 30% agree that there will be a complications in workplace and 22% of the people strongly agree 
and 12% of the employees disagree. 

Chi square and hypothesis test.  
Assumptions: 
H0 = There is no complications in workplace 
H1 = There is a complication in workplace 
 

Particulars O E (O-E) (O-E)2 (O-E)2/E 

Strongly agree 11 10 1 1 0.1 

Agree 15 10 5 25 2.5 

Neutral 18 10 8 64 6.4 

Disagree 6 10 -4 16 1.6 

Strongly disagree 0 10 -10 100 10 

Total 50    26.6 

 
Degree of freedom=n-1, 5-1=4 
Therefore the 4 value in chi square table at 0.05 significance is 9.488 
E=50/10 =10 
Chi square= ∑ (O-E) 2÷E 

=26.6 
Calculated value= 26.6 Table value=9.488 
 
Interpretation: since the calculated value is higher than table value rejects the Null hypothesis and accepts 
the Alternative hypothesis that there is a difficulty in workplace. 
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Correlation: 
To know whether there is a correlation between company infrastructure and problems in work place. 

Let X be a company infrastructure 
Let Y be a complication in workplace 

 

Values for correlation 
 

∑X2 ∑Y2 ∑XY 

722 512 608 

 
∑XY 

r =        ______________ 
    √ (∑x2 *∑y2) 

 
By substituting the values in the above equation,we get r = 1 
Inference: since the value of “r”is 1 both the values are highly correlated. So the company infrastructure 
and problems in workplace are interrelated and variation in one variable causes variation in another. 
 

CONCLUSION 
Along with theoretical knowledge practical exposure is very necessary. Enabled to understand the practical 
concepts of the organization. The NHPP has helped to fill the gap between theory and practical knowledge. 
This study shows that the grievance handling mechanism is acceptable. The employees are satisfied towards 
work environment and compensation and benefits. The employees expect the management and supervisor 
to be even friendlier so that employees feel much comfortable to work in organization. As the organization 
is a manufacturing sector employee felt complications in workplace as they need to work with machineries 
and that risk need to be minimized, so that safety and welfare facilities need to be provided.As human 
resource is very important in every organization it is necessary to keep them satisfied always, and 
organization need to be listened to their grievance and need to take suitable remedies for them, that will 
help to keep employees motivated and that will intern results in efficiency of employee.The organization is 
identifying the importance of human resource in productivity of organization. So it is very necessary to keep 
them motivated all the time. In order to keep them motivated the increase in infrastructure, additional 
benefits and recreational activities need be done. 
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INTRODUCTION 
Mutual fund is a financial instrument to channelize money from investors and to invest in different markets 
and securities, taking into consideration the investment objectives finalized between the mutual fund and 
the investors. In other words, through investment in a mutual fund, an investor can get access to markets 
that may otherwise be unavailable to them and avail of the professional fund management services offered 
by an asset management company. 
A mutual fund has different roles for the different constituents that participate in it. The primary function of 
mutual funds is to assist investors in generating income or increasing the wealth, by actively taking part in 
the opportunities available in various securities and markets in VUCA World. To face VUCA i.e. Volatility, 
Uncertainty, Complexity, and Ambiguity, the mutual fund structure, through its large number of schemes, 
makes it possible to accumulate a large corpus of money from investors with diverse goals/objectives. 
Therefore, mutual funds offer different kinds of schemes to cater to the need of diverse investors. The 
money that is raised from investors, ultimately benefits governments, companies and other entities, directly 
or indirectly, to raise money for investing in various projects or paying for various expenses. The projects 
that are facilitated through such financing, offer employment to people; the income they earn helps the 
employees buy goods and services offered by other companies, thus supporting projects of these goods and 
services companies. Thus, overall economic development is promoted. The mutual fund industry itself, 
offers livelihood to a large number of employees of mutual funds, distributors, registrars and various other 
service providers. Mutual funds can also act as a market stabilizer, in countering large inflows or outflows 
from foreign investors. Mutual funds are therefore viewed as a key participant in the capital market of any 
economy in VUCA World. 
In this report equity model analysis was done taking example of large cap mutual fund. Equity model is a 
matrix where various risk measures parameters are taken for each fund for analyzing and predicting its 
future performance. 
There are around 2000 mutual fund schemes available in mutual fund universe analyzing each fund one by 
one is not feasible. Hence some parameters are selected to filter best mutual funds out of the universe of 
mutual funds. Equity Model is a group of various risk measures and parameters which helps in searching 
best schemes for the investors in order to face challenges in VUCA World. 
 
REVIEW OF LITERATURE 
Bill Stone, Chen He and Paul White (2016) Opinion that, active share is a useful for active management 
evaluations. It gives investor a different approach to compare portfolios against benchmarks. It is found that 
high active share and patient investing portfolios tend to outperform over the long term on average. In their 
view an appropriate level of active share is necessary but not sufficient condition to choose fund manager. 
For better usage of active share, an investor should confirm an appropriate benchmarks and holdings are 
defined on the level of immediate issuers. Overall an active share captures only one aspect of active 
management and has limitations. Harry Mamaysky, Matthew Spiegel, Hong Zhang, (2008), Mutual fund 
managers usually selects securities in the hope to generate superior returns. This type of trading naturally 
generates time-varying factor loadings. However, the standard multifactor ordinary least squares (OLS) is 
not build to deal such time variation or to detect whether fund managers have the ability to time the market 
by appropriate change of their fund’s beta. Plausible answers for this issue are the TM and HM models, 
which incorporates a market-timing parameter and furthermore the standard elements. Utilizing these 
models, Bollen and Busse (BB) find that there is no evidence that fund managers possess market-timing 
ability in the monthly data but they are able to detect it in the daily data. Anirudha Naha, (2017) the year 
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(2015), onwards has been very positive for the Indian corporate sector as a whole. Sales and profitability 
has increased even as debt levels have remained stable and leverage, measured as Debt/Equity has come 
down. PAT/ Total Assets have also trended up since 2015, clearly indicating the setting in of operating 
leverage. Higher utilizations and profitability has led to higher ROEs and more importantly, as the ROE- 10yr 
yield differential increases, one will probably see the hunger for capital expenditure come back to the 
private sector, albeit over the next couple of years.  
Lower Debt/equity, higher capacity utilizations and better cash flow generations is a potent combination for 
growth to come back. We expect earnings trajectory to remain strong into FY19 and FY20, as ROEs trend 
back towards the 20% and incremental ROEs over the 10 year spread to move back towards double 
digits.Mr. Ashok Bantwa, Mr. Krunal Bhuva, December (2012),This study has been carried out to evaluate 
the performance equity diversified schemes An attempt has been made to evaluate the fund’s performance, 
level of diversification and manager’s ability to pick the undervalued stocks. Supporting the established 
relationship of high risk - high return, better performing schemes are exposed to higher risk. Better 
performing funds were less afflicted by systematic risk and highly afflicted by total risk in terms of standard 
deviation of portfolio return. The hypothesis of risk return relationship was also justified by the benchmark 
markets also. The findings also revealed that majority of the schemes were adequately diversified. Negative 
correlation between level of diversification, measured by R2 and unique risk proved that, fund managers 
remained successful in reducing unique risk through better diversification. The study also revealed that the 
funds were able to beat the market with help of better stock selection skill of fund managers. High positive 
degree of correlation coefficient between Jensen’s measure and portfolio return and Fama’s measure and 
portfolio returns also validated the fact that, fund returns can be enhanced through better stock selection 
skill of fund managers. Christopher P. Clifford, Bradford D. Jordan, Steve R., Jon A. Fulkerson. The phrase 
“past performance is not indicative of future results” is ubiquitous in the finance industry, but equity mutual 
fund investors don’t believe it. Instead, they chase past raw returns to an extraordinary degree. Because of 
the way fund managers are compensated, their incentive is to take whatever action leads to the greatest 
possible growth in assets under management. Their evidence shows that higher raw return leads to greater 
fund flows, while riskiness does not affect investors’ decisions. Further, net flows to funds are typically close 
to zero on average, so most of the growth in assets under management comes from the raw returns 
generated by the fund manager, thereby providing a second strong incentive to pursue maximum returns. 
Skilled fund managers are those who grow assets under management, not necessarily those who produce 
alpha. To date, however, whether this aspect of fund manager skill exists and/or persists is unexplored 
territory. Ms.M.V.Subha, Ms.S.Jaya Bharathi, This research give us idea about the Sharpe ratio, Treynor Ratio, 
Jensen differential return measure. It shows that if the ratio value is positive and higher than the fund would 
give good returns in future. Sunil Dhawan, May (2016), Reviewing of the equity mutual fund portfolio 
doesn't merely help us recognizing schemes in terms of performance but may also throw up surprises.  
We may be holding a too little or too much-diversified portfolio. Even the expense ratio of some of the 
schemes that we could be holding may be high compared to others within the same category. Most 
importantly, the review helps us validate if the investments are aligned to your goals. Yi Fang and Haiping 
Wang, September (2014), Fund manager characteristics affect comprehensive performance mainly through 
their impact on managers’ picking ability, which in turn affect excess return and, ultimately, comprehensive 
performance. Findings demonstrate that gender and major are essential characteristics for considering risk 
preferences. Howard W. H. Chan, Robert W. Faff, David R. Gallagher, Adrian Looi, February (2005), This 
study show that fund’s size negatively impacts on fund’s performance. We find that purchasing during 
periods of high inflow lead to sub-optimal purchasing, which in turn reduces fund performance. We find that 
large managers reduce market risk costs by having more stocks in their portfolio, thereby reducing the 
average overweight position in each stock. Large managers are also more likely to invest heavily in large 
liquid stocks, further reducing their aggregate market impact costs. Research shows that when large 
managers trade, they face higher costs than small managers. Furthermore, the decision to alter portfolio 
configuration in an attempt to reduce market impact costs is itself costly since we show that the fund size 
effect is partially explained by these portfolio configuration preferences. Goel Sweta, Mani Mukta, June 
(2016), In this research both parametric and non-parametric techniques has been done in order to predict 
future performance of mutual funds. Techniques like regression analysis, Brown and Goetzmann’s odds 
ratio (OR), contingency tables are used in order to predict future performance of mutual funds. This study 
might be helpful for investors in taking investment decisions in mutual funds. It will allow mutual fund 
managers to track the investment strategies that might yield higher returns.  
Asger Lunde, Allan Timmermann, David Blake, June (1999) In the research it was found that mutual fund 
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schemes are generally not closed down early on after their inception date. It is also persistent with the 
finding that a fund’s performance over the previous three years matters more for its closure possibility than 
its performance over the previous year. They found that the standard deviation of individual funds’ 
abnormal performance over years did not affect the hazard rate, the coefficient on the standard deviation of 
lagged sectoral return, was found to be highly statistically significant. Hazard rates thus found to decline 
during volatile markets. Bilal Ahmad Pandow, Khurshid Ahmad Butt, March (2017), Superior financial 
performance of fund managers has been the single most important factor that has the bearing on investors’ 
interest and growth of mutual fund industry. Therefore, the ultimate goal of fund managers is to deliver 
superior value to the fund investors in the form of returns at minimum risk. The performance of mutual 
funds is generally defined in terms of returns, risk adjusted returns or benchmark comparisons. These 
findings reinforce the fact that lesser, the risk lesser the return and if excess risk is taken beyond the 
accepted level, there is a likelihood of more loss of return. It also becomes clear from the above discussion 
that if the risk is kept within the tolerable limits, there are greater chances of earning a normal return. 
Roberto Casarian, Marco Lazzarin, Loriana Pelizzon, domenico Sartore. December (2013),First, there was an 
existence of a very high rank correlation between performance measures based on absolute benchmarks 
and customized benchmarks; on the wayward there is only a weak relation between these measures and the 
information ratio. Second, the performance measure based on contenders (Morningstar Risk-Adjusted 
measure) is progressively predictable in both the examinations. Third, in the event that we consider as 
winning Criterion the returns that exceeded the 75th percentiles even the performance measures based on 
absolute benchmarks show great consistency. The information ratio shows clashing behavior. The after 
effects of this paper lead to two clear essentialness. First, the ranking of the funds, and so the constancy 
level, are related to the performance indicator chosen. Second, performance measures based on peer group 
benchmarks allow to differentiate funds that perform constantly better than contenders.  
Tarak Paul, May (2017), the study confirmed the role of perceived experience on the mental accounting of 
retail mutual fund investors. The study showed significant association between retail investors’ degree of 
perceived experience and state of mental accounting in respect of customer communication. In other words, 
retail mutual fund investors’ perceived experience have an impact on their mental accounting. Therefore, 
the mental categorization process of the mutual fund retail investors’ depends on their perceived 
experience in respect to customer communication. Inderpal Singh, kanika Khera, January (2015), in this 
study risk measures ratios such as Sharpe, Treynor, Jensen’s alpha, standard deviation, beta, alpha is used to 
evaluate the performance of mutual funds. It was found that a scheme with high values of Sharpe, Treynor, 
and Jensen’s alpha out performanced the market and benchmark. It was also found that the schemes with 
low value of beta and high value of alpha generally gives good returns. Charu Banga and Amitabh Gupta, 
November, (2015), In the study it was found that expansion of marketing and management capabilities, 
expansion of asset size, and benefits of diversification are the three most important motives behind mergers 
and takeovers of mutual fund schemes in India. These results also indicate that the mergers and takeovers of 
the mutual fund schemes in India are carried out to capture the benefits of well-spread distribution 
networks of the acquired schemes. This would help the mutual funds to save on their marketing costs and 
increase their asset base that in turn would help in achieving economies of scale. Rajesh Chakrabarti, Sarat 
Malik, Sudhakar Khairnar, Aadhaar Verma, March, (2016), In this study it was found that mutual fund major 
sales is in Mumbai and its surrounding districts as major AMC headquarters are situated in Mumbai .It was 
also found that major sales are in top 15 cities in India. In other cities people are less aware about the 
mutual fund schemes and it’s a difficult job to find right talent to spared awareness about mutual funds 
among people. So government as well as local bodies such as mutual fund agents is providing literacy among 
people. Government of India launching various programmes to open bank account. So that common people 
can use various services and can invest in financial instruments. George O. Aragon and Wayne E. Ferson, 
March (2017), In this investigation traditional risk measures of mutual funds and its inadequacies are called 
attention to. It was found out that investment performance can be classified in two categories. A fund or 
manager has investment ability if it generates returns that can be expected to exceed that of an otherwise 
equivalent benchmark, before costs and fees. A fund that outperforms the otherwise equivalent benchmark 
on an after-cost basis is said to add value for investors. The other one is fixed income performance in which 
various measures are taken into account to evaluate the returns of the scheme. Tobias J. Moskowitz, August 
(2000), In the examination it was discovered that Active mutual fund managers may add value by restricting 
capital gains exposure through their trades, or they may reduce substantial value by charging large tax 
consequences on clients from their trades. It was likewise discovered that the net fund returns are much 
less volatile compared to gross returns because the net returns have a smaller exposure to equities than the 
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hypothetical portfolios. Therefore, although the average net performance varies from gross performance, 
their Sharpe ratios might be indistinguishable. Nicolas P. B. Bollen, Jeffrey A. Busse, November (2017), In 
this study the issue of consistence in mutual fund performance calling attention to short estimation periods. 
Funds was ranked every quarter by their risk-adjusted return measured over a three-month period using 
stock selection, market timing, and mixed strategy models. The risk-adjusted return of deciles of funds over 
the following three-month time frame was estimated It was discovered that the top decile of funds gives a 
factually noteworthy strange return in the post-ranking quarter of 25–39 basis points across the 
performance models. Russ Wermers, March 1997, In the study it was found out that an investor choosing 
last-year's best decile of funds would have achieved a pre-expense return three percent per year higher than 
an investor choosing last-year's average fund. However, the difference in returns disappears after 
controlling for the momentum effect in stock returns. The strategy of buying last year's best funds works 
well except for years when stocks with high past returns underperform stocks with low past returns. It was 
evidence that the performance persistence is, to a large extent, driven by the persistent use of active 
momentum investment strategies.Prof. M.N.Dave, Dr. Hitesh. J. Shukla, May 2014,In the study it was found 
out that the investor’s usage perceive a product as per the way it has been promoted to them. Investors 
usually consider various factors like professional advice, low transaction costs, etc. as the reasons for 
investment in MF’s. Investors are having the perception of the specific product due to the way they visualize 
the product and understand the product.A.B.M. Munibur Rahman, March 2014, It is discovered that the a 
large portion of the common store plans have performed better as per Jenson and Treynor measures yet not 
up to the benchmark based on Sharpe ratio. However, very few mutual funds are well diversified and have 
decreased its unique risk. The growth oriented funds have underperformed in terms of total risk and the 
funds are not offering advantages of diversification and professionalism to the investors. So, mutual funds 
cannot perform always better with their expertise and cannot beat the market. Anthony L. Lovesick, W. John 
Jordan, August 2000, in the study it was found that the some portfolios tend to outperform the S&P 500. 
However it was concluded that the evidence is not strong enough to recommend the stock selection strategy 
to the individual investor. 
 
OBJECTIVES OF THE STUDY 

1. To analyze the mutual funds with equity exposure in VUCA World. 
2. Analyzing the fund performance considering various ratios. 
3. Selecting best and top performing mutual fund and checking consistency and overall      

performance of the fund during the year 2018. 
 

RESEARCH METHODOLOGY 
In this study, we will get to know how to analyze mutual funds in the universe of around 2000 funds. We 
will also come to know about different risk measures ratios and parameters to analyze funds’ performance 
and consistency over the years. This study will provide better understanding of mutual funds schemes and 
its selection criteria for investment. The tools used to analyze funds for this study are FE Analytics. 
Descriptive Analysis was done to gather information from various websites such as Morningstar, Value 
research, NSE, BSE websites. 
The Equity Model consist of various parameters and risk measures ratio such as 

1. Portfolio Turnover Ratio 
2. Total Expense ratio 
3. R squared 
4. Upside Ratio 
5. Downside Ratio 
6. Alpha 
7. Beta 
8. Sharpe Ratio 
9. Sortino Ratio 
10. Information Ratio 
11. Rolling Returns 
12. Assets under Management 
13. Fund Manager Performance 

These parameters and risk measures ratios help us to analyze the fund performance over the years and the 
consistency of the scheme. This analysis helps us to predict the future performance of the particular scheme. 
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DATA ANALYSIS 
Analysis and Interpretation of Equity Model 

 

 
Figure 1 

Interpretation-  
This is the Equity Model in which analysis of top 5 large cap fund is done. Here various risk measures are 
taken into consideration to evaluate the performance of the fund. 
 
How to analyze Axis Bluechip Fund 
1. Comparison of axis mutual fund with benchmark and category return 

 
Figure 2 
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Interpretation-  
In the above graph start of data Rolling returns of Axis Bluechip are compared with its benchmark and 
category return. In the above graph Axis Bluechip performance is above the benchmark and category return. 
 

2. Axis Mutual Fund Excess Return Over Benchmark 

 
Figure 3 

Interpretation- 
In the above graph Excess return of Axis Bluechip is above the zero (0) value for the most of the period since 
inception. 
 

3. Performance of AUM 

 
Figure 4 

 

Interpretation-  
The assets under management of fund shows that the fund assets has been in increasing trend since April 
2018 and total AUM is above 2200 crores. 
 
4. Axis Mutual Fund Calendar Performance and Quartile Movement 

 
Figure 5 
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Interpretation- 
In the above table Calender performance and quartile movement is observed. The fund which shows stable 
and highest quartile in the consequent years are found to be good fund. 
 
5. Fund Manager Performance In Terms Of Excess Return 

 
Figure 6 

 

Interpretation-  
In the above graph fund manager performance in terms of excess return is above the peer group for most of 
the time during 3 months rolling excess return periods. 
 
CONCLUSION 
Findings  
In this study it was found that risk measures are important to interpret the risk return characteristics of a 
mutual fund. The various others information were used to understand about the performance of the mutual 
fund in future such as comparing fund with benchmark and category return, performance of AUM , 
performance by Calender year, fund manager performance in terms of excess return etc. 
This study gives the comprehensive information to analyze the particular mutual fund in VUCA World. Here 
we have taken Axis Bluechip Fund to analyze the various parameters in order to predict the future 
performance of the fund. Though the equity model analysis it was concluded that Axis Bluechip Gth, 
Edelweiss Large Cap Regular Gth and ICICI Prudential Bluechip Gth, Reliance large cap Ret Gth and 
Tata Large cap Regular Gth are best mutual funds to invest for good returns with minimum risk. On 
analysis it was found that these funds have comparatively low downside capture ratio, averagely high 
upside ratio, strongly correlated funds having R squared value equal to/greater than 0.90 value, relatively 
low beta value less than 1.0, high alpha value greater than 1, relatively high Sharpe and Treynor ratio, 
comparatively low tracking error. The above funds are top 5 performing mutual funds in the large cap 
category mutual funds as per July 2018 data. 
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ABSTRACT: The proposed work is on extraction of vehicle license plate information automatically from an 
image or a sequence of images. The extracted information can be used with or without a database in many 
applications, such as electronic payment systems (toll payment, parking fee payment), and freeway and arterial 
monitoring systems for traffic surveillance. The quality of the acquired images is a major factor in the success of 
the ALPR.ALPR as a real life application has to quickly and successfully process license plates under different 
environmental conditions, such as indoors, outdoors, day or night time. These plates usually contain different 
colors, are written in different languages, and use different fonts; some plates may have a single color 
background and others have background images. The license plates can be partially occluded by dirt, lighting, 
and towing accessories on the car, so it is good to extract license plate information.  

 

  Keywords: Automatic License Plate Detection, Optical Character Recognition, Template Matching, MATLAB, Kiel V4, 
Flash Magic, ARM7, GSM,GPS, LCD, Buzzer  

 
Introduction 
Nowadays every country is spending huge economy in the case of traffic automation and vehicle theft 
controlling; this is because of the enormous increase in the vehicles on roads. Vehicle checking way has 
some faults such as leak checking, false checking, so in order to avoid such situation the intelligent system 
for the traffic surveillance is required and this system is built to meet this kind of requirement and replace 
the traditional way of finding the theft vehicle or any black listed vehicle in its own way. This system builds 
a new Intelligent Mobile Vehicle Checking System based on ARM CORTEX, image processing for vehicle 
number plate recognition, GSM wireless mobile telecommunication to send SMS to the mobile and check the 
vehicles which owe the charge. The location of the vehicle is also obtained. 
 
Problem Definition 
Considering the present situation of traffic auditing department in most of the places in India, this is 
following traditional way of finding the theft vehicle or any black listed vehicle in its own way, which in most 
of the cases as mentioned leads to corruption. Every time a vehicle found in the traffic terminal, its photo 
will be captured and analyzed in the traffic department and the police in the nearest location will be 
informed manually. This may leads to loss of information of the vehicle traced and if traced it requires a lot 
of intermediate procedures which consumes more time to intimate regarding the vehicle traced. 
 
Proposed Work 
The ALPR recognizes a vehicle’s license plate number from an image or images taken and a notice is issued 
through SMS to the concerned owner of the vehicle and also to the nearest traffic departments. The location 
where the image of vehicle is taken can be obtained from the GSM which helps in tracing the vehicle by the 
police nearby. 
 
Working Principle 
An image of number plate is captured from the camera and the image is given for the embedded 
environment for the further processing in order to extract the numbers from the number plate. After the 
processing of data, the details are sent to the GSM module if the license plate data matches the blacklisted 
license plate and a notice is issued through SMS to the concerned owner of the vehicle or the nearest control 
room. The images are captured and fed into the system. The MATLAB program takes these images and 
extracts the license plate information from the image, i.e. the license plate number. The extracted number is 
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compared to the database created in MATLAB. If the extracted number has a match in the database, the 
number, the vehicle owner name, his contact number and time and date information is sent serially to the 
controller. If there is no match, “no issues thank you” message is sent serially to the controller. 
When powered on, the controller selects the GPS to gain the location information and then selects the USB to 
get the system data. Once the data is arrived, it is displayed on the LCD screen. Message is constructed for 
blacklisted and not blacklisted number based on the arrived data. GSM communication is initiated and SMS 
is sent to the owner and traffic police personnel if vehicle is blacklisted, if not blacklisted an 
acknowledgment message is sent to the traffic personnel only.The Kiel Uv4 software is used to dump the 
program on the controller and flash magic for serial communication. Microsoft paint is used to create 
character templates. 
 

 
Figure 1. Block Diagram 

 
 Proposed Framework 

 
Figure 2.Proposed Flow Diagram 
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Figure 3.Proposed Framework 

 

 
Figure 4.Proposed Framework 
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RESULTS 
Plate number extraction is done, the extracted number is looked up in the database, the blacklisted number 
if found, the details from the database are extracted and an SMS is sent to the concerned authority which 
includes the vehicle owner details along with location information gained from GPS. If the extracted number 
plate has no record in the database, an SMS saying no issues, thank you is sent back to the concerned 
authority as an acknowledgment. 
 

  
Input sample image          DWT applied to the image. 

 

   
                    The vertical detail matrix image or the                            90 degree rotated image 
                              HL after application of Sobel filter 
 

       
The extracted license plate area. 

 
Gray scale image 
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Sharpened image 
 

 
Contrast adjusted image 
 

 
CLAHE image 
 

 
Binary image 
 

 
Dilated image 
 

 
Eroded image 
 

 
Subtraction of dilated and eroded image 
 

 
After application of logical function 
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After subtraction operation of image from logical function and from morphological opened one. 
 

 
Holes filled 
 

 
After removing connected component pixels 

 
Rectangular bounding box created around the characters 
 
Recognized Characters: KA53EN1512 
 
Conclusion 
By employing embedded technology, based on ARM along with GSM module design this project uses the 
detection techniques of image capture of number plate using MATLAB. System finds the position of vehicle 
and sends its location. Its wireless communication techniques, meets the traffic auditing departments need 
about mobile vehicle checking. The prototype of the proposed system is designed and implemented with the 
image capture which can be used for the applications discussed. The entire functionality can be integrated 
into a single unit to form a real time embedded system, the clock information can be derived from the GPS. 
The extraction of characters from tilted and highly illuminated pictures needs further processing work. The 
entire functionality can be converted into an application can work on various platforms. 
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ABSTRACT: The study focuses on “Impact of Promotional Strategies on sales in Supermarkets”. This topic gives 
an idea regarding what are the promotional strategies used in a supermarket for getting good sales in order to 
gain proper profits. This also gives knowledge regarding different kinds of promotional strategies. These 
strategies are used in supermarkets such as Big Bazaar, More, Spencer’s, Spar, Star Bazaar, Reliance Fresh, 
DMart, Nilgiris, Hypermarkets, Metro, etc. The problem statement is to evaluate the effect of various sales 
promotional strategies in supermarkets such as Coupons, Free samples, free gifts, Lucky draws, Special 
discounts, Refund & Premium offers, Seasonal Discounts, Price discounts, Product display, Buy-one-get-one free, 
Product replacement and warranty of the products. The research design of the topic chosen is descriptive. The 
research methodology used for this Research study is the Questionnaire method which is a standardized 
questionnaire (Unconcealed formalized questionnaire).  

 

  Keywords: Promotional Strategy, Super market, Premium, Coupons, Price Discounts, Seasonal Discounts.  

 
Introduction: 
Introduction of Promotional Strategies: 
Peattie and Peattie (1994) expressed that “Marketing and promotional events are normally associated with 
a time frame, place or group of consumers, which empowers them for an immediate reaction by promoting 
certain benefits and offering additional payback or welfare.” One of the benefits of Promotions is that they 
stimulate the consumers to compare different brands and evaluate the purchase possibilities in such cases. 
Therefore, retailers and marketers utilize different promotional strategies according to the preference of the 
consumers to boost their sales. Promotion is fundamentally a tool to spread the information about the 
merchandises and services available to them. Earlier the main goal of promotion used to be longer product 
awareness. Price reductions or discount coupons provided by retailers and other tools such as samples, 
bonus and buy one and get one free provided by retailers to interest more purchasers to obtain 
merchandises (Gilbertt, 1999). Currently the celebrity endorsements were added as a part of promotional 
strategies in supermarkets. 
 
Introduction to Supermarket: an overview 
Supermarkets are the self-service shops which offer a wide variety of food and household products, 
organized into sections and shelves. It is larger and has a wider selection than earlier grocery stores, but is 
smaller and more limited in the range of merchandise than a hypermarket or big-box markets. The 
supermarket typically has aisles for meat, fresh produce, and dairy and baked goods. Shelf space is also 
reserved for canned and packaged goods and for various non-food items such as kitchenware, household 
cleaners, pharmacy products and pet supplies. Supermarkets typically are chain stores, supplied by the 
distribution centers of their parent companies thus increasing opportunities for economies of scale. 
Supermarkets usually offer products at relatively low prices by using their buying power to buy goods from 
manufacturers at lower prices than smaller stores can. They also minimize the financing cost by paying for 
goods at least 30 days after receipt and some extract credit terms of 90 days or more from vendors. 
 
Statement of the problem: 
The objective of this research paper is to evaluate the effect of various sales promotional strategies in 
supermarkets such as Coupons, Free samples, free gifts, Lucky draws, Special discounts, Refund & Premium 
offers, Seasonal Discounts, Price discounts, Product display, Buy-one-get-one free, Product replacement and 
warranty of the products.  
 
Research Questions: 

1. Do the sales promotion techniques have significant impact on consumer buying behavior? 
2. What is the impact of promotional strategies on sales in the supermarkets? 
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3. What are the uses of promotional strategies in supermarkets? 
4. Who are the targeted audience? 
5. How are the promotional strategies helpful in making consumers buy the products in the 

supermarket? 
 
Research Objectives: 

 To understand the customer’s choice regarding buying the products from supermarkets during the 
offers or discounts period; 

 To examine the most effective sales promotion techniques which influence the customer’s impulse 
buying decisions; 

 To understand customer opinion on offers and discounts while purchasing in a supermarket. 
 
Review of Literature: 
(Khan & Sharma, 2015) found out that Delhi consumers are purchasing from both organized and 
unorganized retail outlets and the demographic attributes like Age, Gender, Education status, Income and 
the choice of retail format were independent to each other. Regarding the frequency of purchase of grocery 
items, monthly purchase was most preferred by the respondents followed by twice a month with the 
exceptional daily products bought on daily basis. It was also found that the respondents have agreed that 
location and offers are the most important criteria to choose an outlet irrespective to any retail format and 
the wide range of product attributes, fast billing process, customer service, parking facility, systematic 
display, attracts the consumers to buy from organized retail outlet while on the other hand, choice of size, 
price lesser than MRP and goodwill were most common criteria which influenced the consumers to buy 
from unorganized retail outlets.  
(M.G.S. & A.K, 2016) Found out that the retailers and sales promotions techniques are most important to 
attract customers and through the process they can increase profit of the companies. According to Pearson’s 
correlation, the following has a significant impact on consumer’s Impulse Buyer’s Behavior (IBB): Price 
Discount, Free Samples, Buy-one-get-one free and the Loyalty Programs. 
(Alimpic, 2014) Found that according to consumer’s discounts, bonus packs and premiums are the most 
effective methods in creating the majority of responses in consumer behavior. This is because these 
methods of sales promotion are relatively easy to understand and based on them consumers can clearly 
assess the benefits, which they get by purchasing. On the other hand, other methods of sales promotion 
were perceived to be less effective or ineffective in creating responses in consumer behavior. By looking 
separately, demonstrations and product trails are useful for promoting new products or brands, as well as 
to encourage customers to product trial. From the consumer perspective, this study reveals consumer 
attitudes to sales promotion and thereby raises consumer awareness about their behavior, which is 
influenced by different sales promotion tools. Finally, it should be noted that this work will be of benefit also 
for other researchers, because it will provide them with adequate guidelines and recommendations for 
further research on the same topic.  
(Chen & Fan, 2010) In this paper explained about the promotional activities which he experiments to know 
the impact of the promotion on thee of the product.  
(Gauri, Ratchford, Pancras, & Talukdar, 2017) Found out how the promotional measures such as 
discounts and its characteristics matter in the supermarket sales on various occasions. The study was 
conducted over the period of 55 weeks and in many supermarkets. This study gave the credential to the 
popularity of such promotions. 
(Boltan, 2009) Successful retailers are developing customized pricing practices, that are neither chain nor 
store-wide, and in which promotion intensity depends on store size and clientele. There is evidence that 
some retail chains, indeed, tailor their dealing activities to outlet selling surface. 
The empirical results support the pass-through, strategy to cover the market and the try to satisfy the 
customers who come to a supermarket to buy products. (Miguel I. Gómez T. J., 2013) According to this 
theory, when retail prices are dispersion, heavy price advertisement, or free high consumers feeds are all 
means of minimizing consumer expect them to fall.  
The fundamental objective of manufacturers is to maximize profits (or sales) of their brands. In contrast, the 
basic objective of retailers is to maximize category profits (or category sales) or sometimes simply profits 
(or sales) of the entire total store/company.  
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Research Methodology: 
The Nature of data collection is mainly of Primary data through collecting data via Questionnaire survey in 
order to know the customer’s response towards the promotional strategies used in the supermarkets. 
Questionnaire method is a standardized questionnaire which is a Unconcealed formalized questionnaire 
type. And the secondary data will also be taken for the research and the secondary data will be from 
magazines, papers and books.  
 
Research Design: 
The research methodology used in this project is the descriptive method. The primary data is used in this 
research paper.  
Sample size: 
The sample size for this Research project is 100 responses for the questionnaire. 
Sample Frame: 
The sample frame for this Research project is South India as the data is collected through Online 
Questionnaire form as well as the physical questionnaire through going to the Supermarkets such as Big 
Bazaar, Spar, Star Bazaar, More, etc. and collecting the data from the individuals personally. Here the main 
concentrated location or area will be “Bangalore”. 
 

Table 7.20: Total Variance 

Component 
Initial Eigen values 

Extraction Sums of Squared 
Loadings 

Rotation Sums of Squared 
Loadings 

Total 
% of 

Variance 
Cumulative 

% 
Total 

% of 
Variance 

Cumulative 
% 

Total 
% of 

Variance 
Cumulative 

% 

1 2.694 44.892 44.892 2.694 44.892 44.892 2.082 34.693 34.693 

2 1.201 20.025 64.917 1.201 20.025 64.917 1.813 30.225 64.917 

3 .798 13.292 78.209 
      

4 .623 10.380 88.589 
      

5 .435 7.244 95.833 
      

6 .250 4.167 100.000 
      

Source: Primary Data 
Based on the above table value & factor covering 66.92% the variance is explained by the first two factor. 
Remaining is explained by other factors namely (3, 4, 5 & 6). 
 
Table 7.21: Rotated Component Matrix 

Sl. 
No 

Factor 
 

Component 

1 2 

1 ACCEPTANCE 

I feel embarrassed to buy the products that are on 
sales or with money-off deals on products 

.734 
 

Do you search for the product/buy that have some 
offers (like buy 1 get 1 free) 

.734 
 

Do you find the special offers provided in sales 
attractive? Do you buy more compared to your 
shopping bills on normal days? 

.710 
 

I doubt on the quality of products on sale .684 
 

2 DISCOUNTS 

“Discounts being one of the most attractive sales 
promotional strategies”. Does it stimulate you to 
purchase more 

 
.903 

After availing certain offers or discounts do you 
recommend your friends or family?  

.826 

  
Total 2.082 1.813 

  
% of Variance 34.693 30.225 

  
Cumulative % 34.693 64.917 

Source: Primary Data 
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Respondent options regarding promotional activities and their influence are made 15 statements and these 
statements are factorized into 6 factors with the respective factor loading (.734, .734, .710, .684, .903, .826). 
These factors are further classified into two factors namely, ("Acceptance” factor & "Discount" factor) 
 

Table 7.22: Mean of attractiveness of promotional activities 

     Mean 

Report 

Extra offers 3.78 

1+1 offers 3.73 

Advertisements 3.66 

Discounts 3.43 

 Source: Primary Data  
 

Table 7.23: Ranking of attractiveness of promotional activities 

Ranking of the Promotional activities 

Extra offers 1 

1+1 offers 2 

Advertisements 3 

Discounts 4 
 Source: Primary Data 
 
The most sought promotional activities which have attracted the customer is Extra Offers followed by 1+1 
offers, Advertisement, & Discounts. 

 
Table 7.24: Mean of reasons for visiting supermarkets 

Report 

  Mean 

Location of the store 3.66 

Range of items 3.55 

Discount offers 3.44 

Promotional Strategies 3.18 

 Source: Primary Data 
 

Table 7.25: Ranking of reasons for visiting supermarket 

Ranking of reasons for visiting supermarket 

Location of the store 1 

Range of items 2 

Discount offers 3 
Promotional 

Strategies 4 

 Source: Primary Data 
 
From the above table it can be referred that the Main reasons for customer visiting the supermarket is 
Location of the store followed by the Range of the items present in the supermarket, Discount offers and the 
least factor which affect the visiting of the customer to supermarket is Promotional Strategies. 
 
Hypothesis: 
For this research study, there are 2 hypotheses- 

1. Null Hypothesis (H0): There is no relation between the promotional strategies and the sales in the 
supermarkets. 
Alternate Hypothesis (Ha):  There is a relation between the promotional strategies and the sales 
in the supermarkets. 
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2. Null Hypothesis (H0): There will be no relation between sales promotion techniques and 
customer’s impulse buying decisions. 
Alternate Hypothesis (Ha): The relation between promotion techniques and customer’s impulse 
purchase decisions. 

 
Limitations: 

 While this paper provides important insights into sales promotions tools and its impact on 
consumer behavior in Supermarkets, it also has some limitations. This study concentrated on 
Supermarkets looking into previous studies because time restrictions, for further future studies 
recommended to expand to test other sectors and fields in order to get new results and analysis, in 
addition to that findings can be based on empirical study built on questionnaires and surveys to get 
better reliable data.   

 Time constraint which lead to insufficient data.   

 Reluctance of the respondent to response the question as they don’t take them earnestly.  

 Sample size is limited and it may not represent the total population.   

 Respondents were resisting filling the questionnaire.   
 
Outcome of the study: 
This study is aimed at examining the impact of different sales promotional strategies in supermarkets. The 
supermarkets are actively engaging customers by utilizing deals advancement tools which they are 
assuming as a vital part to invigorate their clients towards purchasing any merchandise, and that will build 
both merchants and retailers benefit and piece of the pie. In this review it is demonstrated that shoppers' 
conduct can be decidedly actuated by utilizing various sales promotional tools, for example, buy one and get 
one free is widely accepted proposition among hypermarket shoppers. Thus if Supermarkets want to allure 
more and more customers they have to use sales promotional techniques to influence customer’s buying 
behavior and sales promotional techniques to make Supermarkets actually works. 
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ABSTRACT: This paper analyses the M&A of selected Telecom Companies in India since the 90s to 2017. There 
are three main reasons companies choose to perform a Merger & Acquisition: 1) To reduce their investment risk 
by diversifying its portfolio, increasing its market share; 2) To improve financial performance, and 3) To 
develop cheap technology in emerging markets. The first goal is accomplished in most cases, but the second, 
only in some cases can be achieved, as the overall performance from financial terms, depends on how the 
company grows, how it can deal with other markets and their own particular challenges, and how they deal 
with other global competitors. The findings confirm that M&A tend to reduce risk investment in general, while 
not affecting positively the performance of the companies that endeavor in the M&A. 
  

 
INTRODUCTION 
The regulatory authority of India (TRAI) has implemented reforms in the Telecom sector, along with the 
Department of Telecommunication (DoT), which has come guided by the liberalization trends in all markets 
around the world. The telecom sector is an important one as it has emerged steady fast economically 
speaking, and has grown in an important measure. The results, financially speaking, of the Merger and 
Acquisitions (M&A) are mixed, so there have been positive and negative outcomes from this decisions that 
have taken place since 2000 (Ghosh & Dutta, 2014). 
Sil (2015) highlights the internal and external growth companies in India have been experiencing since 
1991, when the liberalization of markets allowed the entrance of companies from other countries to India, 
and found in his investigation, that M&A are not so effective to improve financial performance in selected 
pharmaceutical companies. At the same time, Indian companies have been looking forward to establish in 
foreign markets. The biggest fish eats the little one, and competition gets so hard, that the little companies 
begin to be non-seen while the big grow and grow. The internal grow is about retaining profits from their 
home country, as well as customers confidence, while the external growth is gotten through the M&A. 
Mantravadi & Reddy (2008) states that M&A are being chosen by companies all over the world, to expand 
markets, improve competitiveness by the increase of market share, a broader portfolio of products, so as to 
minimize risk investment, enter new markets, and acquire capitalization in economies of scale. 
M&As make companies increase their capital assets in general, which implies higher fixed costs for the 
overall company. The M&A is not necessarily meant to improve financial performance in the short term, as 
sometimes, it decreases with an starting M&A, but has the company with a more solid background, that 
makes it last longer in time. If the company invests in a foreign country,which has better political stability 
than its home country, then the risk country of the overall company is reduced, as the most politically stable 
one makes the company to balance the high risk of the other. Also, companies want to increase their market 
share, which make them more solid ones, as much more people consume from it,their brand increases its 
value, and it also gives stability and makes the company long lasting. 
A globalized world forces companies to make this kind of moves. Being bigger, gives a decisive advantage to 
companies, as being little, is becoming disadvantageous, depending on the sector under analysis, but in 
general, all massive consumption products are trending to be ruled by M&A multinational companies, 
because those products can be produced in a serial industrialized procedure that is easily standardized. In 
this group, companies from sectors like food, communications, banking, textiles, etc., are included but not 
limited to them. 
Leepsa & Sekhar (2018)states that there is no evidence that allows to conclude that corporate performance 
is improved by M&A. This statement has all logic, as corporate performance is complex to measure, it has to 
do with how the organization is doing, how it is run, and its performance is measured by qualitative 
indicators, that are not easily standardized for comparison, as long as one single company does this 
standardization well to measure organizational performance, and compare it from one country to another.  
Managers choose then to look at financial indicators, so as to decide whether to keep its headquarters 
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abroad or not. Akhtar (2014) performed a study in which, by means of linear regression of financial ratios, 
that have in mind profitability and long term financial position, and the trend analysis of their performance 
in the pre and post merge stages. Two results were found in this study, made from 2003 to 2009 over the 
PTLC company: 

1. The company has increased its bankruptcy score after the M&A. 
2. The financial performance has decreased after the M&A took place. 

About the Indian financial sector, Sinha & Gupta (2011) states that from march 1993 to February 2010, the 
M&A in this sector has improved in their PAT and PBITDA, while their available liquid assets have 
decreased. This is an interesting case, that shows how a company incurs in new expenditures when growing 
via M&A, while its equity increases because of having more property in its home country, plus in other 
countries. 

 
Literature review 
About the cross border deal evolution and rationale, Whitaker (2016, p. 3) states that the M&A transactions 
are meant to engage in a deal, and that it is linked to a big set of outer factors that have internal and external 
implications, which have been studied with great detail over the 20th century. When analysts and investors 
base on economics and measurable economic factors, also accurate statistical trends, then they all, as 
decision makers, will have a clearer overview of things, and the consequences of such decision. Establishing 
which of these factors are determinant for the M&A decision, helps ensure the future success of the deal. 
The strategic motives are differentiated from the external factors like the regulatory (legal), economics, 
politics. It is important, for the decision makers, to have clear their strategic motives and vision, because it 
affects mostly the overall success of the M&A project in itself, more than even the external factors in most 
cases. 
About strategy and planning, Whitaker (2016, p. 45) states that there must be aprocess that has to be the 
most objective possible. The decision makers criteria haveto be associated with a plan, so there is a link 
between the vision and the plan of the M&A, then it becomes in itself an investment project. The plan 
includes, how to deal with the new environment, culture, law, politic situation, and how to make the most 
out of the circumstances that can be beneficial to the company. 
Whitaker (2016, p. 65) analyses in more detail the political, legal and financial challenges of the M&A deals. 
Three items in the causal triangle are detailed: 

1. Legal, financial, political and social factors. 
2. M&A deal and transactions. 
3. Cross-border integration. 
The first item is the one that after analyzed, on how the company is going to take the most out of those 

conditions, and how to tackle the possible risks associated, causes the second, it is, the deal itself, and the 
very -M&A, and it, then, causes the third, the cross-border integration. 
Whitaker (2016, p. 87-89)describes the post global crisis, as a one that has forced companies to be 
restructured and management lean, while focusing on core corporate activities, which lead to outsource 
most of the non-core activities, in the quest for efficiency. Banks were moving on by big governments aids. 
Companies have to align their corporate strategy into the M&A work plan. The M&A life cycle includes 5 
steps: 

1. Start negotiating. 
2. Signing. 
3. Closing 
4. Tracking. 

M&A, besides the factors mentioned before, it is, risk and financial performance, as the motivators to engage 
into the deal of becoming a global company, involve also another reason that is not widely known or not 
mentioned in most documents, and it is, the development of cheap high quality software in emerging 
countries. It is no more only the use of emerging countries as sales channels, but as platforms of software 
development, as more and more engineers are graduating there, and they charge cheaper while giving great 
talent to companies. (Whitaker, 2016, p. 99) 
And financial risk is associated with time, among other things. If the time frame for a M&A to give better 
financial performance would be long enough to crack a company, then M&A would not be sustainable. 
Relatedness of businesses is other factor that has been questioned, as does Lubatkin (1987), who has found 
by examining 439 acquiring  firms and 1031 large mergers, that the popular belief of relatedness does not fit 
the reality. 
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The impacts of a M&A is visible after the fourth year of the starting of the operation as such for the 
companies that are involved (Walsh, 1989). Meanwhile, Barney (1988) found that relatedness is not a 
sufficient condition for M&A to be successful. This facts have been found long ago, and keep being true this 
time. 
The drivers of globalization are important to take into account, as they are related to the drivers of M&A. 
They have been taken place in waves since the 1980s, and those waves have been driven by economic 
booms and recessions, technological changes, liberalization and privatization policies and industry 
characteristics (growth prospect, market structure and competition), which in turn, have made smaller 
companies make also strategic alliances and other mergers as a protective measure(OECD, 2001, p. 38). 
There are circumstances that stop M&A and strategic partnerships, like in cases where there are legal 
monopolies or strategic oligopolistic industries. 
Ripple effects can be accounted with the M&A trends that goes on. In the oil, telecom and airline sectors, for 
instance, when there is an M&A, it unchains another M&A from competitors that do so to react before the 
first M&A. So, this behavior has increased the strategic alliances that develop into M&A steady fast, as 
companies aim to be also more competitive in their respective industries. But this ripple effects do not stop 
there, because the acquisition of assets and the competition for them, gets harsher than before, and 
companies want to ensure the provision of basic resources like oil, mining, sugar, as their production will 
increase to cover a broader market. 
The driving factors that are highlighted by OECD (2001, p. 39-44) as the motivators of the M&A deals are: 1) 
Economic factors, refer to macroeconomics, which are related to supply and demand of the M&A project; 2) 
Technological factors, which refer to the formation of both, strategic alliances and M&As themselves, and 
they involve the cheap development of technology, markets where it is possible; and 3) Government factors, 
which refer specifically to the liberalization of markets, their openness to a global structure. 
The fact that aspects like the liberalization of markets and the possibility of making cheaper technology, are 
coincident in what is established in the books cited in this literature review, is highlighted. Government 
factors are studied as well in the both of them,but it is more detailed explained by Whitaker. 
M&As keep being a trend in the world, because companies are seeing that staying their home country is 
getting more and more risky, and that the need to open to markets abroad, is a more real thing than ever 
before, in a competitive world. Industries are no longer oligopolistic as they used to be in the past, things are 
changing and the trends lead to the fact, that more and more M&As will take place over the next years. The 
good question is whether it is true or not, that they reduce risk of financial bankruptcy, because this is 
something that is put as a general consequence of M&As, but it is true that more has to be seen, to make 
concrete conclusions about this fact.It is sure, that companies and investors look forward making this 
happen, more than achieving better financial performance in the short term, as investors are getting used to 
expect the better financial performance take place in the long term. 
The process that undergoes an M&A has multiple faces, and it depends on the kind of companies that merge 
with one another, and how they do it. The so-called horizontal mergers, tend to happen when to companies 
that are in the same industry merge. For example, when a health company buys another company that 
works in the same industry, health. In the other hand, vertical merges happen when purchases are made by 
commercial suppliers, an example of that is a health company that buys an ambulance service company. 
Another type of merge is the one in which large corporations are acquired. The main purpose of vertical 
M&A is to reduce overhead costs and economies of scale.(Morresi & Pezzi, 2014) 
 
Research methodology 
This paper will go through the revision of different M&A cases of the Indian telecom industry during the last 
15 years. The telecom Indian industry is put in numbers according to the most recent sources, then some 
M&A casesin the Indian telecom industry that are properly documented, are presented to show how they 
have done, according to the findings of the different authors. 
 
Telecom SectorM&As in India 
To influence the development of society, modernize the economy, politics and society itself, and put people 
closer than ever to interact with one another, communication is essential. It is an important part of national 
infrastructure, without it, our current society would be unthinkable. In all countries, telecommunications is 
one of the industries that grows faster. Particularly, India has experienced in the last 10 years, a grow in its 
telecom industry that has been never seen before.(Grajek, Gugler, Kretschmer, & Miscisin, 2017) 
After a series of political reforms, the telecom Indian industry has been going through changes that are 
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significant. Reforms and regulations have been introduced with time, so that both, providers and buyers can 
be satisfied and therefore, have the rules of the game clear for both. It is a highly competitive sector, and 
within the last 15 years, the entrance of new companies from abroad, have changed and even revolutionized 
the industry for good.(Borah, 2014) 
The volume of business that the Indian telecom market offers is attractive, even though there is little or no 
room for price bargaining that may favor companies even more, as Indian customers push more and more 
for better prices and a high-quality service. After a new player is inserted in the industry, it changes within, 
companies offer new services, cut prices up to 40% so that they can keep their customers, and the rivalry 
goes higher and higher with time.(Ghosh & Dutta, 2014) 
Satyanarayana, Rao, & Naidu (2017) reports that the three major players in India telecom industry are: 
Airtel India with 263.09 subscribers, Vodafone India with 209.90 million subscribers, and Idea Cellular with 
190.52 million subscribers. The same author tries to go deep in the telecommunications market of Indian 
after the R-Jio entrance,by using the Michael Porter industry analysis. The bargaining power of the buyer is 
high, pushing companies to give the best quality service at a reasonable price, because customers are highly 
price sensitive. The bargaining power of the supplier is almost inexistent before and after R-Jio entrance. 
There is no threat of substitutes. Internal rivalry increases as the companies already established are 
threatened to lose their customers, because the new firm could only get some else’s customer, because the 
Indian telecommunications market is saturated, and almost every household has a mobile phone. There is 
no threat for a new entrant after R-Jio did in 2017, for the moment. 
The above proves, that the telecom Indian sector has been one of the most dynamic in its national economy, 
and according to Ghosh & Dutta (2014), it has been so for the last four years, because of the lower tariffs and 
the less regulatory environment for both, subscribers and companies. 
Gopika (2014), reports that the number of subscribers to the telephone Indian system went from 1051 
million in February 2016 to 1058 million in March 2016, which represents a 0.66% growth. Within the same 
time frame, the wireless subscribers base went from 1026 million to 1033 million, meaning a 0.68% 
increase, having 90.60% of these subscribers as active ones. Till March 2016, the tele density was 83.36% of 
all India. It is projected that for 2020, the base of subscribers will be of 1546.11 million. 
In the work of Reddy, Xie, & Huang (2016), two major M&A cases in the Indian telecom industry are 
analyzed:  

1) Vodafone and Hutchison, for US$11.2 billion, which took place in 2007, a case that was a matter of 
litigation because of capital gain taxes in connection with the host country. This is the second 
company by number of subscribers so far. 

2) Bharti Airteland South African MTN Group, for US$23 billion in 2008-2009, it is an abandoned M&A. 
The author states that the failure of the second M&A, is due to the political set of regulations that was not 
meant to benefit the negotiations, and thus, the Indian people, but that were erratic, which in turn, had 
effects that affected negatively the second M&A, and even put in trouble the first. This unfavorable political 
situation to M&A, prevented the industry from growing further and slowed down at the time other M&A in 
the Indian telecom industry. 
 
Analysis of M&A In the Telecom sector of India 
According to , the reason why some M&A have failed is because there is no ex ante analysis of the companies 
that will be involved in the cross border transaction, and that there are some beliefs that practical analysis 
prove wrong. The author states that the best way to know if an M&A will create value for the shareholders, 
is to examine the capacity of creating value of the firm that is going to be acquired. His findings point to the 
fact that low residual earnings mean low capacity of value creation, and also the contrary is true, that high 
residual earnings will contribute to high value for the shareholders, and also it was found that the Return 
Over Assets is increased in the latter case. This investigation found also that, before the M&A takes place, the 
firm that used to have low residual earnings, continues to perform poorly after the M&A and drags down the 
acquiring company that has even performed well in the past. The contrary is also true, the acquired 
companies that performed well about their residual earnings before the M&A transaction, tend to aggregate 
value to the acquiring firm after the M&A. Firms have not been rationale when performing M&A in the 
telecom Indian sector, and they should see first if acquired firms are capable of creating value, before the 
M&A takes place.(Patel, 2014; Verma & Sharma, 2017; Yen & André, 2018) 
 
Conclusion 
It is important to notice, based on the investigations about the M&A in the Indian telecom system, that 
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mergers have limitations, even though they can be promising in their expansion of market share,like 
differences in corporate culture, market conditions and government regulations. The latter have been the 
ones that have put the most obstacles for the success of M&A. Some of the lessons in this regard have been 
learned by policy makers.  
Market itself limits the M&A, because of the players that are already there, and by the fact that today, the 
telecom Indian sector is saturated, so there is almost no room for a new player, even though, if a new one 
gets to enter, the internal rivalry, that is forceful 
 between companies, gets increased, as customers are highly price sensitive in India, and companies are 
forced to deliver a high quality service at a reasonable price. 
India is privileged with good amounts of workers and natural resources. The optimization of the use of these 
resources is what could be done better. Mobile operators can also move to catch up with the rural 
population of India, which is estimated to be 70%, a considerable portion. The next years are promising in 
the telecom sector, as India has more than one billion people, all of them potential customers of 
telecommunication services. This situation, increases the internal rivalry between the companies that are 
already established, and makes almost no room for new entrants, because the high capital investments 
required and the low prices that the market already offers, makes it difficult for new companies to co-exist 
with the current ones, save the case of R-Jio, which entered in 2017 and had it all to stay in the market so far. 
There is an important growth in the telecom sector seen during the last 10 years, after the opening of the 
economy of India and the little or no regulatory system for the sector, which allowed big multinational 
players to enter the market. In consequence, tariffs have been lowered, the quality of service increased 
significantly, and the fierce of competition also increased dramatically, like it has not been seen before. 
Airtel and Vodafone, have proved to resist the changing conditions in the Indian telecom market. Vodafone 
has proved being right in its M&A transaction made in 2007, as it as a risky decision, the tempting factor was 
with no doubt, the chance to increase its market share, and it did increase. Another motivation for Vodafone 
to do its M&A and being successful, though it was troublesome in the first years, is the fact that cheap 
software of its property could be developed in India rather than in England or elsewhere. 
The Indian telecom sector is expected, then, to be more competitive and the rivalry and aggressiveness 
between provider companies will also increase, and the Indian user will see more services, technology, 
tempting offers, so it is going to be interesting seeing how the current companies will adapt to these 
conditions, and how a new player, if any gets to enter, would do to get customers and keep them. 
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ABSTRACT: Service diligence forms a backbone of social and economic development of a region. It has emerged 
as the largest and fastest rising sector in the world economy. The service sector consists of the soft parts of the 
economy such as insurance, tourism, banking, education, retail and social services. Among these divisions, post 
office and bank sectors stood at the top level. In the recent business environment, both Bank and Post Offices 
aims to achieve a new competitive service, both in price and quality. There are many similarities can be found in 
both the sectors. Further there is a differentiation in the customer satisfaction level. The present paper includes 
diverse areas of the excellence of postal and banking services from the viewpoint of their users. The preset study 
was undertaken to compare the customer satisfaction of postal and baking services. However, data for the 
present study have been collected through both primary and secondary sources by meeting forty respondents.   

 

  Keywords: postal service, banking sector, customer satisfaction, comparative statement etc.  

 
INTRODUCTION  
Service Industry acts as a backbone of social and economic development of a region. It has emerged as the 
largest and fastest growing sectors in the world economy, making elevated contributions to the global 
output and employment. Its growth rate is higher than that of agriculture sector and manufacturing sector. 
The service sector consists of the soft parts of the economy such as insurance, tourism, banking, education, 
retail and social services. Among these divisions, post Office and Bank sectors stood at the top level. Indian 
Post Office is the back bone of Indian Communication. It also plays a vital role in the socio-economic 
development. It reaches the Indian citizen in many ways delivering mails accepting mails, accepting deposit 
under small saving scheme.  
In a recent business environment, both bank and post offices aims to achieve a new competitive service, 
both in price and quality. There are many similarities can be found in both the sectors. Further there is a 
differentiation in the customer satisfaction level. Based on the existing literature and questionnaires in the 
form of custom sequel model, this paper includes different areas of the Quality of Postal and Banking 
Services from the perspective of their users. The present study majorly deals with comparing the customer 
satisfaction in Postal and Baking Services. 
 
REVIEW OF LITERATURE 

 MilijankaRatkovic, Marko Pavlovic, MajaAndelkovic conducted a study on “Comparative Analysis of 
Customer Satisfaction in Postal and Banking Services”. The present study was undertaken to 
analyze the opinion on postal and banking services on the basis of perceived quality in order to 
evaluate the quality of service and the impact of prospect on the level of perceived quality. Through 
existing literature, the conclusions were drawn on the level of quality of postal and banking 
services.  

 Aladdin D Rillo, Senior Economist, ADBI, Jeffrey, Miyamoto, Associate, ADBI conducted a study on 
“Innovating Financial Inclusion: Postal Savings System Revisited”. The postal savings system in Asia 
has gone aextensivemode from being a traditional vehicle for mobilizing savings for becoming a 
potent new tool for financial inclusion as a great deal to offer its success as it depends much on best 
practices and sustainable models of postal finance. To enhance the benefits of postal finance, key 
challenges on regulations, technological innovations, implementation capacity, and cooperation 
need to be effectively addressed. 

 U.S. Postal Service Office of Inspector General conducted a study on”Providing Non-Bank Financial 
Services for the Underserved”. This paper aims to elucidate how the Postal Service could enlarge its 
offerings to include a broader suite of non-bank financial services and products. These new 
offerings could not only bring economicconstancy and flexibility to the underserved, but also could 
yield broad reimbursement to the U.S. economy, the financial services industry, and the Postal 
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Service itself.  
 Mr. Y. Shaffe, Mr. J. Prabakaran (2014): In their study entitled “A Study on “ATM Services Offered 

India Post” observed that ATM provides money to the customer whenever necessary? ATM 
provides money exclusive of much record work by the bank as well as customer. Confidentiality of 
operations is available in ATM transaction. ATM provides any time banking facility to the users. It 
put aside the golden time of the users. It is reviewed that Indian Postal ATM Services needs 
technological, social, cultural & economic change. With a little bit of revolutionize, it can create a 
domination in the market. 

 
OBJECTIVES  

01. To study the present scenario in Post office and Banks. 
02.  To analyze the gap between service offered by Post Office and Banks. 
03.  To understand the customer satisfaction in Post Office and Banks.  

 
RESEARCH METHODOLOGY 
The data for the present study is based on both primary and secondary sources. The primary data was 
collected through structured questionnaire by meeting forty respondents having accounts in Banks and Post 
office. The secondary data sources comprises of newspapers, magazines, company reports and internet 
sources. The geographical area selected for the study is limited to Kadurtaluk only.  
 
SCOPE OF THE STUDY: 
The study is exclusively conducted to gather information about customer satisfaction of postal and banking 
services. The study area is confined to Kadurtaluk only. Data for the present study have been gathered by 
meeting forty respondents only.   
 
RESULTS AND DISCUSSION  

Table No.1: Comparative Analysis of Bank and Postal Services 

Particulars 
No of 

Respondents 
in Banks 

Percentage 
(%) 

No of 
Respondents in 

post office 

Percentage 
(%) 

Total 

Deposits 24 60 16 40 40 

Withdrawals 25 62.5 15 37.5 40 

Online Transaction 27 60 13 32.5 40 

Direct account 
transaction 

24 60 16 40 40 

Recurring Deposits 18 45 22 55 40 

   (Source: Field Survey) 
 

Graph No.1: Comparative Analysis of Bank and Postal Services 
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From the above analysis it can be interpreted that out of 40 respondents, majority of the respondents i.e 24 
individuals choose banks for deposits purpose and 16 individuals prefer postal service for deposits, while 
considering withdrawal activities, 25 customers prefer banking transactions because of ATM availability 
and 15 individuals prefer postal services, very high percentage of individuals i.e 27 individuals prefer bank 
for online transactions and 13 individuals prefer postal services for online transactions,  for the purpose of 
direct account transactions 24 respondents prefer bank and 16 individuals prefer postal services and for the 
sake of recurring deposits 18 individuals prefer banking service and 22 individuals prefer postal services.  
 

Table No.2: Customer Satisfaction towards postal and banking services 
Particulars  No of Respondents Percentage (%) 

Bank 28 70 

Post office 12 30 

Total 40 100 

                                (Source: Field Survey) 
 
Above table represents customer satisfaction in case of banking and postal services, out of 40 respondents, 
72.5% are satisfied with banking services and 27.5% respondents are satisfied with postal services.  This 
was possible because of excess convenience in banking services compared to post office through easy 
availability of cash in fraction of seconds.  
  

Table No.3: Preference of Account 
Account in No of Respondents Percentage (%) 

Only Bank 13 32.5 

Only Post office 05 12.5 

Bank and Post office 22 55 

Total 40 100 

                        (Source: Field Survey) 
 
From the above analysis it can be interpreted that 32.5 % respondents prefer only banking services, 12.5% 
respondents prefer only postal services and 55% respondents prefer both banking and postal services. This 
was possible because of adoption of traditional way of transactions in post office compared to banks.  
 

Table No.4: Reasons for Customer Gloominess towards Post Office 
Particulars   Respondents Percentage (%) 

Speed post is expensive 10 25 

Location is not easily accessible 08 20 

There is lack of service efficiency in post office 08 20 

The services offered by post office are traditional 06 15 

Lack of Awareness 08 20 

Total 40 100 

        (Source: Field Survey) 
 
From the above analysis it can be interpreted that while considering customers’ gloominess towards post 
office 25% feel that speed post is expensive, 20% feel Location is not easily accessible, there is lack of 
service efficiency in post office and lack of awareness, and 15% said that customers gloominess towards 
post office is due to lack of awareness. 
 
FINDINGS: 
Following are the findings drawn based on the study. 

 It was found that 70% of the customers were satisfied with banking services compared to postal 
services.   
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 It was found that 55% of the respondents have accounts in both post office and bank.  
 The respondents adapt bank services due to easy accessible for loans in Banks. 
  Majority of the respondents saidthat Bankis the best in updated services like mobile banking and 

internet banking compared to Post Office. 
 Majority of respondents agree with the response to customer complaints is fast in case of Banks. 
 The majority of the respondents agree with fewer complexities associated with opening a deposit 

account in Banks. 
 Majority of the respondents are satisfied with varieties of deposit schemes available in banks. 
 The majority of respondents conveyed that banks haveconvenient timing comparing to post office. 

 
SUGGESTION: 
From the study it is clear that the services offered by banks are good while compared to post office. Hence, 
some of the suggestions are provided to the post office for improving their services and thereby enhancing 
their customer satisfaction.  

 Post office need to update its services for the changing requirements of the present business 
conditions. 

  The online services should be made available in its all services. 
 Post office should expand its Credit Card facilities throughout its network. 
 The Government should take measures to improve the quality of services in post office.  
 Post Office should tie-up with the educational Institutions for opening up of zero balance accounts 

and hence increases the number of accounts. These accounts can be turned into performing 
accounts once the students are employed.  The post office should take follow up measures to keep 
the accounts active. 

 Post Office should create awareness regarding the new services offered by it. 
 Post Office should expand their promotional strategies regarding services which are updated 

compared to Bank. 
 Post office services should get advanced for providing 24*7 accesses for the customers whenever 

necessary.  
 
CONCLUSION: 
The present study revealed that, Banks are providing higher rate of services when compare to Post Offices. 
However in recent days Post offices also implementing many major services when compare to Banks. But as 
study shows that Post Offices also make best promotion strategies to create awareness among the customer. 
Banks are providing updated services to the customer and it reaches the customer quickly. At present post 
office lagging behind in its services. There is a need of up gradation of services in post office. Hence it is 
advisable to post office to follow certain measures in order to enhance its service quality and customer 
satisfaction. 
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ABSTRACT: The study is a bird’s eye view on various challenges currently faced by the Indian Aviation sector 
starting from the period of 2018. The most common problems in this sector are increasing air Turbine Fuel 
Charges, customer/passenger complaints, predatory pricing strategies adopted by dominant players.  The 
information required for the study was collected from the media reports, sectoral reports published by rating 
agencies namely ICRA and CRISIL and performance reports published by DGCA. In the first section of the paper, 
overall aviation industry has been analysed in terms of market share, passenger complaints and the trend in Air 
Turbine Fuel prices. The second part analyses about the cost and revenue structure of selected private airlines 
namely Jet Airways Ltd and IndiGo Airlines. The major positive side for the Indian aviation sector includes the 
increase in Air traffic growth in the fiscal 2019 is predicted to be more than 15%, construction of new airports 
by the Government and scope for enhancing customer satisfaction by means of formulating uniform polices for 
ticket cancellation, baggage charges that may help the airline industry to retain more customers. On the other 
hand, the serious issues comprises increasing trend in air turbine fuel prices, volatile/weakening Indian rupee 
which led to increase in costs and foreign exchange losses. The Jet Airways and IndiGo airlines though they have 
increase in revenue in the year 2018-19 compared to 2017-18, the net profit is negative because of  increasing 
fuel prices, finance costs, lease rentals and employee benefit expenses.   

 

  Keywords: Jet Airways, IndiGo Airlines, Air Turbine Fuel, Passenger complaints, weakening Indian rupee.  

 
INTRODUCTION 
The Indian aviation sector is currently facing turbulent times because of numerous reasons such as rising 
turbine fuel prices, increased competition, and sluggishness in capacity expansion. It has been predicted by 
the credit rating agency ICRA that the Indian Aviation Sector is likely to incur an aggregate loss of Rs 3600 
crore in the financial year 2018-19 compared to Rs 2500 crore in 2017-18. Majority of the firms in the 
aviation sector are currently suffering (2017-18& 2018-19) from poor financial health because of increased 
cost structure. Though there is increase in the top line (sales revenue),the bottom line (expenses) move 
beyond it a faster rate thus leading to losses. 
The ICRA report on aviation sector also reveals the average growth rate in passenger traffic is found to be 
15% yearly,positivemacro environment, favorable regulatory support, construction of new airports.  
Against this backdrop, this research paper is focused on studying about the overview of issues faced by the 
airline industry in India especially with reference to the two major airlines namely Jet Airways and Indigo. 
 
LITERATURE REVIEW  
CRISIL Report (2018) on Airline sector revealed that the passenger traffic in the aviation sector would be 
expected to stay flatter between 15% and 17% in the fiscal year 2019 and may slow down between 11 and 
13% in the fiscal year 2020.The CRISIL also predicted that the Compounded Annual Growth Rate – CAGR of 
domestic passenger trafficwill range from 12% to 14% between the financial years 2018 and 2023 , the 
growth being driven by GDP, airport infrastructure and improvement in the overall economy.Manu Kaushik 
(Nov 2018, para.1) stated that the airline carriers have been strongly affected by two major factors namely 
ATF Costs (Air Turbine Fuel) and the currency fluctuations. The dominant players in the aviation sector 
have also taken aircrafts on lease from foreign lessors for whom they have to pay the maintenance and lease 
rentals in terms of dollars. The rupee has been depreciating right from April 2018, which in turn led to 
foreign exchange losses to those airlines.Manu Kaushik (Jan 2018, para.1) discussed about the 
report(December 2018 report) given by 41-member standing committee on transport, tourism and culture. 
The report was discussing bout the problems related to customer satisfaction in airlines industry. The 
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committee has made some recommendations to improve the performance of the airline firms.They are 
lisetd below  

1. The airfare for different airline services has to be regulated to discourage pricing which is 
predatory in nature by Aviation authorities and regulators. 

2. The excessive luggage/baggage charges should not be a means to airline to increase the revenues. 
Those charges should be kept at a reasonable level. 

3. The panel stated that the number of check-in counters and personnel should be balanced according 
to the number of flights operated by the airlines.It has also asked ministry of civil aviation to take 
necessary steps in controlling unfair practices in private airlines such as delaying check-ins and 
artificial overbooking of flights. Futher it has also asked the ministry to lay down the guidelines to 
improve leg space to the passengers so as to enhance the convenience of passengers. 

4. The report has also indicated that the cancellation charges are not uniformly set by the private 
airlines and is decided arbitrarily. Sometimes the offers are veiled in such a way the customers 
loose the entire when the tickets are canceled. The committee strictly suggested not to charge over 
50% amount of base fare as cancellation charges. 

5. The panel has asked the concerned ministry to ensure proper and timely handling of customer 
grievances by the airlines  and take necessary actions in case of the airlines do not address the 
customer grievances within the stipulated time. 

 
OBJECTIVES OF THE STUDY  

1. To study about the performance of the indian  aviation sector 
2. To analyse the cost and revenue  structure of  Jet Airways Ltd. and IndiGo 
3. To discuss about the recent status of financial crisis with reference to Jet Airways Ltd 

 
RESEARCH METHODOLOGY 
The research design used for the study is basiclly descriptive in nature as it attempts to understand the 
various aspects such as the nature of the aviation sector in terms of pricing, competition, cost structure and 
challenges. The data for the study has been obtained from the annual reports of Jet Airways and IndiGo from 
their respective websites. For the purpose of collecting data about the aviation sector, the performance 
reports have been accessed from the DGCA (Directorate General of Civil Aviation) website.In addition to the 
above sources,the information/data have been collected from the prominent newspapers to get the current 
insight about the airline industry. 
 
Limitations  

1. The data/information has been collected from the published sources relating to Aviation sector  
2. The study attempted to review the cost and revenue strcuture of only the two major passenger 

airline companies namely Jet Airways and IndiGo. 
3. There is a lack of published research work in the form of  journal articles with refrence to aviation 

sector 
4. The study period covers mainly covers the recent two financial years namely 2017-2018 and 2018-

2019 
 
DATA ANALYSIS 
1. INDIAN AVIATION INDUSTRY AT A GLANCE  
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1.1 Market Share 

 
Figure 1 Market Share of different Airlines as on quarter ended September 2018 

Source: Jet Airways Annual report presentation –Quarter ended Sep 2018 
 
The above figure 1 shows the market share of different airlines offering domestic services as on quarter 
ended September 2018. It is clearly evident from the figure that only a very few airlines dominate the 
market in the aviation sector. The two major airlines having prominent market share are Indigo and Jet 
Airways, constituting more than 60% domestic market share. 
 

1.2 Passenger Growth 
Passengers carried by domestic airlines during Jan-Nov 2018 were 1262.83 lakhs whereas it increased to 
1059.34 lakhs during the previous year Jan-Nov 2017 . This means that there is a positive growth rate of 
19.21% in terms of number of domestic passengers. The growth is exhibited in the figure 2 shown below. 

Figure 2 showing growth rate in domestic passengers in the Indian Aviation Sector 
Source: DGCA Statistics –Traffic data November 2018. 

 

1.3 Passenger Complaints during the month of November 2018 
In the month of Nov 2018, a total of 786 passenger related complaints had been received by the scheduled 
domestic airlines. The number of complaints on the whole of airlines per 10,000 passengers carried for the 

month of Nov 2018 has been around 0.67. The airline-wise details are as follows: 
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Figure 3 showing no. of complaints per 10000 per passengers during the month of Nov 2018 

Source: DGCA Statistics –Traffic data November 2018. 
 

The above figure 3 shows the number of complaints received per 10,000 passengers for different airlines. It 
clearly indicates Air India has recorded the highest number of complaints followed Jet Airways and Indigo 
because the number of passengers are relatively more in these airlines. The various reasons for complaints 
by the passenger are depicted in the figure.It can be found that the majority of the complaints arise due to 
flight problems, customer service and baggage related issues. More than 30% of the passenger complaints 
are received due to customer service related issues. Around 32% of the passenger complaints are received 
due to flight related issues. Around 24% of the passenger complaints are received due to baggage related 
issues. The distribution of complaints is represented in the figure 4 in the form of pie chart. 

 
Figure 4 showing various reasons for passenger complaints during the month of Nov 2018 

 

1.4 Increasing Fuel Prices 
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Table 1 showing Air Turbine Fuel Price (Domestic) Rupees per Kilolitre from Jan 2017 to Dec 2019 
 

Month Delhi Kolkata Mumbai Chennai 

January  01, 2019 58,060.97 63,556.18 58,017.33 59,021.48 
 

December 01, 2018 68,050.97 73,393.55 67,979.58 69,216.61 

November 01, 2018 76,378.80 81,441.06 76,013.20 77,521.63 

October 11, 2018 72,605.00 77,638.00 72,225.00 73,534.00 

October 01, 2018 74,567.00 79,736.00 74,177.00 75,521.00 

September 01, 2018 69,461.00 74,677.00 69,161.00 70,316.00 

August 01,2018 69,090.00 74,335.00 68,791.00 69,948.00 

July 01,2018 68,086.00 72,718.00 67,722.00 68,810.00 

June 01,2018 70,028.00 74,599.00 69,603.00 70,751.00 

May 01,2018 65,340.00 69,897.00 64,901.00 65,898.00 

April 01,2018 61,450.00 65,985.00 61,025.00 64,615.00 

March 01,2018 61,681.00 65,803.00 60,738.00 64,427.00 

February 16,2018 61,139.00 65,583.00 60,581.00 64,236.00 

February 01,2018 60,894.00 65,583.00 60,581.00 64,236.00 

January 01,2018 57,460.00 62,083.00 57,133.00 60,640.00 

December 01,2017 57,349.00 61,699.00 56,636.00 60,258.00 

November 01,2017 54,143.00 58,478.00 53,430.00 56,934.00 

October 01,2017 53,045.00 57,337.00 52,318.00 55,770.00 

September 01,2017 50,020.00 54,416.00 49,383.00 52,740.00 

August 01, 2017 48,110 .00 52,535.00 47,459.00 50,784.00 

July 01, 2017 47,013.00 51,491.00 46,376.00 49,705.00 

June 01, 2017 49,730.00 54,463.00 49,115.00 52,461.00 

May 01, 2017 51,696.00 56,430.00 51,110.00 54,505.00 

April 01, 2017 51,482.00 56,268.00 50,896.00 54,324.00 

March 01,2017 54,293.38 59,178.78 53,663.58 57,283.86 

February 01,2017 54,079.63 58,822.53 53,407.08 56,960.33 

January 01, 2017 52,540.63 57,215.61 51,776.88 55,322.55 

Source: www.iocl.com 

The above table 1 shows the fuel prices (Air Turbine Fuel Price) per kiloliter for a period from January 2017 
to December 2018.This table clearly indicates that the fuel price was in the range of Rs 47000 to Rs 57000 
plus in the year 2017(Delhi). Then in the year 2018, the fuel price started to increase above Rs 60,000 and 
started to exhibit increasing trend till the month of November 2018(Delhi)..From the month of December 
2018, the fuel price started to decrease. This trend can be observed in all the metro cities in India.The 
overall trend in Air Turbine fuel price has been increasing. The trend in the price of Air Turbine fuel has 
been exhibited in the figure 5. 
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The jet airways has been facing lot of problems right from the start of year 2018,such as huge losses, loan 
repayment, increase in fuel prices,employee lay off as a part of cost-cutting measures ,weak rupee, heavy 
price competition.As per the audited financial statements of Jet Airways Ltd as on March 2018, it has total 
borrowings of Rs. 508556 lakhs which comprises of Non-Convertible Debentures, term loans from banks 
and also foreign currency loans. 
 
2. COST AND REVENUE ANALYSIS OF JET AIRWAYS AND INDIGO - INTERGLOBE AVIATION LTD 
This section discusses the cost and revenue part of two airline services market leaders namely Jet Airways 
and Indigo for the past two years 2017-18 and 2018-19. The various parts of the cost to the airlines such 
fuel costs, foreign exchange losses, lease rentals and salary. More recently, in the year 2018-19,airline 
companies faced with the problem of increasing fuel prices which in turn led to the foreign exchange losses 
because US dollar should be used to buy Air Turbine Fuel. 
 

2.1 Revenue and Cost Analysis of InDigo 
Table 2 Revenue breakup for the quarter ended September (IndiGo) 

Particulars(inINRmillion) 
 

Quarter Ended 

Sep'18 Sep'17 Change% 

Revenue from operations 61,853 52,910 16.9% 

Other income 3,289 2,146 53.3% 

Total income 65,142 55,056 18.3% 

Source: Annual report of IndiGo 

The above table 2 shows the revenue break up of IndiGo for the quarter ended September 2017 and 
2018.The primary business operations of this airline is passenger services. It is also into offering other 
products and services, such as cargo and tours services. There is an increase of 16.9% in revenue from 
operations Sep 17 and Sep 18 where it has recorded 53.3% increase in other income. The increase in 
revenue from other operations is more than 3 times the revenue from operations. 
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Table 3 Cost breakup for the quarter ended September 2017 and September 2018 (IndiGo) 

Particulars (in INR million) 
Quarter Ended 

Sep'18 Sep’17 Change% 

Aircraft fuel expenses 30,355 16,473 84.30% 

Aircraft and engine rentals 11,161 8,193 36.20% 

Purchase of stock in trade 335 294 13.80% 

Changes in inventories of stock in trade -6 14 -143.80% 

Employee benefits 7,729 6,004 28.70% 

Finance cost 1,300 857 51.80% 

Depreciation and amortization 1,820 1,025 77.50% 

Foreign exchange loss (net) 3,354 460 628.40% 

Other expenses 18,976 14,090 34.70% 

ExchangeRate(US$/INR) 72.58 65.28 11.2% 

FuelPrice(INR/Litre) 70.26 50.00 40.5% 

Source: Annual report of IndiGo 

The above table 3 shows the cost breakup of IndiGo Airlines between quarter ended Sep 2017 and Sep 
2018.The aircraft fuel expenses has increased by 84.30% compared to the previous quarter because of 
increase in air turbine fuel which is evident from the table 1.The company has also faced increase in lease 
rentals by 36.20% compared to the previous year. The finance cost which includes interest on various loans 
has increased by more than 50% compared to the previous year. Overall, it can be found that lease rental 
and fuel costs form the major part of the expenses in the Profit & Loss Account. 
 

2.2 Revenue and Cost Analysis of Jet Airways Ltd. 
Table 4 Consolidated Income Statement (unaudited) of Jet Airways Ltd. 

Figures in ₹Crores Q2FY19 Q2FY18 YOY% Change 

Income  
6,363 

 
5,952 

 
6.9% OperatingRevenues 

NonOperatingRevenues 73 193 (61.9%) 

TotalRevenues 6,436 6,144 4.7% 

Expenditure 
   

AircraftFuelExpenses 2,529 1,633 54.9% 

EmployeeBenefits 849 812 4.6% 

Selling&DistributionExpenses 638 656 (2.8%) 

AircraftMaintenance 555 571 (2.9%) 

OtherOperatingExpenses 2,064 1,447 42.7% 

LeaseRentals 718 610 17.7% 

Depreciation 111 154 (28.0%) 

Interest 233 190 22.8% 

TotalExpenditure 7,697 6,073 26.7% 

NetProfit/Loss (1,261) 71 
 

Source: Annual report of  Jet Airways 

 
The above table 4 shows the revenue break up of  Jet Airways for the quarter ended September 2017 and 
2018.The primary business operations of this airline is passenger services. It is also into offering other 
products and services, such as cargo and tours services. There is an increase of 16.9% in revenue from 
operations Sep 17 and Sep 18 where it has recorded 61.9% decrease in other income. The aircraft fuel 
expenses has increased by 54.9% compared to the previous quarter because of increase in air turbine fuel 
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which is evident from the table 1.The company has also faced increase in lease rentals by 17.7% compared 
to the previous year. The finance cost which includes interest on various loans has increased by 22.8% 
compared to the previous year. Overall, it can be found that lease rental and fuel costs and other operating 
expenses form the major part of the expenses in the Profit & Loss Account. 
 
3. STATUS OF JET AIRWAYS 
Debt-laden Jet Airways 
(Deborshi Chaki, 2019,para.3) - Jet Airways has a debt of Rs. 8052 Cr as on September 30, 2018.The 
Company currently suffers from liquidity problems which makes it difficult to pay out the obligations to its 
creditors. It requires a minimum of $250-300 dollars to repay the creditors. 
Intense price competition 
(PTI, October 2018) - Jet Airways had offered to an extent of   up to 30% discount on both domestic and 
international flight tickets only for one way as a part of Diwali between 30th October 2018 and November 5, 
2018. This offer was introduced in order to face competition from other airlines. Other offers such as zero 
cancellation fee for bookings that were made between these time period, via app or website.  As there are a 
few dominant players in the airline sector, pricing cannot be done independently by the airline. They should 
react to the discounts/offers made by the rival companies.  
Default on lease rental payments  
(Manoj Sharma, 2018,para.1) As per the news on October 2018,Jet Airways defaulted in making lease rental 
payments to its lessors for leased aircraft because of liquidity problems due to stiff competition, hike in fuel 
prices  and the weakening rupee.It becomes very difficult as the company cannot give the aircraft back to 
the lessors before the lease contract ends. Moreover, it depends on the discretion of the lessor whether to 
take aircrafts back or not.The weakening rupee generally affected the aviation sector because the Aviation 
companies have to buy Air Turbine Fuels by paying US dollars only.Also it has taken 87% of its fleet of 
aircraft are taken on lease (108 out of 124 nos). The Jet Airways badly needed 1billion USD as on October 
2018.Besides, the Naresh Goyal-led airline is trying to sell its stake but all talks have failed so far. The airline 
had made an approach to sell more than 25% stake sale to Tata Group but it wanted to buy the majority 
stake including the chairman and his family members’ stake completely. Jet Airways Chairman Naresh Goyal 
and his wife currently own 51% per cent of the stake in the airline whereas UAE-based Etihad Airlines owns 
a 26% stake in the company. 
Default in payment of salary  
(PTI, October 2018)The Jet Airways has faced the problem of liquidity which lead to dealy in payment of  
salary to pilots and engineers along with the senior management for the month of August 2108.Later it also  
defaulted on the payment of September salary to other categories of employees in the managerial cadre as 
well.The salary was paid in further instalments. The airline was struggling to mop up funds to meet its 
payment obligations, including salaries to its over 16,000-strong workforce. 
 
SCOPE FOR FUTURE WORK  
This research is mainly focused on analysing briefly about the aviation sector by means of using published 
report which comprised of expert opinions and the reports prepared by the committees.The quantitative 
data is also analysed based on the financial statements of selected /market dominant private airlines 
namely Jet Airways and IndiGo.The study can be futher extended by including the public sector airlines and 
studying in-depth about the market strcuture and pricing strategies to cope up with the increasing costs. 
Also, the scope for alternative fuels in the airline sector can be analysed so as to reduce fuel cost 
 
CONCLUSION  
The focus of the study is to have a broader view of the challenges and performance of the Airline 
industry.The expert opinions and published reports indicate that the aviation sector has been affected by 
two major macroeconomic problems namely increasing Air Turbine Fuel prices and the volatile exchange 
rates. Apart from these two problems, the sector faces competition due to predatory pricing strategies 
adopted by dominant players. The special case of Jet Airways face deep troubles in terms of liquidity 
problems which hinders them in paying their creditors, lessons , employees and lenders. Jet Airways has 
huge borrowed loans which carry an interest rate of 20% per annum as on 2018 and suffers from foreign 
exchange losses, in addition to the above macroeconomic problem stated above. Of course, the aviation 
sector gets lot of support from the government in terms of setting up of new airports, UDAN scheme and 
also increase in air traffic year-on-year. The committee reports reveal that the airline industry can focus 
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more on enhancing customer experience by means of maintaining uniform cancellation charges, luggage 
charges and also handling customer grievances within the stipulated time.  
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ABSTRACT: Recent ‘Amazon Big Billion’ sales recorded historical 1500 crores sales in 3 days and most of the 
revenue is generated from rural India than metro cities. The figures indicating that, the rural consumer online 
buying behaviour with the help of digital payment mechanism is progressively good sign for rural economy 
growth. With the rapid development of science, computer and network technology, electronic-commerce (e-
commerce) has become a routine part of human life because it is convenient for customers, particularly in 
Business to Customer (B2C) commerce. The customer can place orders at home and thus save time. Online 
payment systems have a very important role in e-commerce and they are used to complete e-commerce 
transactions. Due to Reliance Jio Internet package impact most of the Rural Andhra Pradesh consumers are very 
good at operating smart phones and utilizing for browsing and shopping purpose. Rural Andhra Pradesh has 
significant impact on the economic progress of the country, and with the emerging changes of ICT penetration, 
and the impact of demonetization, alongside the digital initiatives carried out for rural segments, the need for 
improving the trends of digital payments model in rural AP is very important. Considering the benefits like 
transparency in transactions, scope for curtailing parallel economy and improving the ease of business, it is very 
essential that the transformation towards digital payments, even in the rural economy is empowered. This 
paper will focus on rural consumer buying behaviour with special reference to online shopping that to digital 
payment mode transactions and their satisfaction level and focused on digital payment user free improvement 
techniques.   

 

  Keywords: Digital payments, Rural AP, B2C Commerce, Consumer Behaviour  

 
INTRODUCTION 
DIGITAL PAYMENTS 
In general payments are made using payment instruments, for example; cash and cheques. Digital payment 
is a way of payment which is made through electronically or digital modes. Both payer and payee 
useelectronic modes to send and receive money. This is also referred as electronic payments. All the 
transactions regarding digital payments are done through online in an instant and convenient manner in 
order to keep the consumer in a safe zone.  
 

E-COMMERCE 
E-commerce is just the process of buying and selling produce by electronic means such as by mobile 
applications and the Internet. Ecommerce refers to both online retail as well as electronic transactions. 
Ecommerce has hugely increased in popularity over the last decades, and in ways, it's replacing traditional 
brick and mortar stores. 
E-commerce (EC), an abbreviation for electronic commerce, is the buying and selling of goods and services, 
or the transmitting of funds or data, over an electronic network, primarily the internet. These business 
transactions occur either as business-to-business, business-to-consumer, consumer-to-consumer or 
consumer-to-business. 
As of 2019, the largest e-commerce companies in India are Amazon India, flip kart, Wal-Mart, snap deal, 
Paytm, Jabong, Ebay, Shopclues, Make My Trip, Book My Show and Zomato.  
 

BENEFITS OF ONLINE SHOPPING 
1. Ease and convenient to shop from anywhere and at any time of the day. 
2. Easy return of items/ flexibility to return items from your door step. 
3. Gifting made easy  
4. Small retailers to benefit by partnering with big online giants to display their products. 
5.  Can buy International products as well. 
6. Huge discounts on electronic items during festive season. 
7. Big markets for small retailers 
8. Ease of acceptance of multiple payment options including Cash on Delivery. 
9. Advantage of cashbacks for using mobile wallets or debit/credit cards. 
10. Advantage of reviewing customer feedback helps to choose best products. 
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REVIEW OF LITERATURE 
Umair Cheema, Rizwan, Faiza &Sohail (2018) analyzed that . Lack of customer acceptance towards new 
technology remains a big challenge for the marketers. Even though the technology is gaining importance 
over the years, people takes more time to accept it and adopt in their daily life. Researchers conducted a 
survey among 150 respondents that includes professionals from various fields and university students was 
conducted. With the help of regression analysis, the proposed model was assessed. The findings reveal that 
perceived ease of use and perceived enjoyment are the factors that affect online shopping intention. 
Surprisingly, the effect of perceived usefulness was not significant on online shopping intentions. This 
particular results demand to create awareness in the population regarding the benefits of online shopping. 
This paper also found that perceived ease of use has a significant positive effect on perceived usefulness.  
Pritam&kothari (2017) examined how the growing rate of internet users influencing the online shopping 
behavior of consumers. The major finding of the study is cognition, sensed usefulness, comfort of use; 
sensed enjoyment and security are the five components which affect consumer perceptions about online 
purchasing.  Researchers pointed that Customers use the Internet not only to purchase the product online, 
but also to compare prices, product features and after sale service facilities they will receive if the purchase 
the product from a particular store. Internet has changed the way consumers purchase goods and services 
at the same time many companies have started using the Internet with the objective of cutting marketing 
costs, thereby reducing the price of their product and service in order to stay ahead in highly competitive 
markets. 
Jim, Osman, Nizam Salahuddin &Abdullah(2016) analyzed the growing phenomenon of internet 
shopping. The study mainly concentrated on determine the relationship between subjective norm, 
perceived usefulness and online shopping behavior while mediated by purchase intention.University 
students aged between 18 and 34 that currently pursuing their studies in University Malaysia Perlis were 
selected as the subject of analysis. 662 out of 800 sets of questionnaires distributed were valid for coding, 
analyzing and testing the hypothesis. The major finding of the study is that there is a positive relation 
between purchase intention and behavior of consumers. They also recommended that future research can 
be conducted on working adults and other variables that are related to online shopping. 
Suma & Hema Divya (2018) examined the effect of demonetization on digital payments. They noticed a 
tremendous growth in digital payments. Few initiatives taken by the central government increased the use 
of internet which means to exponential growth in use of digital payment. The present study focuses on the 
analysis of the adoption level of these digital payment systems by customers. Primary data was collected 
from 183 respondents located in Hyderabad. The collected data through the questionnaire were analyzed 
statistically by using chi-square technique. 
Arpita & Rathore (2018)focused on the impact and importance of digital payment in India. According to 
GoI, the digital payment will increase the employment, reduces risk related to cash like corruption, robbery, 
and carrying or storage of large amount of cash and made all transactions to be done cashless or digitalized 
which helps the people to transfer the money with security and safety at high speed. This step of the Indian 
government even attracted various investors in the country. The impact of this policy is a step towards the 
modernization and globalization by making the economy cashless. In digital payment, banking sector plays a 
major role by providing digital instruments like debit cards, mobile banking, mobile wallets etc. slow 
internet connectivity and additional charges over the digital transactions are the two main drawbacks for 
the adoption of digital payments in India. 
Dorothy Sagayaranihighlighted the importance of cashless payments in India to make use of it. The 
researcher also listed few benefits of using cashless payments; fight against terrorism, corruption, money 
laundering but one biggest problem in the working of cashless economy in India is cybercrime and illegal 
access to primary data. Researcher suggested to strengthen the  
Vani, Kumar &Mahalakshmi analyzed the moderate level of perception about digital payment and there is 
significant difference between socio-economic status of consumers and their perception towards digital 
payment. Digital payment system is an electronic medium that allows consumers to make electronic 
commerce transactions for their purchase. The rate of adoption of digital payment is positively and 
significantly affected by perception of consumers.  The researchers concluded that half of consumers have 
moderate level of perception towards digital payment. Significant difference exits between perception of 
consumers towards digital payment and their socioeconomic status. The superiority, efficiency, safe and 
secured, convenient, cost and time savings, user friendly, easiness and protection of privacy of digital 
payment have positive and significant influence on the rate of adoption of digital payment of consumers.  
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NEED OF THE STUDY: 
Due to the emergence of ICT penetration, internet allows the customers to enjoy a wide variety of products 
and items not only from a specific retailer/store, but from diverse stores with all kinds of items. Even 
payment modes are very convenient and easy for all buyers to make digital transactions. Few buyers think 
that sharing their credit/debit cards information in different e-commerce websites is not safe and secure.  
From the extensive survey of available literature it has been identified that many research works have 
touched upon online shopping. Moreover it has been observed that few research works are also done on e-
commerce and digital payments. Very few studies have been identified on digital payment modes used by 
rural consumers. Hence an attempt has been made to conduct research on digital payment modes and 
online shopping in rural areas that are located in Andhra Pradesh.  
Hence the present study has been undertaken to examine “Digital Payments Impact on Online Shopping in 
Rural AP”.  
 
SCOPE OF THE STUDY: 
The present study focuses on “Digital Payments Impact on Online Shopping in Rural AP”.  
The study broadly covers about the buying behavior of rural consumers, satisfaction level of consumers 
towards online shopping and various digital payment modes used by rural consumers. Digital payments 
have emerged as an advancing financial inclusion to the rural consumers which increases the safety and 
convenience of their savings.  
 
OBJECTIVES OF THE STUDY: 

1. To analyze the online rural consumer buying behavior. 
2. To identify the factors influencing rural consumers towards online shopping. 
3. To examine digital payment modes used by rural consumers in online shopping. 

 
RESEARCH METHODOLOGY: 
METHODOLOGY 
The primary data is collected by discussions with the different consumers from different villages near to 
Anantapur district.  
The secondary data is collected from the different studies in newspapers, journals, magazines and from the 
doctoral works. 
SAMPLING METHOD: The sampling method adopted for this study is non-probability sampling method in 
which convenience sampling method is used. The researcher has chosen the companies as per her 
convenience and availability of consumers at different rural areas. 

Sample: The sample chosen for the study is 100 from different rural areas near to Anantapur. 
 
LIMITATIONS OF THE STUDY 

1. The study is limited to the respondents living near to Anantapur district.  
2. In spite of the hard efforts made to collect the information from the respondents, few respondents 

are not very co-operative due to their busy schedules.  
 
DATA ANALYSIS & INTERPRETATION 

Respondents Based on Gender: 
 RESPONDENTS PERCENTAGE 

Female 39 39% 

Male 61 61% 

Total 100 100% 

Source: Primary data 
From the above table it is clear that majority of the respondents are male consumers, it means in rural areas 
female consumers are not showing much interest towards online shopping compared to men. From the few 
respondents the researcher noticed a issue of internet speed. This issue is resolved after introducing JIO 
internet package.  
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MOST OFTEN PURCHASED PRODUCTS AND SERVICES: 

 
As per the above graph it is clear that majority of the rural respondents are showing interest to buy mobile 
phones and accessories by using various digital payment modes. Respondents are getting discounts on 
purchasing mobile phones and accessories. After this, clothes, shoes and accessories occupied second place. 
Only 6% of the respondents are showing interest to buy sports equipment through online shopping.  
 
FACTORS INFLUENCING RURAL CONSUMERS TOWARDS ONLINE SHOPPING 

Factor Strongly agree Agree Neutral Disagree Strongly disagree 

Saves time and money 68 15 0 12 5 

New trend 48 29 5 8 10 

Shopping at leisure time 46 32 2 12 8 

Discounts 53 21 6 9 11 

Wide range of products 49 29 7 6 9 

Free home delivery 58 31 0 8 2 

Convenient digital payment 12 15 10 45 18 

Source: Primary Data 
Here the researcher used five-point Likert scale to know consumer experience towards online shopping. 
From the above table it is clear that majority of the respondents are strongly agreeing with positive aspects 
of online shopping. Highest influencing factor time and money saving. Least influencing factor is convenient 
digital payment because most of the rural consumers are opting for Cash on Delivery for payment if delivery 
is available to their respective places. Majority of the respondents are satisfied with the wide variety of 
products provided by different e-commerce companies.  
 

DIGITAL PAYMENT MODES: 
Payment mode Respondents 

Debit/credit cards 38 

Online banking 28 

Mobile banking 30 

Mobile wallets 5 

COD 21 

Aadhar Enabled Payment System(AEPS) 3 

Source: Primary Data 
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From the above table it is clear that majority of the respondents using debit/credit cards, internet banking 
and mobile banking for payment. Few respondents are using more than two digital payment modes based 
on their convenience and availability of services. Very few respondents are aware about AEPS digital 
Payment mode. Respondents that using of debit/credit cards will avail discounts during festive seasons. 
Digital record of transaction is the main benefit for the respondents. Smart phone is the leading Driving 
factor in online shopping. Everything is done in hand within seconds, that’s the magic of technology. 

DIGITAL PAYMENT MODES: 

Source: Primary Data 
From the above graph it is clear that majority of the respondents are using laptops, personal computers and 
smart phones for making payments in order to maintain their transactions confidential.  
 
CONCLUSION:  
from the entire study the researcher wants to conclude that majority of the rural consumers are using Cash 
on Delivery payment mode in online shopping. The main reason behind choosing this option is security. 
Online shopping merely has both benefits and limitations. Consumers are unable to touch and feel the 
products in online shopping. Quality is the important constraint in online shopping. Trust, Habit, 
Transparency, Pervasiveness and friction are the five major reasons yet to think about digital payments in a 
big way. Digital payments eliminate the problem of counterfeit money and illegal cash totally. “Go Cashless” 
is one such Initiative by the Indian Government to eliminate illegal cash in Indian Economy.  
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